
April 12, 2019 

United States of America 
Federal Election Commission 

Dear FEC, 

7~ 10 !.l''P l 5 PM 2: Q9 
.... . . f l ' 

My name is Angela Marie Walls-Windhauser and I reside in Winter Garden, Florida. 

Complaint Against Paul Manaport, 2016 Campaign Manager for Donald J. Trump. 

Pursuant to Code 52 sec 30109 & Code 11 C.F.R. sec 111.4,, 
I, Angela Marie Walls-Windhauser, 

an African-American Female Candidate for the United States of America Senate hereby 
have written and will swear by notary this complaint. 

In 2016 a Representative of the Campaign for Donald Trump to become U.S. President 
utilized Foreign Funds Provided by Paul Manaport combined with other funding to 
unfairly block 
a U.S. Federal Candidate's Televison Ad, Angela Marie Walls-Windhauser Campaign for 
United States Senate, 
whereby, 
Violating code 52 section 30109 and code 11; expressing that Foreign funds used 
in U.S. elections is not a victimless crime. 

On Friday November 4, 2016 at approximately 8:30pm Channel 13 was 
set to air Angela Marie Walls-Windhauser's 30-second U.S. Senator Campaign Ad for 
the last Friday before the 2016 Election. 

The Ad was paid for scheduled and millions of voters were watching. 

However, while my family and I were watching that channel waiting, my cell phone 
rang. 

It was Scott at BrightHouse Ad Sales calling; "Angie, I'm sorry, it's not going to 
run, 
one of Trump's guys just came into the Studio and plopped down about a Million bucks 
to take your spot! I'm so sorry." 

So, my last Ad to run for my Campaign for the United States Senate was not just 
bumped 
it was canceled and replaced with an Ad about Donald Trump for President. 

We were devastated and there were no refunds, and millions of Florida voters were 
deprived 
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of seeing another good Candidate to represent them for the U.S. Senate. 

I am a direct victim in this crime committed by Paul Manaport currently found guilty 
of matters 
implicated in this complaint, acquiring millions of dollars inForeign funds from 
Russia and 
others to impact theresults of U.S. Elections in 2016. 

I do not have a remedy but I lost t o Marco Rubio, and my chances of winning were 
crushed by 
unfair pratices by Paul Manaport's behavior proven in a court of law. 

Signature u O ~-o .,,.r rl (:..:l 5 q 0 Date I ' . .,.. V O 0 

N (' Y\ tt> r 11'6--o..r cl en, F L 34 7 '7 9 

Subscribed and sworn to before me on this ~ day of@rJ 20 !?, 
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1155, Orlando Bright House Networks 
Angela Marie Walls-Windhauser 

Client: 
Buyer: 
Advertiser: 
Product: Lengths: 30 
Sched Dates: 10/17/16 - 11/07/16 Dayparts: ALL 

Unit DP 
Program Time Period Src Dur Code 

ZCFN-TV 
VARIOUS 

M·F 5a-9a TP 30 EM 

VARIOUS 
M-F 9a-4p TP 30 OT 

VARIOUS 
M-F 4p-6p TP 30 EF 

VARIOUS 
M-Su 6p-12m TP 30 PR 

VARIOUS 
Sa-Su 6a-12n TP 30 WM 

VARIOUS 
Sa-Su 12n-6p TP 30 WA 

This report has been prepared using STRATA NuMalh research. 
STRATA NuMalh and report designs Copyrlghl ©2016 Slrata Marketing, Inc. 312-222-1555 

10/12/2016 9:05AM 

Orlando 28K Oct15-Nov15 C·DMA Nielsen Live+7 

Wk 1-Wk4 
Adults 18+ 

Rig Shr CPP Rate 

0.8 5.4 $242 $194 

0.8 4 .0 $100 $80 

0 .8 2.7 $162 $130 

0 .7 1.7 $869 $608 

0.9 4.5 $134 $121 

0.7 2.3 $86 $60 

Nielsen Audience Estimates Copyright ©2016 The Nielsen Company, used under Ucense, all rights reseived 

Adjustments: Network lnseltability and Network Carriage have been factored into calculations. 
Orlando 2BK Ocl15-Nov15 C-OMA Nielsen Live+7 
Cable Zones: Bright House Networks, Orlando Bright House Networks 

Source Field Codes: 
TP - Time Period 
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Thanlc. }'OU for cttoosing Bright House Media StrategieS! We can accept your content using a variety 
of sources such as nP or 3rd party sen,ices. Please note, if the service you wish to use is oot lh;ted 
on thlS document, then we cannot accept content from that source at thi.S t ime. 

• Please ensure that an video is ActJon Safe and g,aphlcs are Title sare. 

• The content of the commercial must be the exact length, approved, and ready to air 
(:10.:15.:30 ,:60 seconds in length). For best on air results. start and end with one frame of black. 

• Do Not include BARS or SI.ATES on any Digital File. 

• Each file submitted must contain only one commercial. 

• The file name can't include special characters such as(.) periods.(/ or\) slashes. (&I ampersand, 
(') apostrophe. (%) percentage, or(#) pound sign. 

• Sent HO commercials wlll be down-converted to SD (Letterbox) to air on SO networks. 

• Sent SD commercials will be up,converted to HD (letterbox) to air on HO networks. 

HD Video Formats Accepted 

I H264 
MPEG2 

Apple ProRes 422 

108ffiHD 720pHO 

•,ame Hate 29.9/ frame Rate 59.94 

Willll\l'H.lighl 1020><1080 W,t11h,IH4r,gh1 1280A 720 

Interlacing Upper . Top Field Fifst 

SD Video Formats Accepted 

H,264 Apple ProRes 422 

4;3 

rrame Rate 29.97 

W,dll1,1He•ghl 120 a 480 

Interlacing Lower Field Firsl 

Maximum file size for is 600MB 

Video Audro 

As1>«t Ratio 16:9 

0-IJQP 

Video Bitfate 15mbps 
or higher 

Sarnpli11g~ 8Khi 

e.tD<!plh 16 

2 Channel S1e1eo 
(<iehl,. left) 

MFlEG 1 layc,2 or I\C3 

A11eraee I l!Vel -::>4dRFS 

Vl cleo Auel lo 

A<per.t Ratin 4 ·3 

Frame Raio 29.97 

Sampling Rate 48Khz 

8itDepth 16 

Width/Height 720 x 480 2 Channel Stereo 
(/1ght& left) 

Bo1tato 1(H5Mb MPE0-1 loye,2 Of 1£3 

Allefage Level ·24dBFS 

PLEASE make sure audio 1s compressed and normatiZed 
We do not acoept files that are Zipped 

Marttet Syscocfn: 
Tampa Bay: 5335 Central Florida: 6 767 Bakersfield: 4926 & 9991 
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