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COMPLAINT

This complaint is filed pursuant to 52 U.S.C. § 30109(a)(1) and is based on information and

belief that the National Rifle Association of America Institute for Legislative Action (“NRA-
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ILA”) (ID: C90013301) and the National Rifle Association of America Political Victory

Fund (“NRA-PVF”) (ID:C00053553) have violated the Federal Election Campaign Act

(“FECA”), 52 U.S.C. § 30101, ef seq.

During the 2016 election cycle, the NRA-ILA and NRA-PVF together spent over $25 million

on independent expenditures supporting Trump, and distributed and placed those

advertisements using the same employees that were placing Donald J. Trump for President,
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Inc.’s own advertisements. Specifically, according to records on file with the Federal
Communication Commission, the NRA-ILA and NRA-PVF placed pro-Trump ads using the
firm Red Eagle Media Group (“Red Eagle”), which is a trade name for a firm called National
Media Research, Planning and Placement (“National Media”), and the Trump campaign
placed ads using the firm American Media & Advocacy Group (“AMAG?”), which is located
at the same address as Red Eagle/National Media and has the same registered agent and the
same employees. In the final stretch of the 2016 election, four high-ranking National Media
employees repeatedly placed ads on behalf of both the NRA and the Trump campaign, in
some cases on the same stations or programs, thereby ensuring that spending by both the
NRA and the Trump campaign would be complementary and advance a unified, coordinated
election strategy.

As a result, there is reason to believe that the NRA-ILA and NRA-PVF made illegal,
unreported, and excessive in-kind contributions to Donald J. Trump for President, Inc. in the
form of coordinated communications, 11 C.F.R. § 109.21, in violation of FECA’s source
prohibitions, reporting requirements, and contribution limits.

“If the Commission, upon receiving a complaint . . . has reason to believe that a person has
committed, or is about to commit, a violation of [FECA] . . . [t}he Commission shall make an
investigation of such alleged violation . . . .” 52 U.S.C. § 30109(a)(2) (emphasis added); see
also 11 CF.R. § 111.4(a).

Campaign Legal Center (“CLC”) is a nonpartisan, nonprofit 501(c)(3) organization whose
mission is to protect and strengthen the U.S. democratic process through litigation and other
legal advocacy. CLC participates in judicial and administrative matters throughout the nation

regarding campaign finance, voting rights, redistricting, and government ethics issues.
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Giffords is a nonpartisan, nonprofit 501(c)(4) organization headquartered in Washington,
D.C.! Founded by former Congresswoman Gabrielle Giffords and retired Navy combat
veteran and NASA astronaut Captain Mark Kelly, Giffords researches, writes, and proposes
policies designed to reduce gun violence and mobilizes voters and lawmakers in support of
safer gun laws. Giffords educates political candidates about issues and policies related to gun
violence, and endorses candidates for local, state, and federal office who support strong gun-
violence-prevention laws. Giffords opposed candidate Trump in his 2016 campaign.?
Congresswoman Giffords and Captain Kelly endorsed candidate Trump’s general election
opponent.

FACTS
Donald Trump was a candidate for president in the 2016 election. His designated presidential
campaign committee is Donald J. Trump for President, Inc. (ID. C00580100).3
The NRA-ILA is a tax-exempt organization under Section 501(c)(4) of the Internal Revenue
Code that describes itself as “the ‘lobbying’ arm of the NRA.”™ It reports independent

expenditures to the Commission.® In the 2016 election cycle, it reported approximately $21.1

! Giffords was founded in 2013 under the name Americans for Responsible Solutions, and was renamed
Giffords in October 2017.

2 Giffords has a sister organization, Giffords Law Center to Prevent Gun Violence, a nonprofit, nonpartisan
501(c)(3) based in San Francisco that works to research, write, enact, and defend laws, policies, and programs
proven to reduce gun violence and save lives. Giffords’ political action committee, Giffords PAC, works to support
candidates and elected officials who promote policies to reduce gun violence and oppose the influence of the gun
industry and the NRA, including by making political contributions and independent expenditures.

3 Donald J. Trump for President, Inc., Statement of Organization, FEC Form 1, at 1 (amended Jan. 20, 2017),
http://docquery.fec.cov/pdf/839/201701209041435839/20170120904 1435839 . pdf.

s NATIONAL RIFLE ASSOCIATION INSTITUTE FOR LEGISLATIVE ACTION, https://www.nraila.org/ (last visited
Dec. 4, 2018).

5 National Rifle Association Institute for Legislative Action, Financial Summary, 2015-16,
hitps://www.fec.gov/data/committee/C90013301/7cycle=2016.
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million in independent expenditures supporting Trump or opposing his opponent, Hillary
Clinton.®
The NRA-PVF is the National Rifle Association of America’s lobbyist/registrant PAC.” In
the 2016 cycle it reported approximately $9.31 million in independent expenditures
supporting Trump or opposing Clinton.?
On December 7, 2018, Mother Jones and The Trace reported that during the 2016 elections,
the NRA-ILA and NRA-PVF placed independent expenditures supporting Trump through a
network of consulting firms also employed by Donald J. Trump for President, Inc.’
Specifically, the firm Red Eagle placed the NRA-PVF and NRA-ILA television ads
supporting Trump, and the Trump campaign placed ads using American Media & Advocacy
Group (“AMAG”); as described infra 9913-16, both entities are functionally
indistinguishable from the media strategy firm National Media, and employ the same
officials. The article noted that the Trump campaign’s ads “were aimed at precisely the same
demographic as the NRA spots, and often ran during the same shows™:
During the last week of October, for instance, Red Eagle bought $36,250 worth of ads
on the ABC affiliate in Cleveland, Ohio, on behalf of the NRA. A form the NRA filed
with the station described spots mentioning the Second Amendment, Hillary Clinton,

and the 2016 presidential election.

At the same time, AMAG spent almost the exact same amount — $36,150 —on a
series of Trump campaign ads on the same Cleveland station during the same week.

6 National Rifle Association Institute for Legislative Action, Spending, 2015-16,

hitps://www. fec.gov/data/committee/C90013301/7¢cycle=2016&lab=spending (describing $12,307,930 in

independent expenditures opposing Clinton and $8,778,720 in independent expenditures supporting Trump).

7 National Rifle Association of America Political Victory Fund, Statement of Organization, FEC Form 1, at

2 3 (amended Sept. 5, 2018), htip://docquery.fec. wov/pdf/507/201809059121558507/201809059121558507.pdf.
National Rifle Association Political Victory Fund, Spending, 2015-16,

https://www.fec.gov/data/committee/C00053553/7cycle=2016&tab=spending (describing $7,448,184 in independent

expenditures opposing Clinton and $1,865,453 in independent expenditures supporting Trump).

9 Mike Spies, Documents Point to Illegal Campaign Coordination Between Trump and the NRA, MOTHER

JONES (Dec. 6, 2018), https://www.motherjones.con/politics/20 1 8/12/nra-trump-2016-campaign-coor dination-

political-advertising/.




11.

12.

13.

MUR755300005

Both the NRA ads and the Trump ads aired during many of the same programs,
including local newscasts, Good Morning America, and NCAA football. B

The article noted that Ben Angle, a senior buyer at National Media, has been a proponent of
sports as a way to reach conservative audiences, and had previously stated that “Every time
we assist a Republican candidate, we advise him to advertise at sports events”:
On September 15, for instance, Red Eagle executed an $86,000 deal for the NRA
with Raycom Sports Network, a syndicator of sports programs, for slots during seven
ACC college football games airing during the final weeks of the presidential race . . . .
Less than a week later, another National Media staffer authorized virtually the same
purchase for Trump.'!
Additionally, the article continued:
Effectively placing ads is among the most important tasks in getting a candidate
elected to office. “The creative content is only part of the equation,” Rick Wilson, a
Republican media strategist, said. “Political advertising relies on smart media
placement at every stage. Anything else and you might as well just throw your money
in a bonfire.”!?
“National Media” describes itself as “a nationally recognized leader in media research,
planning, and placement” that “work[s] with [its] clients to develop and execute research-
based, targeted, and efficient media plans”; its website lists examples of its work, the names
and titles of approximately 20 employees, and a contact address of 817 Slaters Lane,

Alexandria, VA, 22314.13 According to Virginia Corporation Commission filings, National

Media uses the address 815 Slaters Lane, Alexandria, VA, 22314, and its registered agent is

Id
Id
Id
NATIONAL MEDIA, www.natmedia.com (last visited Dec. 6, 2018).
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Joel L. Dahnke.'* Dahnke is a Virginia-based lawyer who highlights National Media on his
website’s list of “representative clients.”!
According to Virginia Corporation Commission records, “Red Eagle Media” is a “fictitious
name” or a “trade name” associated with the firm “National Media Research Planning and
Placement, LLC,” located at 815 Slaters Lane, Alexandria VA.16 According to the
Commonwealth of Virginia State Corporation Commission:
A fictitious name is a name that a person (individual or business entity) uses instead of
the person's true name, usually in the course of transacting or offering to transact
business. It is sometimes referred to as an “assumed name” or “trade name,” and it is
often identified after a person’s true name with the abbreviation “t/a” (“trading as™),
“dba” (“doing business as”), or “aka” (“also known as”).!”
Records on file with the Federal Communications Commission (“FCC”) indicate that Red
Eagle placed the NRA-ILA and NRA-PVF ads supporting Trump or attacking his opponent
in the 2016 presidential race, using the address 815 Slaters Lane, Alexandria, VA, 22314.1% 1t
appears that Red Eagle was subcontracted by the consulting firm Starboard Strategic, Inc.

(“Starboard”), to which the NRA-ILA and NRA-PVF paid more than $25 million for

independent expenditures supporting Trump or attacking his opponent in the 2016

it National Media Research Planning and Placement, LLC, Commonwealth of Virginia State Corporation
Commission, https:/sceefile.sce.virginia.gov/Business/S207052 (last visited Dec. 4, 2018).

. Representative Clients, Joel L. Dahnke, Esquire PLC, http://www.dahnkelaw.com/styled-7/ (last visited
Dec. 4, 2018).

16 A business entity search for “Red Eagle Media” on the Virginia Corporation Commission website produces
a list of results that includes “Red Eagle Media Group (Alexandria CI),” with an SCC ID number of S2070524, and
a status of “fictitious name.” Business Entity Search for “Red Eagle Media,” Commonwealth of Virginia State
Corporation Commission,

https://sccefile.sce. virginia.gov/Find/Business? SearchTerm=red-+eagle+media& SearchPattern=K &as fid=71a314ab
0f8a83563c7a4633b7134602942d61b4 (last visited Dec. 7, 2018). Clicking on that search result leads to the page for
National Media Research Planning and Placement, LLC, and the same SCC ID number, S2070524. National Media
Research Planning and Placement, LLC, Commonwealth of Virginia State Corporation Commission,
https://sccefile.sce.virginia.cov/Business/S207052 (last visited Dec. 7, 2018).

i Frequently Asked Questions: Fictitious Names, Commonwealth of Virginia State Corporation Commission,
http://www.sce.virginia.gov/clk/befag/fict.aspx (last visited Dec. 7, 2018).
. See, e.g., Exhibit E at 1.
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presidential race.'” (The NRA-PVF’s and NRA-ILA’s reports filed with the Commission do
not reflect direct payments to Red Eagle.??) Reporting by POLITICO and previous CLC
complaints describe how Starboard is functionally indistinguishable from the political
consulting firm OnMessage, whose Alexandria, Virginia office is also located at 815 Slaters
Lane.2! The NRA-ILA paid Starboard at OnMessage’s Alexandria, VA address, 817 Slaters
Lane; the NRA-PVF paid Starboard at OnMessage’s Annapolis, MD address, 705 Melvin
Ave. #105.2

According to Virginia Corporation Commission records, American Media & Advocacy
Group, LLC (“AMAG™) has a principal office at the same address as National Media and
Red Eagle, 815 Slaters Lane, Alexandria, VA, 22314.% Its registered agent is Joel L.

Dahnke, who is also National Media’s registered agent.?* In a 2016 Daily Beast article, a

19 See NRA-PVF and NRA-ILA, Independent expenditures mentioning candidates Trump or Clinton paid to
Starboard Strategic (regularly scheduled reports), FEC.gov https://www.fec.gov/data/independent-
expenditures/?data_type=processed&committee_id=C00053553&committee_id=C90013301&is_notice=false&cand
idate id=P00003392&candidate_id=P80001571&payee name=starboard.

. A handful of other outside groups and super PACs—namely, America First Action, America First Policies,
With Honor Fund, Inc., and New Republican PAC—have reported to the FEC paying Red Eagle for independent
expenditures in 2018, and the NRCC reported paying Red Eagle in 2017. See Independent Expenditures to Red
Eagle Media Group (24- and 48-Hour Reports), 2017-18, FEC.GoV, https:/www.fec.gov/ data/independent-
expenditures/?data type=processed&is notice=true&payee name=red+eagle&min_date=01%2F01%2F2017&max
_date=12%2F31%2F2018 (last visited Oct. 10, 2018).

U See Mike Spies, The Mystery Firm That Became the NRA’s Top Election Consultant, POLITICO (July 13,
2018), https://www.politico.com/magazine/story/2018/07/13/mystery-firm-nra-consultant-219004; see generally
Campaign Legal Center, Complaint Against the NRA-PVF and Josh Hawley for Senate (Oct. 22, 2018),
https://campaignlepal.org/sites/default/files/2018-10/10-22-
18%20NRA%20Hawley%20Complaint%20%28final%29.pdf.

2 See NRA-PVF and NRA-ILA, supra note 19. This practice follows the NRA-ILA’s and NRA-PVF’s
practices in past cycles—namely, to report expenditures to Starboard, which is associated with both addresses—at
its Alexandria and Annapolis addresses, which are also both linked to another Starboard alter ego, OnMessage. See
generally Campaign Legal Center, Complaint Against the NRA-PVF and Josh Hawley for Senate (Oct. 22, 2018),
https://campaignlegal.org/sites/default/files/2018-10/10-22-

18%20NR A%20Hawley%20Complaint%20%28final%29.pdf.

23 American Media & Advocacy Group, LLC, Commonwealth of Virginia State Corporation Commission,
hitps://sccefile.sce. virginia. gov/Business/S416256 (last visited Dec. 4, 2018).
u Id.



17.

18.

MUR755300008

lawyer for National Media and AMAG “confirmed” that the two entities are “affiliated” but
““didn’t detail the nature of their relationship.”?

According to reports filed with thc Commission, Donald J. Trump for President, Inc. paid
$74.2 million to AMAG for “placed media” in the 2016 cycle.?® Records filed with the FCC
also reflect that AMAG placed the Trump campaign’s advertisements in the 2016 cycle.?’
According to records filed with the FCC, during the 2016 cycle, at least four National Media
employees placed the NRA-ILA’s and NRA-PVF’s pro-Trump ads as “Red Eagle”
employees, and also placed Donald J. Trump for President, Inc.’s ads as “AMAG”
employees. Those employees were:

a) Ben Angle, who is described on National Media’s website as a “senior media
buyer” who “strategically place[s] efficient and effective media buys,” and “has
helped national media develop strategies to combat the challenges of the online
public file by identifying new ways to negotiate with stations on placement and
location.”?® In the 2018 book Inside Campaigns: Elections through the Eyes of
Political Professionals, Angle is described as an architect of the Trump

campaign’s television advertising strategy. “In mid-September,” the book says,

“Angle and his boss were summoned to Trump Tower and told their firm would

2 Betsy Woodruff, Trump’s Already Part of the D.C. Swamp, Whether He Knows It or Not, DAILY BEAST
(Oct. 26, 2016), hitps://www.lhedailybeast.com/trumps-already-part-of-the-de-swamp-whether-he-knows-it-or-
not?ref=scroll.

% Donald J. Trump for President, Inc., Disbursements to American Media & Advocacy Group, 2015-16,
FEC.Gov,

https://www.fec.gov/data/disbursements/?two_year transaction_period=2016&data_type=processed&committee_id
=C00580100&recipient name=americantmedia&recipient name=amag&min_date=01%2F01%2F2015&max_date
=12%2F31%2F2016 (last visited Dec. 3, 2018). The address at which the Trump campaign paid AMAG was 817
Slaters Lane, Alexandria, Virginia, 22314. See, e.g., Donald J. Trump for President, Inc., Post-General 2016, FEC
Form 3, at 46745 (amended May 12, 2017), http://docquery.fec.gov/cgi-bin/fecimg/?201705129053687680.

2 See, e.g., Exhibit M at 1, 4.

28 NATIONAL MEDIA, supra note 13, (Attached as Exhibit A.)
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be placing all of the Trump campaign’s television advertising during the last

seven weeks of the campaign.”?

b) Kristy Kovatch, who is described on National Media’s website as a “senior media
buyer” who “specializes in television media buying for political candidates,
issue/advocacy groups and public affairs clients.”*

¢) Jon Ferrell, who is described on National Media’s website as National Media’s
“director of accounting,” in a profile that emphasizes that Ferrell “ensures that
every penny allocated for media is spent according to election laws.”™!

d) Caroline Kowalski, whose LinkedIn page identifies her as a former “media
specialist” at National Media from March 2016 until May 2017.%* On LinkedIn,
Kowalski emphasizes that she “[a]cted as liaison between media buyers and TV,
radio, and cable networks” and “[r]esearched voter demographic data to help
create national, statewide and local advertising campaigns for Presidential,
senatorial, and congressional candidates, issue-advocacy groups, and PACs,”
among other duties.*?

19. On May 24, 2016, Kovatch appeared as Red Eagle’s contact person on a Station Issue

Advertising Request Sheet for a flight of NRA-PVF ads mentioning “Hillary Clinton” and

pertaining to the “Presidential General Election 11/8/16.”*

L4 WILLIAM J. FELTUS, KENNETH M. GOLDSTEIN, & MATTHEW DALLEK, INSIDE CAMPAIGNS: ELECTIONS
THROUGH THE EYES OF POLITICAL PROFESSIONALS 115 (2d ed. 2018), see also Spies, supra note 9.

LY Id. (Attached as Exhibit B.)

L Id. (Attached as Exhibit C.)

32 Caroline Kowalski, LINKEDIN, hitps://www.linkedin.com/in/caroline-kowalski-8b98a546/ (last visited Dec.
3, 2018). (Attached as Exhibit D.)

33 Id.

= Exhibit E at 1.
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On June 28, 2016, Angle was listed as a Red Eagle representative for a Political Inquiry
Form for NRA-PVF ads labeled “Anti-Clinton (D)” and “Pro-Trump (R).”** The next day, on
June 29, 2016, USA Today reported that the NRA-PVF “is launching its first ad campaign of
the 2016 presidential race” with an anti-Clinton ad focused on Benghazi. >

In its reporting on this new ad a few days later, the New York Times described the NRA as
“coming to the rescue” with an ad buy that would “provide air cover for Mr. Trump’s
campaign in June and early July” and that also provided “desperately needed television
presence on behalf of the Trump campaign, which spent nothing in June in battleground
states.”®” The New York Times further noted that the message of the ad did not pertain to gun
rights or the Second Amendment; rather, it criticized Clinton for the Benghazi incident, “an
unusual tactic for the interest group” that would appear to have the group “playing a role
often filled by ‘super PACs’ aligned with candidates.”®

On July 11, 2016, Ferrell signed an agreement form on behalf of the NRA-PVF and Red
Eagle for ads pertaining to the “2016 Presidential Election, 11/8/2016 Hillary Clinton &
Donald Trump.”*

On August 5, 2016, Ferrell signed another agreement form on behalf of the NRA-PVF and

Red Eagle related to “Hillary Clinton for U.S. President, Nov. 8, 2016 General Election, Gun

Control” and slated to run August 8 through August 14, 2016.%

Exhibit F at 1.
Donovan Slack, Exclusive: NRA to run $2 million Benghazi-themed ad campaign for Trump, USA TODAY

(June 29, 2016), https://www.usatoday.com/story/news/politics/elections/2016/06/29/nra-2-million-ad-campaign-
trump-benghazi/86484306/.

Nick Corasaniti, NRA Comes to Rescue of Donald Trump With Ad, N.Y. TIMES (July 3, 2016),

Id.
Exhibit G at 2-4.
Exhibit H at 1-2, 4.

10
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On August 9, 2016, US4 Today reported that the NRA-PVF had released a new ad attacking
Clinton in an ad buy costing $3 million.*! The ad’s voiceover said, among other things:
“Protected by armed guards for thirty years. But she doesn’t believe in your right to keep a
gun at home for self-defense.”*? USA Today also noted that “[t]he ad was released the same
day that Trump drew fire for suggesting that ‘Second Amendment people’ could stop
Clinton.”*

On an August 11, 2016 “traffic instructions” document for an NRA-PVF ad purchase on a
Florida station, Kowalski is the Red Eagle contact, with a @redeagleteam.com email
address.** Ferrell signed a check paid to the station, and signed an agreement form.*> The
instructions do not state whether they relate to a Trump/Clinton ad, but searching for one of
the ID numbers listed on the traffic instructions*® shows that that same ID number is
associated with the NRA-PVF’s “Hillary Will Leave You Defenseless™ ad,*’ also called
“Jet.”*

On August 16, 2016, POLITICO reported that the Trump campaign would be launching its

“first barrage of television ads in the battleground states starting this Friday [August 29,

41

Eliza Collins, NRA launches $3 million anti-Clinton ad buy, USA TODAY (Aug. 9, 2016),

hitps://www.usatoday.com/story/news/politics/onpolitics/20 16/08/09/nra-ad-hillary-clinton-trump/88489624/.
)

43

Id.

Id.

Exhibit I at 14.

Id. at 11, 15.

See id. (showing ID # NRATV080316H, with accompanying instructions to run the ad with that ID number

beginning August 12, 2016).

47

Hillary Will Leave You Defenseless, NRA-PVF (Aug. 10, 2016),

hitps://www.nrapvf.org/media/20 1608 10/video/nratv0803 16h-ytmp4 (showing the identifier “nratv080316h” in the

URL).

48

This is one of the ads OnMessage features on its website as producing for the NRA. Our Work: Jet,

OnMessage, Inc., https://onmessageinc.com/our-work/jet/ (last visited July 16, 2018). The disclaimer at the end of
“Jet” states it was paid for by the NRA-ILA, but an otherwise identical version of the ad stated it was paid for by
NRA-PVF. See Collins, supra note 41.

11
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2016].”*° The report noted that these ads came “[m]ore than 100 days after he became the
presumptive Republican nominee and with fewer than 90 days until the election,” and that, to
that point in the campaign, “Trump ha[d] been buoyed by ads from the National Rifle
Association and two super PACs.”
On a September 16, 2016 NBC/Telemundo Political Inquiry Record, Kovatch appeared as
AMAG’s contact person purchasing the ads on behalf of “Donald Trump, RNC/Trump for
President.”!
On a Station Issue Advertising Request Sheet dated three days later, September 19, 2016,
Kovatch also appeared as Red Eagle’s contact person for a flight of NRA-ILA ads
mentioning Clinton and Trump and pertaining to the 2016 presidential election.>?
The next day, on September 20, 2016, CNN reported, “The NRA is launching a $5 million
TV ad campaign Tuesday [September 20, 2016], the group says, meant to turn out pro-
Second Amendment voters at a time when Trump is being attacked for his language about
firearms.”>* CNN further reported:
The NRA's Political Victory Fund is tasked with spending half the money on five swing
states -- Ohio, Nevada, Virginia, North Carolina and Pennsylvania -- while its Institute
for Legislative Action, its lobbying arm, is spending the second-half on national cable.
All of the money is going to a harrowing ad that shows what the NRA says would happen
if Hillary Clinton appoints her chosen justices to the Supreme Court.**

The article included an embedded copy of the ad itself, titled “Don’t Let Hillary Clinton

Leave You Defenseless,” which the NRA also posted to its YouTube channel that same

49

Shane Goldmacher, Trump campaign to air first TV ads starting Friday, POLITICO (Aug. 16, 2016),

hitps://www.politico.com/story/2016/08/donald-trump-tv-ads-227092.

50

Id.

Exhibit J at 1.

Exhibit K at 1.

Theodore Schleifer, NRA returns to Trump’s defense with $5 million ad buy, CNN (Sept. 20, 2016),

https://www.cnn.com/201 6/09/20/politics/nra-donald-trump-television/index.html,

54

Id.

12
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day.”> Also on September 20, 2016, the NRA-ILA issued a press release announcing the
NRA’s “most expensive ad buy to date” that “underscores what’s at stake for the Second
Amendment if Hillary Clinton is elected president.”*® That press release called the ad
“Nightstand” and linked to the same video on YouTube, where it was titled “Don’t Let
Hillary Clinton Leave You Defenseless.”’

On September 15, 2016, Red Eagle placed $101,200 in NRA-ILA campaign ads on the
Raycom Sports Network, a syndicator of sports programming, for seven college football
games in September, October, and November 201 6.5 Ferrell signed the accompanying
agreement form.” The NRA-ILA ads identified on the schedule were “Nightstand,”*
“Kristi,”®! and “Classified,”®? all of which opposed Clinton.

Five days later, on September 20, 2016, AMAG placed $30,000 in Donald J. Trump for

President, Inc. ads on Raycom Sports Network, with the ads slated to run during six football

> See NRA, Don'’t Let Hillary Clinton Leave You Defenseless, YOUTUBE (published Sept. 20, 2016),
hitps://www.youtube.com/watch?time_continue=28&v=hPM8e DauUw.

3 Press Release, NRA-ILA, NRA Launches 4th Trump Ad in Presidential Election Cycle (Sept. 20, 2016),
https://www.nraila.org/articles/20160920/nra-launches-4th-trump-ad-in-presidential-election-cycle.

o Id. OnMessage, Starboard’s alter ego, OnMessage, won awards for this ad. See Brad Todd, Two NR4
Presidential Ads in Running for Top Reed Award, ONMESSAGE, INC. (Jan. 20, 2017),
https://onmessageinc.com/blog/012017/ (last visited Dec. 7, 2018). See also Our Work: Nightstand, ONMESSAGE,
INC., hitps://onmessageinc.com/our-work/nightstand/ (last visited July 16, 2018). The disclaimer at the end of
“Nightstand” states it was paid for by the NRA-ILA; Guy Harrison, OnMessage Wins Five Pollie Awards for TV
and Digital Work, ONMESSAGE, INC. (Mar. 20, 2017), https:/onmessageinc.com/blog/03202017/ (last visited Dec.

7, 2018).

N Exhibit L at 5-6.

= Id. at 3.

. See Press Release, NRA-ILA (Sept. 20, 2016), supra note 56. According to the Raycom schedule, this ad
was slated to run on that station on September 24, 2016 and October 1, 2016.

B This ad, slated to run on Raycom Sports on October 8 and October 15, appears to correspond to the NRA’s

“Kristi’s Story” ad, first announced October 5, 2016 and also referred to simply as “Kristi.” See Press Release,
NRA-ILA, NRA’s Largest Trump Ad Buy (Oct. 5, 2016), https://www.nraila.org/articles/20161005/nras-largest-
trump-ad-buy-featuring-armed-citizen-kristi-memains.

= See Press Release, NRA-ILA, NRA Launches New Ad Emphasizing Importance of Supreme Court in

importance-of-supreme-courl-in-presidential-election.

13
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games, with Angle listed as AMAG’s contact on the accompanying invoice.®® Six separate
Trump campaign ads were named on the attached schedule,* slated to run between
September 24 and November 5. The ads named correspond to records of Trump campaign
ads in New Republic’s 2016 political ad collection: “Movement,”*® “Why,”5 “Change,”’
“Laura,”%® “Corruption,”® and “Choice.”™

Five AMAG-placed Trump campaign ads and five Red Eagle-placed NRA-ILA ads were
slated to appear the same afternoons, on the same stations, and during the same five games.”!
As Mother Jones/The Trace reported:

The purchases were mirror images of each other. In five of the games, both the NRA and
Trump bought ads. When the NRA ran two spots either attacking Clinton or promoting
Trump, the Trump campaign ran just one. And when the Trump campaign ran two spots,
the NRA ran one. The pattern even persisted when there was no direct overlap: In the two

63 Exhibit M at 4-5.

64 Id. at5.

63 Donald J. Trump for President, Donald Trump: Movement, THE NEW REPUBLIC (aired Sept. 20, 2016),
https://newrepublic.com/political-ad-database/donald-trump-movement/OS 8 yMC8xNjpNb3ZIbW Vud A (showing a
Trump campaign ad advocating for Trump named “Why” with an initial air date of September 20, 2016; the Raycom
Sports schedule showed it was scheduled to air on that station shortly thereafter, on September 24, 2016).

66 Donald J. Trump for President, Donald Trump. Why, THE NEW REPUBLIC (aired Sept. 30, 2016),
hitps://newrepublic.com/political-ad-database/donald-trump-why/OS8zMC8xNjpXaHk (showing a Trump campaign
ad named “Why” opposing Clinton with an initial air date of September 30, 2016, the Raycom Sports schedule
showed it was scheduled to air on that station shortly thereafter, on October 1 and October 8, 2016).

o Donald J. Trump for President, Donald Trump: Change, THE NEW REPUBLIC (aired Oct. 18, 2016),
hitps://newrepublic.com/political-ad-database/donald-trump-change/MTAvM TgvMTY 6Q2hhbmdl (showing a
Trump campaign ad both advocating for Trump and opposing Clinton named “Change” with an initial air date of
October 18, 2016; the Raycom Sports schedule showed it scheduled to air on that station shortly thereafter, on
October 29, 2016).

o8 Donald J. Trump for President, Donald Trump. Laura, THENEW REPUBLIC (aired Oct. 19, 2016),
https://newrepublic.com/political-ad-database/donald-trump-laura/MTAVM TkvMTY6TGF lemE (showing a Trump
campaign ad named “Laura” opposing Clinton with an initial air date of October 19, 2016; the Raycom Sports
schedule showed it was scheduled to air on that station shortly thereafter, on October 29, 2016).

69 Donald J. Trump for President, Donald Trump: Corruption, THE NEW REPUBLIC (aired Nov. 2, 2016),
hitps://newrepublic.com/political-ad-database/donald-trump-corruption/MTEvMi8xNipDb3JydXB0aW9u (showing
a Trump campaign ad opposing Clinton named “Corruption” with an initial air date of November 2, 2016; the
Raycom Sports schedule showed it was scheduled to air on that station shortly thereafter, on November 5, 2016).

0 Donald J. Trump for President, Donald Trump: Choice, THE NEW REPUBLIC (aired Nov. 1, 2016),

campaign ad both opposing Clinton and advocating for Trump named “Choice” with an initial air date of November
1, 2016; the Raycom Sports schedule showed it was scheduled to air on that station shortly thereafter, on November
5,2016).

n Compare Exhibit M at 4-5, with Exhibit L at 5-6.

14



34.

35.

36.

MUR755300015

games the Trump campaign sat out, the NRA ran two ads. And in the one game where the
NRA didn’t buy time, Trump bought two slots. Side by side, the spots aired across the
country, on as many as 120 stations, according to data provided by Raycom.

After reviewing the Raycom records, [Republican media strategist Rick] Wilson said the
pattern suggests that the purchases were part of a unified strategy by the NRA and the
Trump campaign. “Sometimes you want to maximize the lowest unit rate on the
campaign side,” Wilson said. “But you still need more fire on the target. This is why the
FEC says coordination is illegal.””

On a document dated September 28, 2016, Kowalski was listed as the AMAG contact for
advertisements purchased on behalf of Donald J. Trump for President, Inc., where she was
listed with an “@americanmediaag.com” email address.” The “traffic instructions”
document for this ad buy is printed on AMAG letterhead, and very closely resembles the Red
Eagle “traffic instructions” document dated August 11, 2016 and also listing Kowalski; while
ostensibly coming from different entities, both are formatted identically, both list Kowalski,
and both list the same mailing address, phone number, and fax number in the header.”

On October 4, 2016, Ferrell signed a Trump campaign/AMAG agreement form as an “agent
for Donald J. Trump for President, Inc.””

On October 5, 2016, the NRA-ILA announced the launch of “a $6.5 million ad buy in
support of Donald Trump for President, its largest of the 2016 election cycle” with an ad
called “Kristi” that “illustrates [the] consequences of an anti-second amendment president.”’8

CBS News reported that the “organization is more aggressively targeting undecided voters”

than in previous cycles. ”” An NRA spokeswoman said that “[w]e’ve done our advertising a

g7)
73
74
75
76
77

Spies, supra note 9.

Exhibit N at 1.

Compare id., with Exhibit I at 14,

Exhibit O at 3.

Press Release, NRA-ILA (Oct. 5, 2016), supra note 61.

Reena Flores, NRA pushes Donald Trump with biggest TV ad buy to date, CBS NEWS (Oct. 5, 2016),

hitps://www.cbsnews.com/news/nra-pushes-donald-trump-with-biggest-tv-ad-buy-to-date/.
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little bit different than in the past” and “we’ve really tried to touch voters outside of that

group who may be on the fence” because “we are the only group that has done sustained and

significant advertising on behalf of Trump.”’®

On an October 14, 2016 Station Issue Advertising Request Sheet for NRA-ILA ads

mentioning Clinton, Trump, and the 2016 General Election, Angle is listed as Red Eagle’s

contact person.””

On October 19, 2016, POLITICO reporied on a new NRA ad buy attacking Clinton:
The National Rifle Association is out with one of its hardest hits on Hillary Clinton yet,
just in time for the last debate on Wednesday evening, accusing her of lying repeatedly.
The gun rights group is spending $5 million on broadcasts in Ohio, North Carolina,
Pennsylvania and Virginia, as well as national cable, through Oct. 31. It brings the
NRA'’s total television spending in support of Donald Trump up to around $22 million.
NRA spokeswoman Jennifer Baker said the group expects Clinton once again to say
during the debate that she respects gun rights, which the group will seize on to further
promote the ad on social media.*

This ad, called “Classified,” attacked Clinton about her emails and about her views on the

Second Amendment. 8!

On October 19, 2016, Ferrell signed on behalf of Red Eagle and the NRA-PVF for a “pro-

Trump anti-Clinton” ad buy on the Norfolk, VA ABC affiliate, WVEC.* The ads were

scheduled to run from October 25 to October 31, 2016.3

78 1d.

» Exhibit P at 1.

80 Sarah Wheaton, New NRA ad calls Clinton a liar, POLITICO (Oct. 19, 2016),
https://www.politico.com/story/2016/10/nra-ad-clinton-liar-230012.

81 This is the same “Classified” ad that appeared on the September Raycom Sports schedule mentioned
previously. See Exhibit L at 6; see also NRA-ILA, Press Release (Oct. 20, 2016), supra note 62. The on-ad
disclaimer says it was paid for by the NRA-ILA. Id.

82 Exhibit Q at 5-8.

83 Id. atl.
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Five days later, on October 24, 2016, Ferrell signed on behalf of AMAG and Donald J.
Trump for President, Inc. for “pro-Trump anti-Clinton” ads on the same Norfolk, VA
station.”* The ads were scheduled to run from October 25 to October 31, 2016.%3

On October 25, 2016, the NRA’s YouTube channel posted a new anti-Clinton ad focused on
the Supreme Court and titled “Four Justices.”3¢

On a Station Issue Advertising Request Sheet dated October 28, 2016, for an NRA-PVF ad
flight described as “anti-Clinton anti-Murphy,” Kewalski was listed as Red Eagle’s contact
person.®’

On a November 3, 2016 contract for a Donald J. Trump for President, Inc. ad flight
scheduled the first week of November, Kovatch was listed as the “buyer” for AMAG.*®

On a “traffic instructions” form, dated November 3, 2016, Kowalski appeared as AMAG’s
contact for Donald J. Trump for President, Inc. ads.?® The same filing also showed Kovatch
as an AMAG contact® and Ferrell as the signatory.”!

On a November 4, 2016 CBS Political Inquiry Form for ads purchased by Donald J. Trump
for President, Inc. and the Republican National Committee (RNC), Kovatch again appeared

as AMAG’s agency contact.”? On another CBS Political Inquiry Form dated November 4,

2016 for RNC/ Donald J. Trump for President, Inc. ads, Kowalski appeared as the agency

84
85
86

70gA.
87

88
89
90
91
92

Exhibit R at 6-8.
Id atl.
NRA, Four Justices, YOUTUBE (published on Oct. 25, 2016), htips://www.youtube.com/watch?v=A3yO1l-

Exhibit S at 1.
Exhibit T at 13-16.
Exhibit U at 8-9.
Id. at 3.

Id. at 12-13.
Exhibit V at 1.
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contact for AMAG.** Also on November 4, 2016, Ferrell signed an agreement form for
presidential election ads placed by AMAG as an “agent of RNC/Trump for President.”**
SUMMARY OF THE LAW
Federal law limits to $2,700 the amount of a contribution that a presidential candidate or his
authorized campaign committee may accept from an individual donor. 52 U.S.C §
30116(a)(1). FECA also prohibits a corporation or labor union from making a contribution to
a federal candidate. 52 U.S.C. § 30118(a).
Generally, contributions from a person to political committees other than candidate and party
committees may not exceed, in the aggregate, $5,000 per calendar year, 52 U.S.C. §
30116(a)(1)(C), and candidates cannot accept contributions from a non-multicandidate
political committee in excess of $2,700, id. § 30116(a)(1).
A “contribution” includes “any gift, subscription, loan, advance, or deposit of money or
anything of value made by any person for the purpose of influencing any election for Federal
office.” 52 U.S.C. § 30101(8)(A)(i); see also 11 C.F.R. §§ 100.52(a), 114.1(a)(1). “Anything
of value” includes all in-kind contributions. 11 C.F.R. § 100.52(d)(1). An in-kind
contribution includes the provision without charge (or at less than the usual and normal
charge) of any goods or services, including, but not limited to, “facilities, equipment,
supplies, personnel, advertising services, membership lists, and mailing lists.” Id.
An “expenditure” includes “any purchase, payment . . . or gift of money or anything of value,

made by any person for the purpose of influencing any election for Federal office.” 52 U.S.C.

§ 30101(9)(A).

93
94

Exhibit W at 1.
Exhibit X at 2, 3.
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Any expenditure made in coordination with a candidate—i.e., “in cooperation, consultation,
or concert, with, or at the request or suggestion of, a candidate, his authorized political
committces, or their agents”—is an in-kind contribution to the candidate, 52 U.S.C. §
30116(a)(7)(B)(i); 11 C.F.R. § 109.20, and must be reported as a contribution to that
candidate by the person that made the payment, 11 C.F.R. § 109.21(b).*?

In enacting the Bipartisan Campaign Reform Act, Congress mandated that the Commission
promulgate “regulations on coordinated communications” to address, among other things,
“payments for the use of a common vendor” and “payments for communications made by a
person after substantial discussion about the communication with a candidate,” and that such
regulations “shall not require agreement or formal collaboration to establish coordination.””®
Those “coordinated communications” regulations are at 11 C.F.R. § 109.21.

Under the regulations, a communication is coordinated with a candidate and/or that
candidate’s authorized committee, and is thus a contribution to that candidate’s committee,
when the communication (1) is paid for, in whole or in part, by a person other than the
candidate or committee; (2) satisfies at least one of the “content standards” in the regulation;
and (3) satisfies at least one of the “conduct standards” in the regulation. Id. § 109.21(a).
The second prong, the “content standard,” is met if the communication “expressly

advocates . . . the election or defeat of a clearly identified candidate for Federal office.” Id. §

109.21(c)(3).

Contributions in the form of “coordinated communications” resulting from conduct described in 11 C.F.R.

§ 109.21(d)(4) (“common vendor”) need not be reported as received by the campaign committee with which the
communication is “coordinated,” absent other conduct. Id. § 109.21(b)(2).

See Pub. L. No. 107-155, sec. 214(c)(2), 116 Stat. 81, 94-95 (2002); see also note to 52 U.S.C. §

30116(a)(7).
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The “conduct” standard is satisfied if the political committee paying for the communication
(a) uses a commercial vendor”’ to create, produce, or distribute the communication®® that (b)
during the previous 120 days also provided certain services to the candidate identified in the
communication or a political party committee,” such as development of media strategy and
selection of advertising slots; selection of audiences; polling; developing the content of
communications; voter identification; or otherwise providing political or media advice,'®
and (c) the vendor uses or conveys to the political committee information about the
candidate’s or party committee’s “plans, projects, activities or needs” (or information used
previously by the commercial vendor in providing services to the candidate) and “that
information is material to the creation, production, or distribution of the communication.”!!
11 C.F.R. § 109.21(d)(4).102

The Commission has stressed that “a commercial vendor may qualify as a common vendor
under 11 C.F.R. § 109.21(d)(4) even after reorganizing or shifting personnel . . . [the rules]
focus on the use or conveyance of information used by a vendor, including its owners,

officers, and employees, in providing services to a candidate [or committee], rather than the

particular structure of the vendor.” Explanation & Justification, 68 Fed. Reg. 421, 435 (Jan.

= The regulation cross-references the definition of “commercial vendor” at 11 C.F.R. § 116.1(c), which
includes “any persons providing goods or services to a candidate or political committee whose usual and normal
business involves the sale, rental, lease or provision of those goods or services.” Id.

= 11 C.F.R. § 109.21(d){4)(i).

” Id. § 109.21(d)(4)(ii). For purposes of this analysis, the commercial vendor includes “any owner, officer, or
employee of the commercial vendor.” Id.

100 Id. § 109.21(d)(4)(ii)(A-I).

. Id. § 109.21(d)(4)({ii).

102 These requirements are not satisfied if the material information was obtained from a publicly available
source, 11 C.F.R. § 109.21(d)(5)(ii), or if the committee establishes and implements a firewall in a written policy
that prohibits the flow of information about the candidate’s campaign plans, projects, activities or needs to those
responsible for the creation, production, or distribution of the communications, pursuant to 11 CF.R. § 109.21(h).
However, in promulgating the rules, the Commission emphasized that “the mere existence of a confidentiality
agreement or ethical screen . . . [w]ithout some mechanism to ensure enforcement” does not “provide a de facto bar
to the enforcement of the limits on coordinated communication imposed by Congress.” 68 Fed. Reg. 421, 437 (Jan.
3, 2003).
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3, 2003); Cf MUR 5546 (Progress for America Voter Fund), General Counsel’s Report #2 at
4 (“[t]he applicable rules defining common vendors emphasize substance over form; where
entities . . . appear to be closely related, including possible overlapping personnel . . . their
particular organizational form will not prevent an investigation of whether the entities used
information in the same manner as a common vendor.”).

The Commission has found reason to believe that FECA has been violated if the first two
parts of the common vendor test are satisfied. In MUR 5546, for example, the Commission
concluded that, “[b]ecause the first two parts of the common vendor test are met, there is
reason to investigate whether the use or exchange of information occurred as described in 11
C.F.R. § 109.21(D)(4)(iii).” MUR 5546 (Progress for America Voter Fund), Notification
with Factual and Legal Analysis at 9 (Jul. 5, 2005);'® see also MUR 5502 (Martinez for
Senate), Notification with Factual and Legal Analysis at 8 (May 18, 2005).!%* Additionally,
in MURs 5403 and 5406, the Commission found reason to believe that the political
committee America Coming Together had engaged in coordinated communications pursuant
to the § 109.21(d)(4) shared vendor “conduct standard” by contracting with the commercial
vendor Dewey Square Group to run a phone bank operation supporting John Kerry’s
presidential campaign, since that vendor had previously provided voter identification services
to the Kerry campaign committee. /d., Notification with Factual and Legal Analysis to
America Coming Together at 9-13 (Oct. 20, 2004).'%° The fact that the vendor provided
services to both the campaign and the political committee was sufficient to find reason to

believe that FECA had been violated; the Commission then investigated whether the vendor

103
104
105

Available at hp:/leqs.fec.govieqgsdocsMUR/Q0005ABC.pdf.

Available at hitp://egs.fec.govieqsdocsMUR/0000615D.pdf.
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used or conveyed to the political committee information about the candidates’ plans, projects,
activities, or needs. Id. at 12.
CAUSES OF ACTION

The NRA-ILA and NRA-PVF Made Excessive, Corporate, and Unreported In-Kind
Contributions to Donald J. Trump for President, Inc.

There is reason to believe that the NRA-ILA and NRA-PVF violated the law by making
millions of dollars in excessive, corporate, and unreported in-kind contributions to Donald J.
Trump for President, Inc. in the form of coordinated communications.

An entity makes a “coordinated communication” when the communication (1) is paid for, in
whole or in part, by a person other than the candidate or committee; (2) satisfies at least one
of the “content standards” in the regulation, for example by “expressly advocat[ing] . . . the
election or defeat of a clearly identified candidate for Federal office”; and (3) satisfies at least
one of the “conduct standards” in the regulation, such as the use of a “common vendor,” 11
C.F.R. § 109.21(a).

The NRA-ILA and NRA-PVF communications in support of Trump, and in opposition to his
opponent, satisfy the “payment” prong because they were paid for in whole by the NRA-ILA
and NRA-PVF. /d. § 109.21(a)(1).

The communications satisfy the “content” prong because they are public communications'*
that expressly advocated for the election of Trump and the defeat of his opponent. Id. §

109.21(c)(2).

A public communication is a “communication by means of any broadcast, cable, or satellite

communication, newspaper, magazine, outdoor advertising facility, mass mailing, or telephone bank to the general
public, or any other form of general public political advertising.” 11 C.F.R. § 100.26.
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As described infra 162-64, the NRA-PVE’s communications satisfy the “conduct” prong at
11 C.F.R. § 109.21(a)(3) and (d)(4) through the use of common vendors National Media/Red
Eagle/AMAG, which selected and purchased the advertising slots and audiences.

“Red Eagle” is a trade name for the political consulting firm National Media, according to
Virginia Corporation Commission records.'”” AMAG is “affiliated” with National Media,
according to its attorney.'® National Media, Red Eagle, and AMAG are located at the same
“pair of adjacent brick buildings that share a parking lot”!**—815 and/or 817 Slaters Lane in
Alexandria, Virginia, the same address(es) associated with Starboard/OnMessage''*—and
documents filed with the FCC by Red Eagle and AMAG are signed by National Media
employees.!!!

The NRA-ILA’s and NRA-PVF’s independent expenditures supporting Trump were placed
by Red Eagle, and the relevant contracts and documents were signed by National Media
employees.!'? Donald J. Trump for President, Inc. advertisements were placed by AMAG,
and the relevant contracts and documents were signed by those same National Media
employees. Moreover, the officials placing ads on behalf of both the NRA-ILA/NRA-PVF
and the Trump campaign were not low-level employees serving administrative functions;
they were senior officials with decades of experience tasked with providing the enumerated

services described in the Commission’s common vendor regulations, including the “selection

9113 « 2114 <

or purchasing of advertising slots, [s]election of audiences, [i]dentifying voters or

107
108
109
110
111
112
113
114

See |14.

See q16.

Spies, supra note 9. See also {13-16.

See q15.

See 1119-20, 22-23, 25, 27-28, 31-32, 34-35, 37, 39-40, 42-45.
See 119-20, 22-23, 25, 27-28, 31-32, 34-35, 37, 39-40, 42-45.
11 C.F.R. § 109.21(d)(4)(ii)(A).

Id. § 109.21(d)(4)(ii)}(B).

23



MUR755300024

developing voter lists,”''% or “otherwise providing political or media advice.”''® For

example:

a) National Media’s “senior media buyer” Ben Angle was AMAG’s contact for a

b)

Donald J. Trump for President, Inc. ad buy on September 20, 2016, and Red
Eagle’s contact for a NRA-PVF ad buy on June 28 and an NRA-ILA ad buy
October 14, 2016. Angle’s bio states that he “strategically place[s] efficient and
effective media buys,”!!” and he was publicly described as responsible for
“placing all of the Trump campaign’s television advertising during the last seven
weeks of the campaign”!!'®*—during the same period that he also purchased and
placed the NRA-ILA’s pro-Trump ads.

National Media’s “senior media buyer” Kristy Kovatch appeared as AMAG’s
contact for Donald J. Trump for President, Inc. ad buys on September 16,
November 3, November 4, 2016, and as Red Eagle’s contact for an NRA-PVF ad
buy on May 24 and an NRA-ILA ad buy on September 19, 2016. Kovatch’s bio
describes her as “specializ[ing] in television media buying for political
candidates, issue/advocacy groups and public affairs clients,” with an “extensive
knowledge of ratings, costs and seasonal trends across all time periods and
dayparts.” 11°

National Media’s “director of accounting” Jon Ferrell signed documents on

behalf of AMAG placing placing ads for Donald J. Trump for President, Inc. on

115
116
117
118
119

Id. § 109.21(d)(4)(i)}G).

Id. § 109.21(d)(4)(ii)(D).

NATIONAL MEDIA, supra note 13. (Attached as Exhibit A.)
Spies, supra note 9.

NATIONAL MEDIA, supra note 13. (Attached as Exhibit B.)
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October 4, October 24, November 3, and November 4, 2016, and on behalf of Red
Eagle for NRA-PVF ad buys on July 11, August 5, and October 19, 2016, and for
an NRA-ILA ad buy on September 15, 2016. He also signed a check for an
August 11, 2016 NRA-PVF ad buy. Ferrell is the organization’s chief financial
officer charged with “managing the financial details of political campaigns.”'?°
d) National Media’s media specialist Caroline Kowalski appeared as AMAG’s
contact for Donald J. Trump for President, Inc. ad buys on September 28,
November 3, and November 4, and as Red Eagle’s contact for NRA ad buys on
August 11 and October 28. Kowalski’s LinkedIn page states that during her
tenure at National Media (March 2016 to May 2017) she “[r]esearched voter
demographic data to help create national, statewide and local advertising
campaigns for Presidential, senatorial, and congressional candidates, issue-
advocacy groups, and PACs.”!?!
Moreover, the evidence indicates that these same senior National Media officials made use of
their knowledge about the “plans, projects, activities or needs” of the Trump campaign to
most effectively place the NRA-ILA and NRA-PVF ads supporting Trump. For example, Jon
Ferrell purchased ads on the same ABC affiliate, to air during the same one-week period, on

behalf of Donald J. Trump for President, Inc. and AMAG, and on behalf of the NRA-PVF

and Red Eagle.!*? National Media officials placed five Trump campaign ads and five NRA-

120
121
122

Id. (Attached as Exhibit C.)
Caroline Kowalski, LINKEDIN, supra note 32. (Attached as Exhibit D.)
See supra 11 39-40.
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ILA ads to run on the same afternoons, on the same stations, and during the same five college
football games.'?* As Mother Jones/The Trace reported:
The purchases were mirror images of each other. . . When the NRA ran two spots
either attacking Clinton or promoting Trump, the Trump campaign ran just one. And
when the Trump campaign ran two spots, the NRA ran one. The pattern even
persisted when there was no direct overlap: In the two games the Trump campaign sat
out, the NRA ran two ads. And in the one game where the NRA didn’t buy time,
Trump bought two slots. Side by side, the spots aired across the country, on as many
as 120 stations, according to data provided by Raycom.!'**
These facts and this pattern of activity provide reason to believe that National Media
employees used information about the “plans, projects, activities or needs” of Donald J.
Trump for President, Inc. in placing ads for the NRA-ILA and NRA-PVF, and that such
information was “material to the creation, production, [and] distribution of the
communication[s].” 11 C.F.R. § 109.21(d)(4).
For these reasons, there is reason to believe that the NRA-ILA and NRA-PVF satisfied the
“conduct” standard by coordinating their communications with Donald J. Trump for
President, Inc. through a “common vendor.” 11 C.F.R. § 109.21(d)(4).
A payment for a coordinated communication is an in-kind contribution to the candidate
committee or political party committee with which it is coordinated. 11 C.F.R. § 109.21(b).
Therefore, because the NRA-ILA and NRA-PVF advertisements supporting Trump satisfy
Section 109.21°s three-prong test, the NRA-ILA and NRA-PVF have made in-kind
contributions to Donald J. Trump for President, Inc. in the form of coordinated
communications, in excess of FECA’s $2,700 limit on contributions by a non-multicandidate

political committee to a candidate, 52 U.S.C. § 30116(a)(1), in violation of FECA’s reporting

requirements. 52 U.S.C. § 30104(b), and for the NRA-ILA, in violation of FECA’s

123
124

Compare Exhibit M at 4-5, with Exhibit L at 5-6.
Spies, supra note 9.
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prohibition on contributions to a candidate using corporate funds, 52 U.S.C. § 30118(a),
(®)(2).

PRAYER FOR RELIEF

Wherefore, the Commission should find reason to believe that the NRA-ILA and NRA-PVF
violated 52 U.S.C. § 30101 et seq., and should conduct an immediate investigation under 52
U.S.C. § 30109(a)(2).

The Commission should seek appropriate sanctions for any and all violations, including civil
penalties sufficient to deter future violations and an injunction prohibiting the respondents
from any and all violations in the future, and should seek such additional remedies as are

necessary and appropriate to ensure compliance with the FECA.

Respectfully submitted,

Camp:% Legat Center, by
Brendan M. Fischer

1411 K Street, NW, Suite 1400
Washington, DC 20005

(202) 736-2200

ﬂ&rwv?{d/v
Giffords, by
Alison Damaskos
P.O. Box 51196
Washington, DC 20091
(571) 295-7807

27



MUR755300028

Brendan M. Fischer

Campaign Legal Center

1411 K Street, NW, Suite 1400
Washington, DC 20005

Counsel to the Campaign Legal Center

David Pucino

J. Adam Skaggs

Giffords Law Center to Prevent Gun Violence
223 W. 38" Street #90

New York, NY 10018

Counsel to Giffords

December 7, 2018
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VERIFICATION

The complainants listed below hereby verify that the statements made in the attached
Complaint are, upon their information and belief, true.

Sworn pursuant to 18 U.S.C. § 1001.

For Complainant Campaign Legal Center

L L

Brendan M. Fischer

Sworn to and subscribed before me this l day of December 2018.

For Giffords

Alison Damaskos

Sworn to and subscribed before me this _Z day of December 2018.

Notary Public
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Ben Angle

Ben Angk $enior media buyer brngs over 13yveals of mema buying experience to
NMRPP He has extensive expenence using Nielsen. Scarborough. Renlrax and ather toals
to strategicaly place emcient and efieclive media buys f01 out clents His ¢lent
experientes range from tog al pelitic 3l offices to natonal corporale reputation campaigns
Ben has placed cienl ads on teiewsicn radi SiEaming onking. in sports arenas in
aposts on bitboards and many other places He has helped National liedia develop

10 cembat the ¢ of Ihe onlne public e by idenlihing new ways o
negoliate with stahons on placement and tocatian
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MUR755300033

Kristy M. Kovatch

Kersty LA0ran Kovatcn a seniof media buyer SPeciahizes In Ielevision meda buying for
polteal candidates 1ssue/aavecacy groups and pibhe amtaxs chenls Inhel 20 years at
NLIRFP. Kristy has placed buy s 1n over 90% of Na2lsen's TV markels She has consistenty
bought Ihe Iargest media markets around the caunlry busding an extensive knoatedge of
ratings ¢osts and seasonal lrends across afi ime penods and daypars
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MUR755300035

Jon Ferrell

Jon Fetfel has mote than 28 years of expencnce as a CPA 18 o whiih he has speal
managing the nansal delags of poline al cAmpAGNs Jon ensutes Ihat even, penmy
allcated for media 15 spenl 4Cotding 10 eieclion [aws as well as delnenng on-teng

pa ments ta vendars 0 guarant 1 Df media bind He atso
compleles a tharough pOSE-2lechon anah SIS of Every acCount 1o substantiate and rexoncue
media biys Hrs efforts help NIIRPP provide eplimal financial stevarashup of campags
media budgets
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MUR755300037

Caroline Kowalski 500+
Projeci Coordinator at USA TODAY o

Alexandua Vagna
Pubbt Refalons and Communralins

Cotvent U$a TODAY

Niory
P

View Caroline Kowalskt's full
profile. It's free!

Caroline Kowalski's Aclivity

Go0 all achivry
Carobng Kowalsk bked ths Carvhne Koaatshs phared
Movembers aimest over! Our AR Nurricane Florenss
Instead of growing tacial interactive in five within the...
C hair,...

Carohiie Koaalsh: ihed ey
It bothers ma whan peopis use
the phrase “you're 100...

(k3 rmelaeg to announce that Caroire Kovalsh shared
U've accepted 3 tull tima offer
e

Caralne Kowalsk bhed 1hs

See more -~

Expernence

Project Coordlinator
USA TODAY
Juby 2017 - Present « 1 y&a1 8 months

Media Specialiat
Nalignal 1ed Research Planming and Placement LLC
plaren 2016 - Wy 2017 - ¢ year 3 menlhs

EYSERR NS RS

» Acled as baison belseen meda buyers and TV 1acio and cable net:orhs
+ Researched voler demogiaphic data to help creale natienal sialewide and
focarl adh @ campalgns for F ) and ¢
candidates issue-advocacy groups and PACS

> Generated repons and charted anahiics (o monites viewership of media outlels
« Worked with media cutters Lo assist in the execulion of meava bins o major
TV and radio sfations

» Managed hinancial r1esources Processea NVoKes anc ensured acouracy of
(inancial receras for chents

+ Led media buying efons for Petiguin for Congress 12010 by S In Laing
Congresswonal Distntl 2

Sales Associate ,Stylist, and Vieual Marketing and Merchandiser
The Lucky Knot
July 2012 - 2016 « 4 years
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MUR755300039

STATION ISSUE ADVERTISING REQUEST SHEET

(to be filled out and kept on file for public inspection)

To: Public File This request was:
Station: WEWS Accepted
From: Erin Brody [] Rejected

Date: May 24, 2016

Agency: Red Eagle Media Group
Address: 815 Slaters Lane

Alexandria, VA 22314
Phone #: 703 683-4877

Contact: Kristy Kovatch

Does the programming (in whole or in part) communicate
a message relating to any political matter of national importance?

Yes D No
Issue: 2nd amendment
Candidate Mentioned: Election Mentioned:
Hillary Clinton Presidential General Election 11/8/16

Sponsor: National Rifle Association of America Political Victory Fund

Address: 11250 Waples Mills Road
Fairfax, VA 22030

Phone: 800 672-3888
Executive Officer(s): Title:

Mary Rose Adkins Treasurer
Wayne LaPierre CEO
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MUR755300041

KDKA/WPCW TV
PITTSBURGH

RECORD OF REQUEST - Political Broadcast Time:

NAME OF REQUESTOR:

1.

8.

9.

NAME OF AD AGENCY:

ORGANIZATION PAYING FOR TIME:

OFFICERS OF GROUP:
ENTITY FURNISHING TAPES:
BROADCAST TO FAVOR LEGISLATION:

CATEGORY:

POLITICAL PARTY OR OFFICIAL AFFILIATION:
DATE OF REQUEST

NATURE OF REQUEST:

10.DISPOSITION MADE OF REQUEST

(a) Granted
(b) Denied (reason)

CBS EMPLOYEE

Brian Butz

Political Advertising Director
KDKA/WPCW TV Pittsburgh

ISSUE GROUP
POLITICAL INQUIRY FORM

KDKA/WPCW TV

2016 — General Election

Ben Angle

Red Eagle Media Group

815 Slaters Lane

Alexandria, VA 22314-1219
National Rifle Association
Political Victory Fund

See NAB for details

See NAB for details
N.R.A.-P.V.F.

N/A

ISSUE - National Importance
w/ Federal Candidate
References: Anti-Clinton (D)
Pro-Trump (R)

Republican

6/28/16

NON-CANDIDATE Rate Card
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MUR755300043

POLITICAL/ISSUE AVAIL REQUEST

DATE: June 11, 2016
REQUESTED BY: Red Eagle Media Group
ADDRESS: 817 Slaters Lane, Alexandria, VA 22314
TELEPHONE# 703-683-4877
ON BEHALF OF CANDIDATE/ISSUE: NRA-PVF
OFFICE/ISSUE: US Presidential Race
PARTY AFFILIATION: ISSUE
COMMITTEE: National Rifle Association Paolitical Victory Fund
TREAS./CHAIRMAN: Mary Rose Adkins, Treasurer
ADDRESS: 11250 Waples Mill Road, Fairfax, VA 22030
TELEPHONE# NA
DATES AND TIMES REQUESTED: all
REMARKS: www.nrapvf.org
Additional Board Members: Chris Cox, Executive Director; Wayne LaPierre, Executive VP and C

Kayne Robinson, Executive Director of NRA General Operations Division;

John Bolton, Chairman of International Affairs Subcommittee




NAB Form PB-18 Issues

MUR755300044

AGREEMENT FORM FOR
NON-CANDIDATE/ISSUE ADVERTISEMENTS

Station and Location:

VD {L_.m\u&?\*

Durham, NC

. Red Eagle Media Group

do hereby request station time concerning the following issue:

National Rifle Association of America Poiitical Victory Fund
zotu Presuduatial Elechon
Time of y .
Broadcast Day, Times per umber o
Length Rotation or Days Gians Woek Woeks
Package
See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule
b
This broadcast time will be used by: NRA-PVF

Copyright @ 2013 by the National Association ot Broadcasters. May no

1

t ba copied, reproduced or further distributed




MUR755300045

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
«COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national im portance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office (e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legisiation).

Does the programming (in whole or in part) communicate “a messaye
relating to any political matter of national importance?”
W Yes 3 No

For programming that "communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communication refers (if applicable):

Zolu Prchidinhed  Election, r/zolle
Hﬂ(f\-’)/ Clinkon ¢ Doacld, Y;LWW

| represent that the payment for the above described broadcast time has been furnished
by (name and address):

National Rifle Association of America Political Victary Fund
11250 Waples Mill Road
Falrfax, VA 22030

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the "sponsor”).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately).

Treasurer - Mary Rose Adkins

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 5)

Copyright @ 2013 by the Nalional Association of Broadcasters. May nol be copied, reproduced or further distributed




MUR755300046

NAB Form PB-18 lasues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages of
liability, including reasonable attorney's fees, that may ensue from the broadcast of the
above-requested advertisemant(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, ot tape, which will be delivered to the
station at least _ before the time of the scheduled broadcasts.

TO BE SIGNED BY ISS L?D VERTISER (SPONSOR)

W* Aowiet

Date Sighature Centact Phone Number
TO BE SIGNED BY STATION REPRESENTA TIVE
O Accepted 1 Accepted In Part {1 Rejected
Signature Printed Name Title

Copyright © 2013 by the Nationai Assaciation of Broadcasters. May not be copied, reproduced or furiher distributed



NAB Form B-18 (ssues

MUR755300047

AGREED UPON SCHEDULE

For All lssue Advertisements That Communicate a Message Relating to Any

Politicai Matter

of National importance

|
! Time of

Broadcast Day, , Times per Number of

Length Rotation or Days CISES Week Weeks
Package
ﬁﬁ J%M
i
Attach proposed schedule with charges (If available):

AFTER AIRING OF BROADCASTS:
Attach inveices or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot;
(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and
(3) the amount of rebates given (identify exact date, time, class of broadcast and

doltar amount for each rebate), if any.

Note: Bacause the FCC requires that the pofitical file contaln the actual time the rate for
gpots "communicaling a political matter of national importance” aif, that information
should be included in the file as soon as possible. If that information is only generated
monthly, the file should include the name of a conlact person who can pravide the times
that and ratas for specific spots aired. The FCC's online political files include a tolder for
“Terms and Disclosures.” NAB suggests thal, for stations subject to the online public file
rule, the names of contact person(s) be placed in that foldor. i
adcasters, May not be copled, reproduced ar further distributed

Copytight © 2013 by the Naflonal Associalion of Bro
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NAB Form PB-18 Issues

MUR755300049

AGREEMENT FORM FOR
NON-CANDIDATE/NISSUE ADVERTISEMENTS

Station and Location:

LW7VP-

N K fer94, 4C

Date:

$/57/20/4

. Red Eagle Media Group

do hereby request station time concerning the following issue

National Rifie Association of Amerlca Polifical Victory Fund

Time of
Broadcast Day, o B Times per | Number of
Length Rotation or Days Class Week Woeks
Package
See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule
%}5 d é’“cﬂe.zua OQ
‘W iR VIR E Ve
This broadcast time will be used by: N RA- PVF

Copysighl © 2013 by the National Association of Brotidaasters. May not be copied, reprodused or further distribuled
1




MUR755300050

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office (e.g., any
references to “our next senator”, “our person in Washington” or "the President”},;
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation).

Does the programming (in whole or in part) communicate “a message |
relating to any political matter of national im portance?”
= Yes 1 No

For programming that "communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communicatian refers (if applicable):

ﬁé//a/\ Clen Fon 04. 783 f/’le.,j/-c/a,df—

AMav ¥, ta /e (7ener Cfo Mo
f"")an Contro !/

| represent that the payment for the above described broadcast time has been furnished
by (name and address):.

National Rifle Assogiation of America Political Victory Fund
11280 Waples Mill Road
Fairfax, VA 22030

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “sponsor”).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

Treasurer - Mary Rose Adkins

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule {Page 5)

Copyright © 2013 by the National Associalion of Broadcasters. May not be copied, reproduced or further distribuled




MUR755300051

NAB Form PB-18 issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
DOES NOT “COMMUNICATE A POLITICAL MATTER OF NATIONAL
IMPORTANCE"

| represent that the payment for the above described broadcast time has been furnished
by (name and address):

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the "sponsor’).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

Copyright © 2013 by the Netional Association of Broadcasters. May not be copied, reproduced or further distributed
3



MUR755300052

NAB Form PB-18 lssues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages or
liability, Including reasonabie attorney's fees, that may ensue from the broadcast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the

station at least _____ before the time of the scheduled broadcasts.
TO BE SIGNED BY 1SS DVERTISER (SPONSOR)
Date / Sighalure Cantact Phone Number

TO BE SIGNED BY STATION REPRESENTATIVE
D Accepted O Accepted in Part [1 Rejected

Signature Printed Name Title

Copynght © 2013 by the National Association of Broadeasters. May not be copied, reproduced or further distribuled

4



MUR755300053

NAB Form PB-18 issues

AGREED UPON SCHEDULE

For Al Issue Advertisements That Communicate a Message Relating to Any
Poiitical Matter of National importance
Time of
Broadcast Day, Times per | Number of

Length Rotation or Bays Elass Week Weeks

FPackage
]
Attach proposed schedule with charges (if available}.

Altach invoices

AFTER AIRING OF BROADCASTS:

or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot;

(2) the date(s),
(3) the amount

dollar amount for each rebate), if any.

“Naie Bacause the FCC requires that the political file cont
national importance' air,

spots “commurn

exact time(s) and reason(s) for Make-Good(s), if any; and
of rebates given (identify exact date, time, class of broadcast and

icating a political matter of

should be included in the file as soon as possi

J menthly, the fife should include t
' that and ratas for specific spots aired.
“Terms and Disclos

rufe, the pamaes

he name of a coniac
The FCC's online pofitica

ures.” NAB suggests that. for stations subject to

2in the actual time the rate for

that information

ble. If that information is only generated

of contact person(s) be placed In that folder,

t person who can provitie the times
1 files include a folder for
the ontine public file

Copyright © 2013 by the Natlonal Association of Broadeaster

3. May not be copied, reproduced of further distibuted
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MUR755300055

WBOB-AM Order Confirmation

AMGOO ‘c,:vlg grBoadmst'mg Corporation OrderiD: 1358-001
7235 Bonneval Road
Jacksonville, FL 32256 Sponsor: Nat'l Rifle Assn/Political Victory Fund
Fm Product: Nat'l Rifle Assn/Political Victory Fund
Estimate/PO: 4285522
AccountRep: Gen Media Partners
BillingCycle: Broadcast Month
InvoiceType: Detail
Run Dates: 8/13/2016 - 8/30/2016
Items Ordered: 58
Ordered Amount: $2,480.00
-Agency Commission:  -$372.00
RED EAGLE MEDIA GROUP Net Amount: $2,108.00
815 SLATERS LANE ]
ALEXANDRIA, VA 22314 Scheduled Station(s): WBOB-AM
Nat'l Rifle Assn/Political Victory Fund Estimate #7653
Printed 8/11/2016 4:43:05 PM Page 1
Run Dates Run Weeks Run Times Mon Tue Wed Thu Fri Sat  Sun  Week Length  Description Avail Copy ID Qty Item Cost Total Cost
Total Type
01  8/13/2016 - 8/28/2016 All Weeks 06:00 AM - 07:00 PM 2 2 4 60 Spot 12 15.00 180.00
02 8/15/2016 - 8/19/2016 All Weeks 06:00 AM - 07:00 PM 4 4 4 4 3 19 60 Spot 19 50.00 950.00
03 8/22/2016 - 8/26/2016 All Weeks 06:00 AM - 07:00 PM 4 4 4 3 4 19 :60 Spot 19 50.00 950.00
04  8/29/2016 - B/29/2016 All Weeks 06:00 AM - 07:00 PM 4 4 60 Spot 4 50.00 200.00
05 &/30/2016 - B/30/2018 All Weeks 06:00 AM - 10:00 AM 4 4 60 Spot 4 50,00 200.00
Broadcast Month Projected Billing:
Jul-16 Aug-16 2,080.00 Sep-16 400.00 Q3-2016 2,480.00




MUR755300056

2 1M 1IN, VvV DVL=AMIVI WUNRWLEN. O 10VVLY VRIS, (Ve NINYFAVERS)
MARKET: Jacksonville, FL AMOUNT: $2,480.00 AGENCY: Red Eagle Media Group
REP: Non-Rep Local Focus SPOTS: 58 815 Slaters Lane
Alexandria, VA 22314 \
MOD: Stn Ver: 1 Last: ‘cﬁb
SALES OFFICE: PHILADELPHIA SLS PH: 4124212600 BUYER: Megan Burns % /
SALESPERSON: Roger Rafson SLS FAX: 412 421 6001 \?)6
SLS EMAIL: Roger.Rafson@GenMediaPartners.com -&
AGENCY: Red Eagle Media Group AGY CLI: CONTRACT # FOR INVOICING 4285522
ADVERTISER: ll;lat'LRiﬂe Assn/Political Victory  AGY PRD: INVOICE: Red Eagle Media Group
un
PRODUCT: Est. 7653 8/12-8/30 AGY EST: 7653 815 Slaters Lane
Alexandria, VA 22314
FLIGHT: 08-12-2016 TO 08-30-2016 [ JUnwired [X]Spot [ [Mod ;
TOT # OF DAYS: 19
PRIM. DEMO: Adults 35+ [X]Cash [ JTrade
|SEC. DEMO: SPOT TYPE: LAST SENT:08/11/2016 14:48
COMMENTS

08/11/2016: This is a new order - it will be sent via email also if you are not on liadio Exchange. Take care not to double beok.
Please confirm receipt of order in Radio Exchange or by email at joyce.vordenbaum@genmediapartners.com (with call letters in
subject line) within 24 hours. Thank you.

ation agrees to pay GenMedia Partners 15% commission on the net
ater than 7 days after the end of each broadcast month.

Rates are gross, By accepting and running this orde
st 01 this order. Invoices/affidavits of performance are due o

**PLEASE NOTE - THERE'S A 10AM CUTOFF ON 8/30.%

DAY#1 8/12/2016 To 8/12/2016 TOT $150.00 TOTAL SPOTS 3
Mc |LN |pPTcD |DAYS sTART| EnD| LEN|  START stor| sepy| RATE TOTAL
TIME )8
1 |RT .. LF.. 6:00aM| 7:00PM| 60|8/12/2016 |8/12/2016 ( 3| ) $50 $150
e .
o h
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8§/30. “w
DAY#2 8/13/2016 To 8/13/2016 TOT $30.00 TOTAL SPOTS 2
Mc [N |[pPTcD |DAYS START| END| LEN|  START stop| spoy| RATE TOTAL
TIME
2 |RT  |..... s. 6:00aM| 7:00PM| 60|8/13/2016 |8/13/2016 2 $15 $30
DAY#3 8/14/2016 To 8/14/2016 TOT $30.00 TOTAL SPOTS 2
MC |LN |[pPTcD|pAys " sTART| END| LEN|  START stop| spby| RATE TOTAL
TIME y
2 vt |...... s 6:00AM| 7:00PMm| 60|8/14/2016 |8/14/2016 2| $15 $30

Dana 1 nfR




MUR755300057

D 1M IVIN. VVD\/D~MIVIE VRWERN. O 10UVLH WAIL. (Vie TR YFAVE RS
MARKET: Jacksonville, FL AMOUNT: $2,480.00 AGENCY: Red Eagle Media Group
REP: Non-Rep Local Focus SPOTS: 58 815 Slaters Lane
Alexandria, VA 22314
MOD: Stn Ver: 1 Last:
SALES OFFICE: PHILADELPHIA SLS PH: 4124212600 BUYER: Megan Burns
SALESPERSON: Roger Rafson SLS FAX: 412 421 6001
SLS EMAIL: Roger.Rafson@GenMediaPartners.com
AGENCY: Red Eagle Media Group AGY CLI: CONTRACT # FOR INVOICING 4285522
ADVERTISER: l';lat'LRiﬂe Assn/Palitical Victory  AGY PRD: INVOICE: Red Eagle Media Group
un
PRODUCT: Est. 7653 8/12-8/30 AGY EST: 7653 815 Slaters Lane
Alexandria, VA 22314
FLIGHT: 08-12-2016 TO 08-30-2016 [ JUnwired [X]Spot [ ]Mod
TOT # OF DAYS: 19
PRIM. DEMO: Adults 35+ [X]Cash [ ]Trade
ISEC. DEMO: SPOT TYPE: LAST SENT:08/11/2016 14:48
DAY#4 8/15/2016 To 8/15/2016 TOT $200.00 TOTAL SPOTS 4
MC |LN |[DPT CD |DAYS START END| LEN START STOP | SP/DY RATE TOTAL
TIME
1 RT M...... 6:00AM| 7:00PM| 60|8/15/2016 |8/15/2016 4 d $50 $200
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#5 8/16/2016 To 8/16/2016 TOT $150.00 TOTAL SPOTS 3
MC (LN [DPTCD |DAYS START END| LEN START STOP| SP/DY / RATE TOTAL
TIME \
1 RT L) — 6:00AM| 7:00PM| 60(8/16/2016 |8/16/2016 3 $50 $150
Line 1 => PLEASE NOTE - 10AM CUTO¥FF ON 8/30.
DAY#6 8/17/2016 To 8/17/2016 TOT $200.00 TOTAL SPOTS 4
MC |LN [DPT CD [DAYS START _ll_E"\l\/llD LEN START STOP| SPIDY / RATE TOTAL
E
1 RT WL 6:00AM| 7:00PM| 60|8/17/2016 |8/17/2016 4 $50 $200
Line 1 = PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#7 8/18/2016 To 8/18/2016 TOT $150.00 TO'I}’AL SPOTS 3
MC |LN [DPT CD |DAYS START END| LEN START STOP| SP/DY J RATE TOTAL
TIME
1 RT sl acms 6:00AM| 7:00PM| 60|8/18/2016 |8/18/2016 3 i $50 $150

Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.

Dama 2 nfR
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MUR755300058

VUL, O )10VULY

1®/.Y 1 =1

VO/ 1 &V 1V

MARKET: Jacksonville, FL AMOUNT: $2,480.00 AGENCY: Red Eagle Media Group
REP: Non-Rep Local Focus SPOTS: 58 815 Slaters Lane
Alexandria, VA 22314
MOD: Stn Ver: 1 Last;
SALES OFFICE: PHILADELPHIA SLSPH: 4124212600 BUYER: Megan Burns
SALESPERSON: Roger Rafson SLS FAX: 412 421 6001
SLS EMAIL: Roger.Rafson@GenMediaPartners.com
IAGENCY: Red Eagle Media Group AGY CLI: CONTRACT # FOR INVOICING 4285522
IADVERTISER: Nat'l Rifle Assn/Palitical Victory = AGY PRD: INVOICE: Red Eagle Media Group
Fund
PRODUCT: Est. 7653 8/12-8/30 AGY EST: 7653 815 Slaters Lane
Alexandria, VA 22314
FLIGHT: 08-12-2016 TO 08-30-2016 [ JUnwired [X}Spot [ [Mod
TOT # OF DAYS: 19
PRIM. DEMO: Adults 35+ [X]Cash [ JTrade
SEC. DEMO: SPOT TYPE: LAST SENT:08/11/2016 14:48
DAYi#8 8/19/2016 To 8/19/2016 TOT $150.00 TOTAL SPOTS 3
MC LN |DPTCD |DAYS START END| LEN START STOP | SP/DY / RATE TOTAL
TIME
1 RT F.. 6:00AM| 7:00PM| 60(8/19/2016 |8/19/2016 3 $50 $150
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#9 8/20/2016 To 8/20/2016 TOT $30.00 TOTAL SPOTS 2
MC LN |DPTCD |DAYS START END| LEN START STOP| SP/IDY RATE TOTAL
TIME
/
2 RT  |..... S. 6:00AM| 7:00PM| 60|8/20/2016 |8/20/2016 2\'r $15 $30
DAY#10 8/21/2016 To 8/21/2016 TOT $30.00 TOTAL SPOTS 2
MC LN |DPT CD |DAYS START END| LEN START STOP| SP/DY RATE TOTAL
TIME
2 RT  |...... S 6:00AM| 7:00PM| 60(8/21/2016 (8/21/2016 2" $15 $30
DAY#11 8/22/2016 To 8/22/2016 TOT $200.00 TOTAL SPOTS 4
MC LN |DPTCD |DAYS START END| LEN START STOP | SP/DY RATE TOTAL
TIME
1 RT M...... 6:00AM| 7:00PM| 60(8/22/2016 (8/22/2016 4 $50 $200

Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.

Darna A nfR




MUR755300059

=RV _WNIV]\ M VY DVUD-AIVI VRVLR#. JI10VOLY WMo, (Vi BV AVERY)
MARKET: Jacksonville, FL AMOUNT: $2,480.00 AGENCY: Red Eagle Media Group
REP: Non-Rep Local Focus SPOTS: 58 815 Slaters Lane
Alexandria, VA 22314
MOD: Stn Ver: 1 Last:
SALES OFFICE: PHILADELPHIA SLS PH: 412 421 2600 BUYER: Megan Burns
SALESPERSON: Roger Rafson SLS FAX: 412 421 6001
SLS EMAIL: Roger.Rafson@GenMediaPartners.com
IAGENCY: Red Eagle Media Group AGY CLI: CONTRACT # FOR INVOICING 4285522
ADVERTISER: Nat'l Rifle Assn/Political Victory =~ AGY PRD: INVOICE: Red Eagle Media Group
Fund
PRODUCT: Est. 7653 8/12-8/30 AGY EST: 7653 815 Slaters Lane
Alexandria, VA 22314
FLIGHT: 08-12-2016 TO 08-30-2016 [ JUnwired [X]Spot [ ]Mod
TOT # OF DAYS: 19
PRIM. DEMO:; Adults 35+ [X]Cash [ ]Trade
SEC. DEMO: SPOT TYPE: LAST SENT:08/11/2016 14:48
DAY#12 8/23/2016 To 8/23/2016 TOT $150.00 TOTAL SPOTS 3
MC LN |[DPT CD |DAYS START El\'\/l1D LEN START STOP | SP/DY ( RATE TOTAL
TIME
1 |RT oD 6:00AM| 7:00PM| 60|8/23/2016 |8/23/2016 7' $50 $150
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#13 8/24/2016 To 8/24/2016 TOT $200.00 TOTAL SPOTS 4
MC LN [DPT CD [DAYS START END| LEN START STOP | SP/DY / RATE TOTAL
TIME
1 RT WL 6:00AM | 7:00PM 6018/24/2016 | 8/24/2016 4"/ $50 $200
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#14 8/25/2016 To 8/25/2016 TOT $150.00 TOTAL SPOTS 3
MC LN |DPT CD |DAYS START E"\l\/llD LEN START STOP| SP/IDY / RATE TOTAL
TIME
1 RT 3T 6:00AM| 7:00PM 60)8/25/2016 | 8/25/2016 3 v $50 $150
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#15 8/26/2016 To 8/26/2016 TOT $200.00 TOTAL SPOTS 4
MC LN [DPT CD |DAYS START END| LEN START STOP | SP/DY / RATE TOTAL
TIME
1 RT ..F.. 6:00AM| 7:00PM 60(8/26/2016 |8/26/2016 4 v $50 $200

Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.

Daonc A nfR




MUR755300060

=AY Y] IUI‘.. VYV DVD=AWI VUNRWERP. O 100VVLY WUMILC. (Vie TR INYVAVERY)
MARKET: Jacksonville, FL AMOUNT: $2,480.00 AGENCY: Red Eagle Media Group
REP: Non-Rep Local Focus SPOTS: 58 815 Slaters Lane
Alexandria, VA 22314
MOD: Stn Ver: 1 Last:
SALES OFFICE: PHILADELPHIA SLS PH: 4124212600 BUYER: Megan Burns
SALESPERSON: Roger Rafson SLS FAX: 412 421 6001
SLS EMAIL: Roger.Rafson@GenMediaPartners.com
IAGENCY: Red Eagle Media Group AGY CLL: CONTRACT # FOR INVOICING 4285522
IADVERTISER: 't;lat'LRiﬂe Assn/Political Victory =~ AGY PRD: INVOICE: Red Eagle Media Group
un
PRODUCT: Est. 7653 8/12-8/30 AGY EST: 7653 815 Slaters Lane
Alexandria, VA 22314
FLIGHT: 08-12-2016 TO 08-30-2016 [ JUnwired [X]Spot [ [Mod
TOT # OF DAYS: 19
PRIM. DEMO: Adults 35+ [X]Cash [ ]Trade
|SEC. DEMO: SPOT TYPE: LAST SENT:08/11/2016 14:48
DAYi#16 8/27/2016 To 8/27/2016 TOT $30.00 TOTAL SPOTS 2
MC LN [DPT CD |DAYS START END| LEN START STOP| SP/DY RATE TOTAL
TIME /
> Rt |..... s. 6:00AM| 7:00PM| 60|8/27/2016 |8/27/2016 2]  $15 $30
DAY#17 8/28/2016 To 8/28/2016 TOT $30.00 TOTAL SPOTS 2
MC LN |DPT CD |DAYS START END| LEN START STOP| SP/DY RATE TOTAL
TIME
2 RT | s aews s 6:00AM| 7:00PM| ©0|8/28/2016 |8/28/2016 2" $16 $30
DAY#18 8/29/2016 To 8/29/2016 TOT $200.00 TOTAL SPOTS 4
MC LN [DPT CD |DAYS START END| LEN START STOP| SP/IDY RATE TOTAL
TIME
1 RT ) 6:00AM| 7:00PM| 60(8/29/2016 |8/29/2016 4 $50 $200
Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30.
DAY#19 8/30/2016 To 8/30/2016 TOT $200.00 TOTAL SPOTS 4
MC LN |DPT CD |DAYS START END| LEN START STOP| SP/DY RATE TOTAL
TIME - .
A’
1 |RT oD 310 ¢ 6:00AM lﬁ)@ﬁ' N 60(8/30/2016 |8/30/2016 4 $50 $200

Line 1 => PLEASE NOTE - 10AM CUTOFF ON 8/30,

—
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MUR755300061

O 1MW VYDV D-AWI VRRWENRH. O I1JUULY wMlL. (Vi /WY PAVELS)
MARKET: Jacksonville, FL AMOUNT: $2,480.00 AGENCY: Red Eagle Media Group
REP: Non-Rep Local Focus SPOTS: 58 815 Slaters Lane
Alexandria, VA 22314
MOD: Stn Ver: 1 Last:
SALES OFFICE: PHILADELPHIA SLS PH: 412421 2600 BUYER: Megan Burns
SALESPERSON: Roger Rafson SLS FAX: 412 421 6001
SLS EMAIL: Roger.Rafson@GenMediaPartners.com
AGENCY: Red Eagle Media Group AGY CLI: CONTRACT # FOR INVOICING 4285522
ADVERTISER: Nat'l Rifle Assn/Pdlitical Victory = AGY PRD: INVOICE: Red Eagle Media Group
Fund
PRODUCT: Est. 7653 8/12-8/30 AGY EST: 7653 815 Slaters Lane
Alexandria, VA 22314
FLIGHT: 08-12-2016 TO 08-30-2016 [ JUnwired [X]Spot [ ]Mod
TOT # OF DAYS: 19
PRIM. DEMO: Adults 35+ [X])Cash [ |Trade
]SEC. DEMO: SPOT TYPE: LAST SENT:08/11/2016 14:48
TOTAL Aug Sep Total
SPOT 50 8 5&\/
CASH | 2.080.00| 400.00 2,480.0
TOTAL | 2.08000( 400.00 2,480.00
02 \\@3‘
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MUR755300062

NAB Form PB-18 Issues

AGREEMENT FORM FOR
NON-CANDIDATE/[SSUE ADVERTISEMENTS

Date:

KO

Station and Location:

Todusov! fle, FL

. Red Eagle Media Group

do hereby request station time concerning the following issue:

National Rifle Association of America Political Victory Fund
Time of
Broadcast Day, A Times per | Number of
Length Rotation or Days Class Week Weoks
Package
See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule
L -

This broadcast time will be used by:

NRA-PVF

Copyrighl © 2013 by the National Association of Brondcasters May not be copied, reproduced or further distribuled

1




MUR755300063

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
«COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office (e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation).

Does the programming {in whole or in part) communicate “a message
relating to any political matter of national importance?”
= Yes 1 No

For programming that "communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communication refers (if applicable):

| represent that the payment for the above described broadcast time has been furnished
by (name and address):

Netional Rifle Association of America Political Victory Fund
11250 Waptes Mill Road
Fairfax, VA 22030

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the "sponsor’).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

Treasurer - Mary Rose Adkins

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 5)

Copyright © 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
2




MUR755300064

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
DOES NOT “COMMUNICATE A POLITICAL MATTER OF NATIONAL
IMPORTANCE"

| represent that the payment for the above described broadcast time has been furnished

by (name and address); _ B ‘l

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “‘sponsor”).

_List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately): IO

Copyright © 2013 by the National Association of Broadcasters. May not be copled, reproduced or further distributed
3




MUR755300065

NAB Form PB-18 Issues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISC RIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmiess the station for any damages or
liability, including reasonable attorney’s fees, that may ensue from the broadcast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the
station at least before the time of the scheduled broadcasts.

TO BE SIGNED BY ISS DVERTISER (SPONSOR)

ﬁ (S~ 7 LM£,€.ﬂ
/

Date Sighature Contact Phone Number

TO BE SIGNED BY STATION REPRESENTATIVE
El/.écepted O Accepted In Part O Rejected

' iy 05

O—'J J Elignafura Printed Name Title

Copyright © 2013 by the National Associatlon of Broadcasters. May not be copled, reproduced or further dislributed
4




MUR755300066

NAB Form PB-18 Issues

AGREED UPON SCHEDULE

——For Al lseue Advertisements That Communicate a Message Relating to Any
Political Matter of National Importance

' Time of
Broadcast Day, , Times per | Number of
Length | Rotation or Days Elass Week Weeks
Package

See ol

l Attach proposed schedule with charges (If available):

AFTER AIRING OF BROADCASTS:
Attach invoices or Schedule Run Summary to this Form showing:

(1) actual air time and charges for each spot,
(2) the date(s), exacl time(s) and reason(s) for Make-Good(s), if any; and
(3) the amount of rebates given (identify exact date, time, class of broadcast and

dollar amount for each rebate), if any.

Note: Oecause the FCC requires that the political file contain the actual time the rate for ]
spots "communlicating a political matter of national importance” air, that information
should be included in the file as soon as possible. If that information is only generated
monthly, the file should include the name of a contact person who can provide the times
that and rates for specific spots alred. The FCC's online political files include a folder for
“Terms and Disclosures.” NAB suggests that, for statlons subject to the online public file
| rule, the namies of contact person(s) be placed in that folder. ]

ght © 2013 by the Natlonal Assoclation of Broadcasters, May nol be copled, reproduced or further distribuled
5

Copyri




MUR755300067

PRODUCTION ORDER

Account: NRA Political Victory Fund  Date: August 11, 2016
Time: 4:22pm AE: National (Gerri)
Traffic Entered By: Date/Time Completed
Prod. Dir. Assigned to: Date/Time Assigned
Produced by: Date/Time Completed
First Spin Other DG/Fast Ch Email from Gerri

PRODUCTION TO BE mp3'd TO:

Address: Address:
Address: Address:
Need CD Add To Rotation Is this Co-Op [_|
New Spotj xx Replace Existing Co-Op Information
On Hand Extend Existing To New End Date
Station | PROMISE | ANSWER BEACH TRUTH PRAISE
Start Date 8/13/16
End Date 8/30/16
Order # 1358-001
Est#/Desc. 7653
Length| % Cart # ISCI CODE OR TITLE
60| 100 NRAHDV111216

Special Instructions: Thanks!

1.12.156 Version




MUR755300068

Red Eagle Media Group wﬁéif\‘h o

815 Slaters Lane, Alexandria, VA 22314 A ?‘)’J-IQ
Phone: 703-683-4877  Fax: 703-683-6692 i
TRAFFIC INSTRUCTIONS
TO: TRAFFIC MANAGER
FROM: Caroline Kowalski
DATE: August 11%, 2016

ADVERTISER: NRA-PVF

You will receive a new: 60 spot via email, NRAHDV111216.

EFFECTIVE Friday Auqust 12t", 2016, please run the following spot in this rotation:

NRATV080316H 100%

PLEASE SIGN & FAX OR EMAIL BACK TO CONFIRM RECEIPT OF TRAFFIC & SPOT

I,JBQB AR TATION /, oo VUMARKET ?QNWALS

Please call 703-683-4877 or email caroline.kowalski@redeagleteam.com with questions
or problems.




MUR755300069

RED EAGLE MEDIA GROUP WBOBAM - WBOB-AM 2787 A
Inv Date Invoice # Description Balance Due Discount Net Amount
08-11-16 CIA-8-3051 NRAPVR-NRP16-NRP16 7653 1,768.00 1,768.00
08-11-16 CIA-S-3052 NRAPVR-NRP16-NRP16 7653 340.00 340.00

Check Total: $2,108.00
’\@Safeguamf LG MSA TO AEONDER, CALL YOUR LOCAL SAFEGUAND DISTRIGUTOR AT 800-222-0R42 474 WHASFEODIBEM
A e U UNERE DICLUDER CETILE FIUERS  OHERIGAL IEACTIVE PROPEHIGS AND PEATURES A0 L H0 L0 A i
T 2787
Bunrah famnd g mmd Vit (oot 2787
RED EAGLE MEDIA GROUP RN
817 SLATERS LANE NUMBER
ALEXANDRIA, VA 22314
68-426/514
PAY EXACTLY* " #vaesd 108*DOLLARS*AND*00*CENTS
DATE AMOUNT
Aug 11, 2016 $2,108.00

PAY
TO THE

ORDER
OF

WBOB-AM

4190 Belfort Road, Suite 450
Jacksonville, FL 32216 %

AUTHORIZED SIGINATURE ;
RLCUECATEIAR PAREH = HULD 10, UOHETO VB S P P s M ._-_m P o= H{EAT SEHEITIVE RED QUAGE OIS ARAEARS WITH HEAT Eigieis

*o027a _




AMGBOY
[~ WBOB -]

CP Broadcasting Corporation
WBOB

7235 Bonneval Road
Jacksonville, FL 32256

RED EAGLE MEDIA GROUP
815 SLATERS LANE
ALEXANDRIA, VA 22314

MUR755300070

AM600 WBOB Invoice

Involce ID:
Involce Date:
Account ID:
Order ID:
Account Rep:

Amount Due:

Amount Paid:

16080587
8/28/2016

1358

1358-001

Gen Medila Partners

$0.00

If you have any questions regarding this invoice,

please call 904-861-0444.

Pay online at: http://payment.cpbroadcasting.com

Sponsor: National Rifle Assn / Political Victory Fund / Nat'l Rifle Assn/Pol for P.O./Estimate # 4285522

Nat'l Rifle Assn/Political Victory Fund Estimate #7653 Page 1
Date Time Length Description CopylD /1SCI Code Cost
8/13/2016 06:32 AM 160 Spot 1358-1 15.00
8/13/2016 03:31 PM 160 Spot 1358-1 15.00
8/14/2016 02:30 PM :60 Spot 1358-1 15.00
8/14/2016 04:31 PM :60 Spot 1358-1 15.00
8/15/2016 07:49 AM :60 Spot 1358-1 50.00
8/15/2016 10:33 AM 160 Spot 1358-1 50.00
8/15/2016 12:42 PM 160 Spot 1358-1 50.00
8/15/2016 06:31 PM 160 Spot 1358-1 50.00
8/16/2016 07:49 AM :60 Spot 1358-1 50.00
8/16/2016 08:58 AM 160 Spot 1358-1 50.00
8/16/2016 02:14 PM 160 Spot 1358-1 50.00
8/16/2016 06:45 PM 160 Spot 1358-1 50.00
8/17/2016 06:48 AM 60 Spot 1358-1 50.00
8/17/2016 08:32 AM 60 Spot 1358-1 50.00
8/17/2016 02:31 PM 60 Spot 1358-1 50.00
8/17/2016 05:21 PM :60 Spot 1358-1 50.00
8/18/2016 06:20 AM 160 Spot 1358-1 50.00
8/18/2016 07:49 AM 60 Spot 1358-1 50.00
8/18/2016 10:32 AM :60 Spot 1358-1 50.00
8/18/2016 06:57 PM 160 Spot 1358-1 50.00
8/19/2016 10:04 AM :60 Spot 1358-1 50.00
8/19/2016 11:32 AM :60 Spot 1358-1 50.00
8/19/2016 05:48 PM :60 Spot 1358-1 50.00
8/20/2016 10:31 AM :60 Spot 1358-1 15.00
8/20/2016 06:46 PM :60 Spot 1358-1 15.00
8/21/2016 11:03 AM :60 Spot 1358-1 15.00
8/21/2016 03:58 PM 160 Spot 1358-1 15.00
8/22/2016 09:19 AM :60 Spot 1358-1 50.00
8/22/2016 10:32 AM :60 Spot 1358-1 50.00
8/22/2016 12:58 PM :60 Spot 1358-1 50.00
8/22/2016 04:57 PM :60 Spot 1358-1 50.00
8/23/2016 06:48 AM 160 Spot 1358-1 50.00
8/23/2016 09:20 AM :60 Spot 1358-1 50.00
8/23/2016 10:32 AM 60 Spot 1358-1 50.00
8/23/2016 06:47 PM :60 Spot 1358-1 50.00
8/24/2016 08:04 AM 160 Spot 1358-1 50.00
8/24/2016 11:58 AM :60 Spol 1358-1 50.00
8/24/2016 02:32 PM :60 Spot 1358-1 50.00
8/24/2016 03:32 PM :60 Spot 1358-1 50.00
Continued




MUR755300071

AM600 WBOB Invoice

Sponsor: National Rifle Assn / Political Victory Fund / Nat'l Rifle Assn/Pol for P.O./Estimate # 42855ivoice 1D: 16080587

Nat'l Rifle Assn/Political Victory Fund Estimate #7653 Involce Date: 8/28/2016 Page 2
Date Time Length Description CopylID / ISC| Code Cost
8/25/2016 08:32 AM 160 Spot 1358-1 50.00
8/25/2016 12:19 PM :60 Spot 1358-1 50.00
8/25/2016 03:58 PM :60 Spot 1358-1 50.00
8/26/2016 09:33 AM ;60 Spot 1358-1 50.00
8/26/2016 10:52 AM :60 Spot 1358-1 50.00
8/26/2016 02:45 PM :60 Spot 1358-1 50.00
8/26/2016 04:24 PM :60 Spot 1358-1 50.00
8/27/2016 08:55 AM :60 Spot 1358-1 15.00
8/27/2016 06:32 PM :60 Spot 1358-1 15.00
8/28/2016 06:08 AM :60 Spot 1358-1 15.00
8/28/2016 06:58 PM :60 Spot 1358-1 15.00
50 Total ltems Total Cost: $2,080.00
- Agency Commission: -$312.00
Net Total: $1,768.00
8/12/2016 PrePayment Applied Check 2787: -$1,768.00
Amount Due: $0.00

Amount Due: $0.00
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RED EAGLE MEDIA GROUP

815 SLATERS LANE
ALEXANDRIA, VA 22314

CP Broadcasting Corporation
WBOB
7235 Bonneval Road

Jacksonville, FL 32256

MUR755300072

AM600 WBOB Invoice

Invoice ID:
Invoice Date:
Account ID:
Order ID:
Account Rep:

Amount Due:

Amount Paid:

16090105
9/11/2016

1358

1358-001

Gen Media Partners

$0.00

If you have any questions regarding this invoice,

please call 904-861-0444,

Pay online at: http://payment.cpbroadcasting.com

Sponsor: National Rifle Assn / Political Victory Fund / Nat'l Rifle Assn/Pal for P.O./Estimate # 4285522

Nat'l Rifle Assn/Political Victory Fund Estimate #7653 Page 1
Date Time Length Description CopylD / 1ISCI Code Cost
8/29/2016 07:20 AM :60 Spot 1358-1 50.00
8/29/2016 10:04 AM :60 Spot 1358-1 50.00
8/29/2016 01:20 PM :80 Spot 1358-1 50.00
8/29/2016 06:17 PM 160 Spot 1358-1 50.00
8/30/2016 06:32 AM :60 Spot 1358-1 50.00
8/30/2016 07:19 AM :60 Spot 1358-1 50.00
8/30/2016 08:58 AM :60 Spot 1358-1 50.00
8/30/2016 09:04 AM :60 Spot 1358-1 50.00
8 Total ltems Total Cost: $400.00
- Agency Commission: -$60.00
Net Total: $340.00
8/12/2016 PrePayment Applied Check 2787: -$340.00
Amount Due: $0.00

Amount Due:

$0.00
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MUR755300074

"’ NBC Owned
W@ Television Stations

TELEMUNDO

POLITICAL INQUIRY RECORD:
FEDERAL, STATE & LOCAL CANDIDATE ADS
ALL QUESTIONS MUST BE ANSWERED
@Federal Candidate

OState or Local Candidate

Requested by (Agency name, address, phone number & contact):

Agency Name American Media & Advocacy Group

Contact Kristy Kovatch
Phone Number 703-683-4877
Address

815 Slaters Lane
Alexandria, VA 22314

On behalf of (Candidate name & authorized campaign committee name):

Donald Trump, RNC/Trump for President

Election (Office sought & date):

U.S. President, 11/8/16

4. Date of request:

9/16/16

5. Request received by:

Corey Lane

6. Details:

Candidate rates requested

7. Name, Address & Phone Number of contact person for the candidate or candidate’s authorized
campaigh committee:
Contact Name Tim Jost
Phone Number 646-736-1779

Address
725 Fifth Ave

New York, NY 10022



MUR755300075

«¥7s NBC Owned
"'”""4 Television Stations

POLITICAL INQUIRY RECORD:
FEDERAL, STATE & LOCAL CANDIDATE ADS
ALL QUESTIONS MUST BE ANSWERED

8. Name of treasurer of authorized committee:
Tim Jost

9. Date and nature of follow-ups, if any:
Rates sent as requested

10. Disposition:

© Accepted — see contract details
O Rejected — provide reason:

Additional Information:

TELEMUNDO

RNC

310 First Street, SE
Washington, DC 20003
202-863-8500
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EXHIBIT K



MUR755300077

STATION ISSUE ADVERTISING REQUEST SHEET

To:
Station:
From:
Date:

(to be filled out and kept on file for public inspection)

Public File This request was:
WEWS Accepted

Erin Brody [ Rejected
September 19, 2016

Agency:
Address:

Red Eagle Media Group
815 Slaters Lane
Alexandria, VA 22314

Phone #: 202-872-1155
Contact: Kristy Kovatch
Does the programming (in whole or in part) communicate
a message relating to any political matter of national importance?
Yes O No
Issue: 2nd Amendment
Candidate Mentioned: Election Mentioned:
Hillary Clinton General Election, 11/8/16
Donald Trump
Sponsor: National Rifle Association for American - Institute for Legislative Action
Address: 11250 Waples Mill Road
Fairfax, VA 22030
Phone: 800-672-3888
Executive Officer(s): Title:
Mary Rose Adkins Treasurer

Wayne LaPierre CEO
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EXHIBIT L



MUR755300079

NAB Form PB-18 Issues

AGREEMENT FORM FOR
NON-CANDIDATE/ISBUE ADVERTISEMENTS

‘Statlon.and:Location: : ' © - . |Date:

Royiom Bfonis NET Wk ] Ysfie

 Red Eagle Media Group

do héfeby requ'e'ét station time concérnin-g the fﬁllowing issue:

P Tl

ssociation for Amarica  Institite Tor Legislative Action

‘Weeks. -

See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule

NRA - ILA

This broadcast time will be used by:

Copyright ® 2013 by the National Assoclation of Broadcasters. May not be copied, reproduced or further distributed
1



MUR755300080

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL. IMPORTANCE.”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office (e.g., any
references to “our next senator”, “our person in Washington” or *the President”);
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation).

For programming that “communicates a message relating to any political matter of
national Importance,” list the name of the legally qualified candidate(s) the programming
refers to, the officas being sought, the date(s) of the election(s) and/or the issue to

which the communication refers (if applicable):

| represent that the payment for the above described broadcast time has been furnished

by (hame and address).

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the "sponsor”).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

For programming that “communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 5)

Gopyright ® 2013 by the National Assoclation of Broadcasters, May hot be capied, reproduced or further distributed
2



MUR755300081

NAB Form PB-18 Issuss

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmiess the station for any damages or
liabillty, including reasonable attorney's fees, that may ensue from the broadcast of the
above-requested advertisement(s), For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the
station at least before the time of the scheduled broadcasts.

o

Date

TO BE SIGNED BY STATION REPRESENTATIVE

Contaol Phone Number

Accepted L7 Accepted in Part [ Rejected
1 =" Bl s LaCAsS (87— Vst
U/ \Signature Printed Namé Title

Copyright © 2013 by the National Association of Broadcasters. May not be copied, reproduced or furiher distributed
4



MUR755300082

NAB Form PB-18 lssues

or. || :Nuiiber.of ;
| “Weeks: "

See : See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule

AFTER AIRING OF BROADCASTS:
Attach involces or Schedule Run Summary to this Form showing:

(1) actual air time-and charges for each spot,

(2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and

(3) the amount of rebates given (identify exact date, time, class of broadcast and
doflar amount for each rebate), If any.

Note: Because the FGG requires that the political flle contaln the actual time tho rate for
spots “communicating a political matter of national importance” air, that information
shoult be included in the file as soon as possible. If that infonmatlon is only generated
meonthly, the file should include the name of a contact person who can provide the times
that and rates for specific spots aired. The FGC's online political files invlude a folder for
“Terms and Disclosures,” NAB suggests that, for stations subject to the online public flle
rule, the names of contact person(s) be placed in that folder.

Copyright © 2013 by the Natlonal Assoclation of Broadcasters. May not be copied, reproduced or further distributed
5




MUR755300083

ACCOUNTS PAYABLE
RED EAGLE MEDIA

815 SLATERS LANE
ALEXANDRIA, VA 22314

INVOICE

Invoice Date -

11/30/2016 |

}M_VO@M
1018035

1

Page Number

[advertiser

Date Prinled
10/29/2018 .

INRA-ILA

Account Executive

JIM FORD, RAYCOM SPORTS, CHARLOTTE

Descrintion Quantity Rate Net
ACC FOOTBALL - 2016
9/24/2016 EAST CAROLINA @ VIRGINIATE | 2 Commercials 9,200.00 18,400.00
10/1/2016 VIRGINIA @ DUKE 2 Commercials 9,200.00 18,400.00
10/8/2016 GA TECH @ PITTSBURGH 2 Commercials 9,200.00 18,400.00
10/15/2016 PITTSBURGH @ VIRGINIA 2 Commercials 9,200.00 18,400.00
10/22/2016 SYRACUSE @ BOSTON COLLEG | 2 Commercials 9,200.00 18,400.00
11/5/2016 GEORGIA TECH @ UNC 1 Commercial 9,200.00 9,200.00
11/5/2016 PITTSBURGH @ MIAMI 1 Commercial 0.00 0.00
TERMS: NET 30 DAYS | Total: _ $101,200.00 |
Less 15% Agency Commission: 15,180.00

MAKE CHECKS PAYABLE TO:
RAYCOM SPORTS, INC.

1900 WEST MOREHEAD STREET
CHARLOTTE, NC 28208

ATTN: LAURA RHYNE

Federal Tax ID#: 56-2058765
Questions? Contact Laura Rhyne @
704-338-3061 or
Irhyne@raycomsports.com




MUR755300084

Raycom Sports

AFFIDAVIT OF PERFORMANCE - ACC FOOTBALL - 2016

Advertiser: NRA-ILA

10/29/2018
Page 1

Date Time Len Type Description
9/24/2016 EAST CAROLINA @ VIRGINIA TECH
2:08:05pm :30 Commercial NRATV091516H "NIGHTSTAND-ILA"
3:30:10pm :30 Commercial NRATV091516H "NIGHTSTAND-ILA"
10/1/2016 VIRGINIA @ DUKE
2:17:40pm :30 Commercial  NRATV091516H "NIGHTSTAND-ILA"
3:20:26pm :30 Commercial NRATV091516H "NIGHTSTAND-ILA"
10/8/2016 GA TECH @ PITTSBURGH
2:54:11pm :30 Commercial NRATV100416H "KRISTI-CC"
12:49:29 pm :30 Commercial NRATV100416H "KRISTI-CC"
10/15/2016 PITTSBURGH @ VIRGINIA
1:21:21pm :30 Commercial NRATV100416H "KRISTI-CC"
2:31:06 pm :30 Commercial NRATV100416H "KRISTI-CC"
10/22/2016 SYRACUSE @ BOSTON COLLEGE
1:12:37pm .30 Commercial NRATV101816H "CLASSIFIED"
2:15:01pm :30 Commercial NRATV101816H "CLASSIFIED"
11/5/2016 GEORGIA TECH @ UNC
3:24:54pm :30 Commercial NRATV101816H "CLASSIFIED"
11/5/12016 PITTSBURGH @ MIAMI
3:19:43pm :30 Commercial NRATV101816H "CLASSIFIED"
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MUR755300086

NAB Form PB-18 Gandidates

AGREEMENT FORM FOR
POLITICAL CANDIDATE ADVERTISEMENTS

(cheok applicable box)
FEDERAL GANDIDATE 0O STATE/NLOCAL CANDIDATE

To Avall Themselves Of The Lowest Unit Charge During A Political
Window, Federal Candidates Must Sign The Certification On Page 3 .

I, Ameﬂcan Medla Advocaoy Group
belnglon behalf of: D0ONAIM J. Trump for President, Inc.

a legally qualifled candidate of the RepUb”Can Party
President of the United States of Amerlca

politicat pary for the office of:
in the General Election

November 8, 2016

election to he held on:

do hereby request station time as follows:

Do o :
’:‘ ; g, @ié“\ﬁ .-:g 3

See Schedule [See Schedule [See Schedule |See Schedule

Copyrighl ® 2018 by the Natlonal Assaclalicn of Brondonalers. May nol be copled, reproducad or furher disldbuted
1




MUR755300087

NAB Form PB-18 Candidales ¢

Lrepresent that the payment for the above desoribed broadcast lime has been furnished

IO

and you are authorized to announce the time as pald for by such persan or enlity. |
represent that this person or entily Is either a legally quallfied candidate or an
authorized committee/organization of the legally qualified candidate,

Tha name of the treasurer of the candidate's authorized committee [s: ‘
T T U SO R R
: ; SERARRS R

S

This statlon has disclosed to me fts political adveriising policies, including: applicable
classes and rates; and discount, promotional and other sales practices (nat applloable
. lo federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

m/ Te Be Signed By Station Representative
copptdd

00 Acoepted in Part O Rejected
A BlLL LoV STER ¥ P Syfes
W 0 e Printed Name Titls

Copyrighl @ 2013 by the Nallonal Assoclation of Broadcasters. May nol be copled, reproduced or further distributed
2




MUR755300088

NAB Form PB-18 Candidatas

FEDERAL CANDIDATE CERTIFICATION

In Order Far Federal Gandiciates To Receive The Lowest Unit Charge
During A Political Window, The Following Certiflcation Is Required:

R
. Bonald /) Thmb o President lng

(name of federal candldate or authorized committae) hereby cerlfy that the
prograroming to be broadcast (in whole or In part) pursuant to this agreement:

0] does 0 does not

refer to an opposing candidate (check applicable box). | further certify thal far the
programming that does refer to an opposing candidate:

(check applicable box)
0 the radio programming contains a personal audlo stalement by the candidate that

dentifles the candidate, the office belng sought, and that the candldate has approved
the broadoast.

& the-lelevision programming contalns a clearly Identiflable pholagraph or simllar
Image of the candidate for a duration of at least four seconds, and a simultansously
displayed printed statement [dentifylng the candidate, that the candidate approved the
broadeast, and that the candidate and/or the candidate's authorized committee paid for
the broadcast.
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Capyright © 2013 by (he National Associalion of Broadoaslers, Mey not be copled, repraducad or further distributed
’ 3




MUR755300089

BEN ANGLE

AMAG

817 SLATERS LANE
ALEXANDRIA, VA 22314

Invoice Date linvolce Number | |Page Number
11/30/2016 1018047 || T
|Customer Number | Date Printed
AMAG 0 10/29/2018

Advertiser

DONALD TRUMP FOR PRESIDENT

Account Execulive

JIM FORD, RAYCOM SPORTS, CHARLOTTE

Description Quantity Rate Net

ACC FOOTBALL - 2016

9/24/2016 EAST CAROLINA @ VIRGINIA TE Commercial 5,100.00 5,100.00

10/1/2016 VIRGINIA @ DUKE Commercial 5,100.00 5,100.00

10/8/2016 GA TECH @ PITTSBURGH Commercial 5,100.00 5,100.00

10/29/2016 BOSTON COLLEGE @ NC STATE Commercials 5,100.00 10,200.00

11/5/2016 GEORGIA TECH @ UNC Commercials 5,100.00 10,200.00

11/5/2016 PITTSBURGH @ MIAMI Commercials 0.00 0.00
TERMS: NET 30 DAYS | Total: $35,700.00 |
MAKE CHECKS PAYABLE TO: Less 15% Agency Commission: 5,355.00
oo S e erreer LU $30,345.00

CHARLOTTE, NC 28208
ATTN: LAURA RHYNE

Federal Tax ID#: 56-2058765
Questions? Contact Laura Rhyne @
704-338-3061 or
Irhyne@raycomsports.com




MUR755300090

Raycom Sports

AFFIDAVIT OF PERFORMANCE - ACC FOOTBALL - 2016

Advertiser: DONALD TRUMP FOR PRESIDENT

10/29/2018
Page 1

Date Time Len Type Description
9/24/2016 EAST CAROLINA @ VIRGINIA TECH
1:11:15pm :30 Commercial  DTTV091916H "MOVEMENT H"
10/1/2016 VIRGINIA @ DUKE
1:15:17pm :30 Commercial  DJTTV093016RH "WHY H"
10/8/2016 GA TECH @ PITTSBURGH
1:01:11pm :30 Commercial DJTTV093016RH "WHY H"
10/29/2016 BOSTON COLLEGE @ NC STATE
1:09:05pm :30 Commercial DJTTV101916AH "CHANGE AH"
3:43:35pm :30 Commercial DJTTV101716CH "LAURA H"
11/5/2016 GEORGIA TECH @ UNC
2:44:45pm :30 Commercial DTPCLC3016H "CORRUPTION"
12:24:02pm :30 Commercial DTTV1028H "CHOICE"
11/5/12016 PITTSBURGH @ MIAMI
2:36:32pm :30 Commercial DTPCLC3016H "CORRUPTION"
12:24:03pm :30 Commercial DTTV1028H "CHOICE"
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MUR755300092

LAo3582.

American Media & Advocacy Group

815 Slaters Lane, Alexandria, VA 22314
Phone: 703-683-4877 Fax: 703-683-6692

TRAFFIC INSTRUCTIONS

TO: TRAFFIC MANAGER ‘
FROM: Caroline Kowalski @\Q}J VS ey
DATE: September 28, 2016

RE: Donald J. Trump for President, Inc.

You should the following :30s spot in house titled ‘Voters Speak’ DJTVTSPK092716H.

EFFECTIVE IMMEDIATELY, please run the following spot in this rotation:

Voters Speak DJTVTSPK092716H 100%

THESE INSTRUCTIONS ARE EFFECTIVE UNTIL FURTHER NOTICE

Please sign, scan, and email confirmation of receipt to c.lkowalski@americanmediaag.com.

STATION MARKET INITALS

Please call 703-683-4877 with questions or problems.



L FW: Trump Traffic WTXL Tally

(403%C

German, Michael

Tue 9/27/2016 5:55 PM

ToWTXL Traffic <wixltraffic@wix.tv>;

Michael German General Sales Manager
WTXLABC 27 1520 Cominerce Blvd Midway, Florida 32343

Direct (850) 580-9506 Mobile (850) 5102563
£55 —
O WEX Rezl

From: Vitti, Jonathan [mailto:Jonathan.Vitti@KatzTVGroup.com]
Sent: Tuesday, September 27, 2016 5:40 PM

To: German, Michael <mgerman@wtxl.tv>

Cc: WTXL Traffic <wixltraffic@wtx! tv>

Subject: FW: Trump Traffic WTXL Tally

Hi,
The agency confirmed...
Please run ‘Voters Spealc’ 100% until both have arrived.

Jonathan Vitti

Sales Manager

Katz Ad Sales Operations

125 West 55th Street | New York, NY 10019
Jonathan, Vili@kaizivgroup.com
0212.373.8142 |f917206.9742

MUR755300093



MUR755300094

S5 TELEVISION

From: John Jay [mailto:j.jay@americanmediaag.com]
Sent: Tuesday, September 27, 2016 5:38 PM

To: Vitti, Jonathan <Jgnathan Viti @KatzTVGroup.com>
Subject: RE: Trump Traffic WTXL Tally

Please run ‘Voters Speak’ 100% until both have arrived

Frone Vitt, Jonathan [mailto: Jonathan, Viti@Katz TV Group.cem]
To: John Jay
Subject: Trump Traffic WTXL Tally

Hey John,

WTXL has one of the spots, but the instructions say to rotate two of them 50/50. Will the other one be coming tonight? If not, can the station run the one they
have for tomorrow morning?

Thanks!

Jonathan Vitti

Sales Manager

Katz Ad Sales Operations

125 West 55th Street | New York, NY 10019
Jonathan Mitli@kaizivyroup .coin
0212.373.8142 | £917.206.9742

TELEVISION
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NAB Form PB-18 Candidates

MUR755300096

AGREEMENT FORM FOR
POLITICAL CANDIDATE ADVERTISEMENTS

(check applicable box)
H FEDERAL CANDIDATE

O STATE/LOCAL CANDIDATE

To Avail Themselves Of The Lowest Unit Charge During A Political
Window, Federal Candidates Must Sign The Certification On Page 3

Station and Location:

Date:

, American Media and Advocacy Group

beinglon behalf of: RNC/Trump for President
Republican Party
President of the United States of America

a legally qualified candidate of the

political party for the office of:
General Election

in the

election to be held on:

Tuesday, November 8th, 2016

do hereby request station time as follows:

Time of
Broadcast Day, : : Times per | Number of
Length Rotation or Days Class Week Weeks
Package
See Schedule |See Schedule [See Schedule [See Schedule |See Schedule |See Schedule

Attach proposed schedule with charges (if available):

Copyright ® 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
1




MUR755300097

NAB Form PB-18 Candldates

| rapresent that the payment for the above described broadcast time has been furnished

and you are authorized to announce the time as paid for by such person or entity. |
represent that this person or entity Is either a legally qualified candidate or an
authorized committee/organization of the legally qualified candidate.

The name of the treasurer of the candldate s authonzed committee is:
TimJo&t 0% b VTS & s p

This station has disclosed to me its po!itical advertising policies, including: applicable
classes and rates; and discount, promotional and other sales practices (not applicable

to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

To Be Signed By Candidate or Authorized Committee

A T g G S e P
Date Sighature

To Be Signed By Station Representative
O Accepted 0 Accepted in Part O Rejected
Signature — Printed Name Titie

Copyright © 2013 by the National Asscciation of Bmm;tm. May not be copied, reproduced or further distributed



MUR755300098

NAB Form PB-18 Candidates

FEDERAL CANDIDATE CERTIFICATION

In Order For Federal Candidates To Receive The Lowest Unit Charge
During A Political Window, The Following Certification Is Required:

oy o - e fort o “oe
I, S SFWRNES 8500 s S

(nime of Tederal candidats or aufhorized commiiee) hereby certfy that e
programming to be broadcast (in whole or in part) pursuant to this agreement:

& does O does not

refer to an opposing candidate (check applicable box). | further certify that:for the
programming that does refer to an opposing candidate:

(check applicable box)

O the radio programming contains a personal audio statement by the candidate that
identifies the candldate, the office being sought, and that the candidate has approved
the broadcast.

B the television programming contains a clearly identifiable photograph or similar
image of the candidate for a duration of at least four seconds, and a simultaneously
displayed printed statement identifying the candidate, that the candidate approved the
broadcast, and that the candidate and/or the candidate’s authorized committee paid for

the broadcast.

R T A e R L
signature of candidate or authorized committee

date

Copyright © 2013 by the National Associstion of Broadcasters. May not be copled, reproduced or further distributed
3




MUR755300099

NAB Form PB-18 Cendidates
AGREED UPON SCHEDULE
(TO BE FILLED IN ONLY IF STATION DOES NOT ACCEPT ALL OF
CANDIDATE'S REQUEST)

See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule

.
hozen

AFTER AIRING OF BROADCASTS:
Attach invoices or Schedule Run Summary to this Form showing:

1) actual air time and charges for each spot;

2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any, and

3) the amount of rebates given (identify exact date, time, class of broadcast and
dollar amount for each rebate), if any.

Note: Because the FCC requires that the political file contain the actual times the spots
air and the rates charged, that Information should be included in the file as soon as
possible. If that information is only generated monthly, the file should include the name
of a contact person who can provide the times that specific spots aired and the rates
charged. The FCC's online political flles Include a folder for “Terms and Disclosures."”
NAB suggests that, for stations subject to the online public file rule, the names of
contact person(s) be placed in that folder.

Copyright © 2013 by the National Association of Broadcasters. May nol be copied, reproduced or further dstributed
4 .
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MUR755300101

STATION ISSUE ADVERTISING REQUEST SHEET

To:
Station:
From:
Date:

(to be filled out and kept on file for public inspection)

Public File This request was:
KMGH Accepted
Tracey Hunter O Rejected
October 14, 2016

Agency:
Address:

Red Eagle Media Group
815 Slaters Lane
Alexandria, VA 22314

Phone #: 202-872-1155
Contact: Ben Angle
Does the programming (in whole or in part) communicate
a message relating to any political matter of national importance?
YeS D No
Issue: Pro - Donald Trump and gun rights
Candidate Mentioned: Election Mentioned:
Hillary Clinton General Election 11/18/2016
Donald Trump
Sponsor: National Rifle Association for American - Institute for Legislative Action
Address: 11250 Waples Mill Road
Fairfax, VA 22030
Phone: 800-672-3888

Executive Officer(s): Title:
Mary Rose Adkins Treasurer
Wayne LaPierre CEO




EXHIBIT Q



MUR755300103

Contract Agreement Between: Print Date 10/20/16 Page 1 of 9
Contract / Revislon Alt Order #
¢ NEWS 613 Woodis Ave. 1315389 ¢ 08419855
sscxacseo) Norfolk, VA 23510 Product
(757)625-1313 NRA ILA 8285
Contract Dates Estimate #
10/26/16 - 10/31/16 8285
Advertiser Original Date / isio
Natlonal Rifle Assoclation 10/19/116 [ 10/19/16
And: Billing Cycle |Billing Calendar Cash/Trade
Red Eagle Media Group / POL EOM/EOC |Broadcast Cash
815 Slaters Lane Property Account Executlve |Saies Office
Alexandria, VA 22314 WVEC Jay Smith Telerep Washin
Special Handling
|Demographic
Adults 35-64
Agy Code | Advertiser Code Product 172
375 994
Agency Ref Adverliser Ref
20245AG 39533
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Rtn Type Spots Amount
N 1 Al 10/28/16  10/28/16  Local News @ 5p M-F 5-530p 130 NM 1 $255.00
Start Date End Date Rate
Woeek: 10/24/16 10/30/16 $255,00
N 2 Al 10/28/16 10/28/16 Local News @ 5a M-F 5-6a 30 NM 1 $225.00
Start Date End Date Rate
Woeek: 10/24/16 10/30/16 $225.00
N 3 Al 10/28/16  10/28/16 Local News @ 530p M-F 530-6p 30 NM 1 $225.00
Start Date  End Date Rate
Week: 10/24/16 10/30/16 $225.00
N 4 Al 10/28/16 10/28/16 Local News @ 6p M-F 6-630p 30 NM 1 $600.00
Start Date End Date Rate
Week: 10/24/16 10/30/16 $600.00
N 5 Al 10/28/16 10/28/16 Wheel of Fortune 7-730p 7-730p 30 NM 1 $825.00
Start Date  End Date Rate
Woeek: 10/24/16 10/30/16 $625.00
N 6 Al 10/28/18 10/28/16 Good Morning America 7-9a 130 NM 1 $450.00
Start Date  End Date Rate
Woeek: 10/24/16 10/30/16 $450.00
N 7 Al 10/28/16  10/28/16  Jeopardy 730-8p 730-8p 30 NM 1 $850.00
Start Date End Date Rate
Week: 10/24/16 10/30/16 $6850.00
N 8 Al 10/28/16 10/28/16  Fri Prime A 8-9p 130 N 1 $1,550.00
Start Date End Date Rate
Week: 10/24/16 10/30/16 $1,650.00
N 9 Al 10/28/16  10/28/16 Fri Prime B 9-10p 30 NM 1 $1,200.00
Start Date  End Date Rate
Week: 10/24/16 10/30/16 $1,200.00
N 10 All 10/31/16  10/31/16  Mon Prime C 10-11p 30 NM 1 $750.00
Start Date End Date Rate
Week: 10/31/16 11/06/16 $750.00
N 11 All 10/31/16  10/31/16 Local News @ 5p M-F 5-530p 30 NM 1 $255.00
Start Date End Date Weekdays Spots/Week Rate

(" Line Transactions: N = New, E = Edited, D = Deleted)

Standard Terms: Your purchase of advertising la subjecl to the TEGNA Medla Standard Advertising Terms and Conditione (*Standard Terms®), which are available at hiip://bit ly/2eytbCA, as well as on the
‘Advertise With Ug’ seclion under the *Abau’ tab of Sistion's website. You will be desmed to have accepled our Slandard Terms upon the earliest of (i) the date you sign the Insertlon Order to which this Coniract
relates, (il) ihe date the campaign contemplated by this Contract firat launches, or (i) the dale on which you pay any amounts speclfied on an invoice related to this Contracl.

Non-Discrimination: TEGNA Media and Its statlons da not dlscriminate In advertising contracts on the basis of race, gender or ethnicity. Any provision In any order or agreement for advertising that purporis (o

discriminate on the basls of race, gender or elhnlclty, even if handwritten, typed or otherwise made a part of the particular conlract, i hereby rejected.




MUR755300104

Contract Agreement Between: Print Date 10/20/16 Page 2 of 9
WVEC Contract / Revision Alt Order #
@NEWS 613 Woodis Ave. 1315389 08419855
memcxcmxan Norfolk, VA 23510 Contract Dates Product Fstlmate#
(757)625-1313 10/26/16 - 10/31/16 NRA ILA 8285 8286
Advertiser iginal Date / Revision
National Rifle Associatior 1019116/ 10/19/16
Start/End Spots/
*Line Ch Start Date End Date Description Time Days  Length Week Rate Rtn TypeSpols Amount
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/31/16  11/06/16  1-----= 1 $255.00
N 12 Al 10/31/16 10/31/116 Local News @ 5a M-F 5-6a 130 NM 1 $225.00
Start Date End Date Weekdays SpotsWeek Rate
Week: 10/31/16  11/06/16  1------ 1 $225.00
N 13 Al 10/31/16  10/31/16 Local News @ 530p M-F  530-6p 30 NM 1 $225.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/31/16  11/06/16  1------ 1 $225.00
N 14 All 10/31/16  10/31/16  Local News @ 6p M-F 6-630p 130 NM 1 $600.00
Start Date End Datle Weekdays Spois/Week Rate
Week: 10/31/16  11/06/16  1------ 1 $600.00
N 15 All 10/31/16  10/31/16  Wheel of Fortune 7-730p  7-730p 30 NM 1 $825.00
Start Date End Dale Weekdays Spots/Week Rate
Week: 10/31/16 11/06/16  1------ 1 $825.00
N 16 Al 10/31116 10/31/16  Good Morning America 7-9a 30 NM 1 $450.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/31/16 11/06/16  1---~-- 1 $450.00
N 17 Al 10/31/16  10/31/16  Jeopardy 730-8p 730-8p :30 NM 1 $850.00
Start Date End Date Weekdays Spots/Week ate
Week: 10/31/16 11/06/16  1------ 1 $850.00
N 18 All 10/29/16 10/29/16 NCAA Football Game 1 12-330p 30 NM 1 $350.00
Start Date End Date Weekdays Spots/iWeek Rate
Week: 10/24/16 10/30/16  -=--- 1- 1 $350.00
N 19 All 10/29/16 10/29/16 NCAA Football Game 2 330-7p 130 NM 1 $650.00
Start Date End Date  Weekdays SpotsAWeek Rate
Week: 10/24/16 10/30/16  ----- 1- 1 $650.00
N 20 All 10/28/16 10/29/16 Local News @ 6p Sa 6-630p 30 NM 2 $325.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  ----- 1- 1 $200.00
Spot Ch  Date Range Description Stat/End Time ~ Weekd Length Rate Typej
1 Al 10/24/16-10/30/16 Local News @ 6p Sa 6-630p @ --=--=- Sa-- :30 $200-00 NM
See MG 20.2,20.3
2 Al 10/25/16-10/28/16 Local News @ 5a M-F 5-8a ~TUWThF--- :30 $135.00 NM
@ MG for 24.1,20.1
3 All 10/30/16-10/30/16 This Week Su 10118 memmmmeee- St :30 $190.00 NM
i MG for 24.1,20.1
N 21 Al 10/29/16 10/29/16 SaSu 6-8a News ROS 6-8a . :30 NM 1 $165.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  ----~ 1- 1 $165.00
N 22 All 10/29/16 10/29/16 NCAA Football Prime 12:00 AM-12:00 AR 130 NM 1 $900.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  ----- 1- 1 $900.00
N 23 Al 10/29/16 10/29/16 Good Morning America Sa  8-9a 130 NM 1 $290.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  ----- 1- 1 $290.00
N 24 Al 10/30/16 10/30/16  This Week Su 10-11a 130 NM 0 $0.00
Start Date End Date Weekdays Spots/\Week Rate
Week: 10/24/16  10/30/116  ------ 1 1 $125.00
Spot Ch Date Range Description Start/End Time  Weekdays Length Rate Typel
1 All 10/24/16-10/30/16  This Week Su 10-118 = eeeeeene- St :30 $125.00 NM
See MG 20.2,20.3

(* Line Transactions: N = New, E = Edited, D = Deleted)

Standerd Terme: Your purchase of advortlsing is subject to Ihe TEGNA Media Standard Advertising Terms and Conditicns [*Standard Terms"), which are avallable at http://bit Iyf2ayrbCA, as well as on lhe
‘Advarlise With Us' saclion undar the ‘Aboul’ tab of Station's websile, You wiil ba deamad o have acceptad our Slandard Terms upon the earliest of {{) the date you sign the Inserlion Ordar to which (his Contract
relates, (ji) ihe date the campaign contemplated by this Contract first launches, or {lif) the dale on which you pay any amounts spacilied on an Invoice relaled {o this Contracl,

Non-Discrimination: TEGNA Media and its slallons do not discriminate in advertising coniracts on the basis of race, gender or ethnicity. Any provisian in any order or agreamasn for advertising thal purporis lo
diseriminale on the basls of race, gendar or ethnicity, even If handwritten, typed or otherwise made a parl of the particular conlract, is hereby rejected




MUR755300105

Contract Agreement Between: Print Date 10/20/16 Page 3 of 9
wee e R
< PO 'NIEW'S 613 Woodis Ave.
s Norfolk, VA 23510 Contract Dates Product stimate #
(757)625-1313 10/26/16 - 10/31/16 NRA ILA 8285 8286
Advertiser Original Date / Revision
National Rifle Associatlor 10/19/16 / 10/19/16
Start/End Spots/
*Line Ch Start Date End Date Description Time Days  Lenglh Week Rate Rtn TypeSpots Amount
N 25 All 10/30/16  10/30/16  Sun Prime D 10-11p 30 NM 1 $600.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ~----- 1 1 $600.00
N 26 All 10/30/16 10/30/16 Local News @ 6p Su 6-630p 30 N 1 $300.00
Start Date End Date Weekdays SpotsWeek Rate
Week: 10/24/16 10/30/16  ------ 1 1 $300.0
N 27 All 10/30/16 10/30/16 SaSu 6-8a News ROS 6-8a 30 NM 1 $200.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16  10/30/116  ------ 1 1 $200.00
N 28 All 10/30/16  10/30/16 Good Morning America Su  8-9a 30 NM 1 $250.00
Start Date End Date Waeekdays SpotsWeek )
Week: 10/24/16 10/30/16  -=---- 1 1 $250.00
N 29 All 10/27/16  10/27/16 Local News @ 5p M-F 5-530p 130 NM 1 $255.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ---1--- 1 $255.00
N 30 All 10/27/16  10/27/16  Local News @ 5a M-F 5-6a 30 NM 1 $225.00
Start Date End Date \Weekdays Spots/Week Rate
Week: 10/24/16 10/30/116  -=-1--- 1 $225,00
N 31 All 10/27/16 10/27/16 Local News @ 530p M-F~ 530-6p 30 NM 1 $225.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/116  ~--1--- 1 $225.00
N 32 Al 10/27/16 10/27/16 Local News @ 6p M-F 6-630p 30 NM 1 $600.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ---1--- 1 $600.00
N 33 Al 10/27/16  10/27/116  Wheel of Fortune 7-730p  7-730p 30 NV 1 $825.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ---1--- 1 $825.00
N 34 All 10/27/16 10/27/16  Good Morning America 7-9a 30 NM 1 $450.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ---1--- 1 $450.00
N 35 All 10/27/16  10/27/16  Jeopardy 730-8p 730-8p 130 NM 1 $850.00
Start Date End Date Weekdays Spols/Week Rate
Week: 10/24/16 10/30/16 -~ -1--~ 1 $850.00
N 36 All 10/25/16 10/25/16 Local News @ 5p M-F 5-530p 130 NM 1 $255.00
Start Date End Date Weekdays Spots/Week ate
Week: 10/24/16 10/30/16  -1----- 1 $255.00
N 37 Al 10/25/16 10/25/16 Local News @ 5a M-F 5-6a 130 NM 1 $225.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ~1l----- 1 $225.00
N 38 All 10/25/16  10/25/16 Local News @ 530p M-F  530-6p 130 NM 1 $225.00
Start Date End Date Weekdays Spots/Week Rale
Week: 10/24/16 10/30/16  -1----- 1 §225,00
N 39 Ali 10/25/16 10/25/16 Local News @ 6p M-F 6-630p 30 NM 1 $600.00
Start Date End Date  Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  -1----- 1 $600.00
N 40 Al 10/25/16  10/25/16 Wheel of Fortune 7-730p  7-730p 30 NM 1 $825.00
Starl Date End Date Weekdays Spots/Week Rate
Waeek: 10/24/16 10/30/16  -1----- 1 $825.00
N 41 Al 10/25/16 10/25/16 Good Morning America 7-9a 30 NM 1 $450.00

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: Your purchase of advartising ls subject to tha TEGNA Media Standard Advertising Terms and Condilions ("Standard Terma®), which are avallable sl hitp:ifoiLly/2eyrbCA, as well as on (he
‘Advertiss With Us' seclion undor (ke ‘Aboul tab of Station's websilo. You will ba deemed lo have sccepled our Standard Terms upon the oarliest of (i) the dale you sign ha Insortion Ordar to which this Contracl
ralates, (il) lhe date the campalgn cantemplaled by Ihis Contract first launches, or (ill) the date on which you pay any smounts specifiad on an invalce relstod (o this Contract

Non-Discrimination: TEGNA Madia and ile stalions do ot discriminate In advartising conlracts on the basis of race, gender of elhniclly. Any provision in any onder or agreemant for advertising that purports to
discriminate on Iha basis of race, gender or ethnicily, aven il handwrilten, typed or olherwise mado a pert of the particular conlract, is heraby rojoctad



MUR755300106

Contract Agreement Between: Print Date 10/20/16 Page 4 of 9
oG il
NEW 613 Woodis Ave.
messcixaxan Norfolk, VA 23510 Contract Dates Product stimate #
(757)625-1313 10/25/16 - 10/31/18 NRA ILA 8285 62856
Advettiser Original Date / sion
Natlonal Rifie Assoclatior 10/10/16 / 10/19/16
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Length Week Rate Rtn TypeSpots Amount
Start Date End Date  Weekdays SpotsiWeek Rate
Week: 10/24/16  10/30/16  -1----- 1 $450.00
N 42 Al 10/25M16 10/25/16 Jeopardy 730-8p 730-8p 130 NM 1 $850.00
Start Date End Dale Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  -1----- 1 $850.00
N 43 Al 10/25/16 10/25/16 Tue Prime A 8-9p 130 NM 1 $975.00
Start D End Date Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  -1----- 1 $975.00
N 44 Ail 10/26/16 10/26/16 Wed Prime C 10-11p :30 NM 1 $650.00
Start Date End Date Weekdays Spots/Week
Week: 10/24/16  10/30/16  --1---- 1 $650.00
N 45 All 10/26/16 10/26/16 Local News @ 5p M-F 5-530p 30 NM 1 $255.00
StartDate End Date  Weekdays Spots/Waek Rate
Week: 10/24/16 10/30/16  -=1l---- 1 $255.00
N 46 All 10/26/16 10/26/16 Local News @ 5a M-F 5-6a 30 NM 1 $225.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16 - --1---- 1 $225.00
N 47 Al 10/26/16  10/26/16 Local News @ 530p M-F 530-6p 130 NM 1 $225.00
Start Date End Date  Weekdays Rate
Week: 10/24/16 10/30/16  --1---- 1 $225.00
N 48 Al 10/26/16 10/26/16 Local News @ 6p M-F 6-630p 130 NM ] $600.00
Start Date End Date Weskdays Spots/Week e
Week: 10/24/16 10/30/16 ==l==== 1 $600.00
N 49 All 10/26/16 10/26/16 Wheel of Fortune 7-730p 7-730p :30 NM 1 $825.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16 --1---- 1 $825.00
N 50 Al 10/26/16 10/26/16 Good Morning America 7-9a 30 NM 1 $450.00
Start Date End Date Weekdays Spots/MWeek Rate
Week: 10/24/16  10/30/16  --1---- 1 $450.00
N 51 Al 10/26/16 10/26/16  Jeopardy 730-8p 730-8p :30 NM 1 $850.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  --1---- 1 $850.00
N 52 Al 10/26/16 10/26/16 Wed Prime A 8-9p 30 NM 1 $1,500.00
Start Date End Date Weekdays  Spots/Week Rate
Week: 10/24/16  10/30/16  --1---- 1 $1,500.00
Totals 0.00 52 $27,805.00
Time Period # of Spots  Gross Amount  Agency Comm. Net Amount
09/26/16 -10/30/16 44 $23,625.00 ($3,543.75) $20,081.25
10/31/16 -10/31/16 8 $4,180.00 ($627.00) $3,553.00
Totals 52 $27,805.00 ($4,170.75) $23,634.25
Signature: Date: e

Standard Terms: Your purchase of adverlising |8 subject lo the TEGNA Media Standard Adverlising Terms a
‘Adveriise With Us' seclion under the ‘Aboul’ lab of Stalion's websita You will ba deemed to have sccopled our Standard Terms

(" Line Transactions: N = New, E = Edited, D = Deleted)

nd Condilions ("Standard Terms"), which a¢o available al Mip:/bit lyf2eyrbCA, as well as on tha
upon the earliast of (i) the dale you sign the Insertion Ordor lo which (his Conlract

rolates, (1) tho date Ihe campaign conlemplated by this Conlract first launches, or (ili) the data on which you pay any emounis specified on an involce relaled lo Ihis Conlract,

Non-Diserimination; TEGNA Matiia and ils stalions do not discriminate In advarllsing conlracts on the basis of race, gander or aihnigily. Any provislon in any order or agresmeril for advertising Ihat purports fo
discriminate on the basis of race, gender or ethnlcily, even if handwrilten, lyped or otherwise mada a parl of the particular conlract, is hereby rejoctad



MUR755300107

NAB Form PB-18 Issues

AGREEMENT FORM FOR
NON-CANDIDATE/ISSUE ADVERTISEMENTS

Nov £o 1k

. Red Eagle Media Group

do hereby request station time concerning the following issue:

Date:

| 29

Station and Location:

wuvec

National Rifle Association of America Political Victory Fund

Time of
Broadcast Day, Times per | Number of
Length Rotation or Days Class Week Woeeks
Package
See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule

NRA-PVF

This broadcast time will be used by:

Copyright © 2013 by the National Assoclation of Broadcasters May not be copled, reproduced or further distributed
1
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MUR755300108

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
“COMMUNICATES A POLITICAL MATTER OF NATIONAL IMPORTANCE."”
FOR ALL OTHER ISSUE ADS, PLEASE GO TO PAGE 3.

Programming that “communicates a political matter of national importance”
includes (1) references to legally qualified candidates (presidential, vice
presidential or congressional); (2) any election to Federal office {(e.g., any
references to “our next senator”, “our person in Washington” or “the President”);
and (3) a national legislative issue of public importance (e.g., Affordable Care Act,
revising the IRS tax code, federal gun control or any federal legislation),

Does the programming (in whole or in part) communicate “a message
relating to any political matter of national importance?”
O Yes O No

For programming that “communicates a message relating to any political matter of
national importance,” list the name of the legally qualified candidate(s) the programming
refers to, the offices being sought, the date(s) of the election(s) and/or the issue to
which the communication refers (if applicable).

| represent that the payment for the above described broadcast time has been furnished
by (name and address):

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “"sponsor”).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

For programming that "communicates a message relating to any political matter of
national importance,” attach Agreed Upon Schedule (Page 5)

Copyright © 2013 by the National Aesociation of Broadcasters. May not be copled, reproduced or further distributed
2



MUR755300109

NAB Form PB-18 Issues

THIS PAGE MUST BE COMPLETED FOR PROGRAMMING THAT
DOES NOT “COMMUNICATE A POLITICAL MATTER OF NATIONAL
IMPORTANCE”

| represent that the payment for the above described broadcast time has been furnished
_by (name and address):

NATIONAL RIFLE ASSOCIATION OF AMERICA POLITICAL VICTORY FUND
11250 WAPLES MILL ROAD,

FAIRFAX, VA 22030

and you are authorized to announce the time as paid for by such person or entity
(hereinafter referred to as the “sponsor”).

List the chief executive officers or members of the executive committee or the board of
directors below (or attach separately):

Treasurer- Mary Rose Adkins

Copyright © 2013 by the National Association of Broadcasters. May not be copled, reproduced or further distributed



MUR755300110

NAB Form PB-18 issues

TO BE COMPLETED FOR ALL ISSUE ADVERTISEMENTS

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

The Sponsor agrees to indemnify and hold harmless the station for any damages or
liability, including reasonable attorney’s fees, that may ensue from the broadcast of the
above-requested advertisement(s). For the above-stated broadcast(s), the sponsor
also agrees to prepare a script, transcript, or tape, which will be delivered to the
station at least before the time of the scheduled broadcasts.

TO BE SIGNED BY ISS DVERTISER (SPONSOR)
16/ ool [/

" Date S:gﬁalure Contact Phone Number

TO BE SIGNED BY STATION REPRESENTATIVE

" B Accepted O Accepted in Part O Rejected
D
)f,L/L/ﬂ—f_ Vs /// Fenne //)_7/;.*/5;\ 77777
Signatlre Printed Name Tille

Copyright © 2013 by the National Assoclation of Broadcasters. May not be copied, reproduced or further distributed
4
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And:

MUR755300112

Contract Agreement Between: Print Date 10/24/18 Page 1 of 10
CONTRACT
WVEC Contract / Revision |Alt Order #
ok ‘NEWS 613 Woodis Ave. 1314096 / 08410164
ssCaoooeoes Norfolk, VA 23510 Product
(757)625-1313 TRUMP 8034
Contract Dates Estimate #
10/26/16 - 10/31/18 8034
Advertiser Orlainal Date / Revision
Donald Trump / R/ President / US 10/14/16  ; 10/24/t6
Billing Cycle |Billing Calendar Cash/Trade
American Media & Advocacy Grp/ POL EOM/EQC jBroadcast Ll
815 Slaters Lane Property Account Executive  |Sales Ofiice
Alexandria, VA 22314 WVEC Jay Smith Telerep Washin

Special Handling

Dem ic
Adults 35-64
Code Advertiser Code Product 1/2
521 958
Agency Ret v T
9204AG 104207
Start/End Spots/
*Line Ch Start Date End Date Desgcriplion Time Days  Length Week Rate Rtn Type Spols Amount
D 1 Al 10/28/16  10/28/16  Fri Prime C 10-11p 30 NM 0 $0.00
D 2 Al 10/28/16 10/28/16 Local News @ 11p M-F 11-1135p 30 NM 0 $0.00
D 3 Al 10/28/16  10/28/16  Jimmy Kimmel 1135p-1235a 30 NM 0 $0.00
N 4 Al 10/28/16 10/28/16 Local News @ 12p M-F 12-1p 30 NM 0 $0.00
Start Date End Date Weekdays SpotsWeek Rate
Week: 10/24/16 10/30/16  ----1-- 1 $145.00
Spot Ch Date Range Description Start/End Time  Weekdays Length Rate Typel
1 Al 10/24/16-10/30/16  Local News @ 12p M-F 12-1p eemees [Feme- :30 $145:00 NM
See MG 65.2,65.3,65.4,65.5,65.6,65.7,65.8,65.9,65.10,65.11,65.12,65.13

D 5 Al 10/28/16 10/28/16 TD Jakes 3-4p 3-4p :30 NM 0 $0.00
D 6 Al 10/28/16 10/28/16 Local News @ 5p M-F 5-530p 30 NM 0] $0.00
D 7 Al 10/28/16  10/28/16 _ Local News @ 5a M-F 5-6a 130 NM 0 $0.00
D 8 Al 10/28/16 10/2B/16 Local News @ 530p M-F 530-6p 230 NM 0 $0.00
D 9 Al 10/28/16 10/28/16 Local News @ 6p M-F 6-630p 130 NM 0 $0.00
D 10 Al 10/28/16 10/28/16 Local News (@ 6a M-F B-7a 130 MM 0 $0.00
D 11 Al 10/28/16 10/28/16 Wheel of Fortune 7-730p 7-130p 30 NV 0 $0.00
D 12 Al 10/28/16 10/28/16  Jeopardy 730-8p 730-8p 30 NM 0 $0.00
D 13 All 10/31/16 10/31/16 Mon Prime C 10-11p 30 NM 0 $0.00
D 14 All 10/31/16  10/31/16 Local News @ 11p M-F 11-1135p 30 NM 0 $0.00
D 15 All 10/31/16  10/31/16  Jimmy Kimmel 1135p-1235a 30 NM 0 $0.00
D 16 All 10/31/16  10/31/16 _ Local News @ 12p M-F 12-1p 30 NM 0 $0.00
D 17 All 10/31/16 10/31/16  TD Jakes 3-4p 34p 30 NM 0 $0.00
D 18 Al 10/31116  10/31/16  Local News @ 5p M-F 5-530p 30 NM 0 $0.00
D 19 All 10/31/16 _ 10/31/16  Local News @ 5a M-F 5-6a 30 NM 0 $0.00
D 20 Al 10/31/16  10/31/16  Local News (@ 530p M-F 530-6Gp :30 NM 0 $0.00
D 21 Al 10/31/16 10/31/16  Local News @ Gp M-F 6-630p 30 NM 0 $0.00
D 22 All 10/31/16 10/31/16 Local News @ 8a M-F 8-7a .30 NM 0 $0.00
D 23 All 10/31116 10/31/16  Wheel of Fortune 7-730p  7-730p 30 NM 0 $0.00

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: Your purchase of advertising is subject fo the TEGNA Media Standard Advertising Terms and Conditions (" Standerd Terms”), which are available at http://bit ly/2eyrbCA, as well as on the
‘Advertise With Us' section under the ‘About’ tab of Station’s website. You will be deemad to have accapted our Standard Terms upon tha earliest of (i) the dais you sign lhe Insertion Qrder ta which this Contract
relales, (i) the dale the campaign contemplated by (hls Contract firsl launches, or (iii) the date on which you pay any amounts specified on an invoice related lo this Contract,

Non-Discrimlnalion:  TEGNA Medla and its statlons do not discriminate in advertising contracls on the basls of race, gender or ethniclly. Any provision In any order or agreement for advertising that purports to
discriminale on lhe basis of race, gender or ethnicily, even if handwrilten, typed or otherwise made a par of the parlicular conlracl, is hereby rejected



MUR755300113

Contract Agreement Between: Print Date 10/24/16 Page 2 of 10
WVEC Contract / Revision All Order #
@NEW 613 Woodis Ave. 1314096 / 08410164
memcaaeaa) Norfolk, VA 23510 Contract Dates Product stimate #
(757)625-1313 10/25/16 - 10/31/16 TRUMP 8034 Iaoa4
Advertiser Original Date / Revision
Donald Trump / R/ Presit 10/14/16  / 10/24/16
Start/End Spots/

*Line Ch Start Date End Date Description Time Days  Length Week Rate Rtn TypeSpols Amount

D 24 Al 10/31/16  10/31/18  Jeopardy 730-8p 730-8p 30 MM 0 $0.00
D 25 Al 10/31/16  10/31/16  Mon Prime Other 8:00 PM-10:00 PM 30 NM 0 $0.00
D 26 All 10/29/16 10/29/16 LN (Sa-Su) 11-1135p 30 NM ] $0.00
D 27 Al 10/29/16 10/29/16 NCAA Football Game 2 330-7p :30 NM 0 $0.00
D 28 Al 10/29/16  10/29/18  Local News @ 6a Sa 6-630a 30 NM 0 $0.00
D 29 Al 10/29/16  10/29/16  Local News @ 6p Sa 6-630p 130 NM 0 $0.00
D 30 Al 10/29/16 10/29/16 Local News @ 630a Sa 630-7a 30 NM 0 $0.00
D 31 Al 10/29/16  10/29/16 Local News @ 7a Sa 7-730a 130 NM 0 $0.00
D 32 Al 10/29/16  10/29/16  PA (Sa) 7-8p 130 NM 0 $0.00
D 33 Al 10/29/16  10/29/16 Local News @ 730a Sa 730-8a 130 NM 0 $0.00
D 34 Al 10/29/16 10/29/16  Good Morning America Sa  8-9a :30 NM 0 $0.00
D 35 Al 10/30/16  10/30/46 Sun Prime D 10-11p .30 NM 0 $0.00
D 36 All 10/30/16 10/30/16 LN (Sa-Su) 11-1135p 130 NM 0 $0.00
D 37 Al 10/30/16  10/30/16  Local News @ 6p Su 6-630p 30 NM 0 $0.00
D 38 All 10/30/16 10/30/16 SaSu 6-8a News ROS 6-8a :30 NM b} $0.00
D 39 Al 10/30/16  10/30/16  Sun Prime A 7-8p 30 NM 0 $0.00
D 40 All 10/30/16 10/30/16 Good Morning America Su  8-9a 30 N 0 $0.00
D 41 Al 10/30/16  10/30/16 Sun Prime C 9-10p 130 NM 0 $0.00
D 42 Al 10/27/16  10/27/16 _ Local News @ 11p M-F 11-1136p 30 NIV 0 $0.00
D 43 Al 10/27/16  10/27/16 _ Local News @ 12p M-F 12-1p 130 NM 0 $0.00
D 44 Al 10/27116  10/27/16 TD Jakes 3-4p 3-dp 30 NM 0 $0.00
D 45 Al 10/27/16  10/27/16  Local News @ 5p M-F 5-530p .30 N 0 $0.00
D 46 Al 10/27/16 10/27/16 Local News @ 5a M-F 5-6a 30 NV 0 $0.00
D 47 Al 10/27/16  10/27/16 _ Local News @ 530p M-F 530-6p 130 NM ] $0.00
D 48 Al 10/27/16  10/27/16 Local News @ Gp M-F 6-630p 30 NM o $0.00
D 49 Al 10/27/16  10/27/16 Local News @__Ga M-F 6-7a 30 NM ] $0.00
D 50 Al 10/27/16  10/27/16 Wheel of Fortune 7-730p  7-730p 30 NM 0 $0.00
D 51 All 10/27/16  10/27/16  Jeopardy 730-8p 730-8p 130 NM 4] $0.00
D 52 Al 10/25/16  10/25/16 Local News @ 11p M-F 11-11356p 30 NM 0 $0.00
D 53 Al 10/25/16 10/25/16 Local News @ 12p M-F 12-1p 30 NM 0 $0.00
D 54 Al 10/25/16  10/25/16 TD Jakes 3-4p 3-4p 30 NIV 0 $0.00
D 55 Al 10/25/16 10/25/16 Local News @ 5p M-F 5-530p 130 N 0 $0.00
D 56 All 10/26/16  10/25/16  Local News @ 5a M-F 5-6a 230 N 0 $0.00
D 57 Al 10/25/16  10/25/16  Local News @ 530p M-F 530-6p 30 NM o $0.00
D 58 Al 10/25/16  10/25/16 Local News @ Gp M-F G-630p 30 NM 0 $0.00
D 59 Al 10/25/16  10/25/16 Local Nev&@ 6a M-F 6-7a 30 N 0 $0.00
D 60 Al 10/25/16  10/25/16  Wheel of Fortune 7-730p  7-730p 130 NM 0 $0.00
D 61 Al 10/25/16 10/25/16 Jeopardy 730-8p 730-8p 30 N 0 $0.00
D 62 Al 10/26/16 10/26/16 Wed Prime C 10-11p 30 NM 0 $0.00
D &3 Al 10/26/16  10/26/16  Local News @ 11p M-F 11-1135p 30 NM 0 $0.00
D 64 Al 10/26/16 10/26/16  Jimmy Kimmel 1135p-1235a 130 NM 0 $0.00

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: Your purchass of advertising is subject lo the TEGNA Media Standard Advertising Terms and Canditlons (*Standard Terms”), which are avallable at hitp:/bit.ly/2eyrbCA, as well as on tha
'Advertise With Us' soctlon under Lhe 'Aboul’ tab of Station's wabsite. You will be desmed 16 have sccepled our Standard Terms upon the earllest of {i) the date you sign the Inserlion Order to which this Conlract
relates, (il) the dale the campaign contemplated by this Conlract first launches, or (ili) the date on which you pay any amounte specilied on an invoice relaled to this Contract

Non-Discrimination: TEGNA Media and its slations do not discriminate In adverlising coniracts on the basis of race, gender ar ethnicily. Any provision in any order or agreement for advertising thal purparts 1o
discriminate on the basis of race, gender or ethniclly, even If handwrilten, typed or otherwise mede a parl of the particular conltract, is hereby rejected



Contract Agreement Between:

WVEC

e B ‘NEWS 613 Woodls Ave.

s xaxamay Norfolk, VA 23510
(757)625-1313

MUR755300114

Print Date 10/24/16

Page 3 of 10

Contract / Revision Alt Order #
1314096 / 08410164
Contract Dates Product [Estimate #
10/25/16 - 10/31/16 TRUMP 8034 8034

Advertiser

Original Date / Revision

Donald Trump / R/ Preslc 10/14/16 / 10/24/16
Start/End Spots/

*Line Ch Start Date End Date Description Time Days Length Week Rate Rin TypeSpots Amount
D 65 Al 10/26/16 10/26/16 Local News @ 12p M-F 12-1p 130 NI 0 $0.00
D 66 All 10/26/16 10/26/16 TD Jakes 3-4p 3-dp :30 NM 0 $0.00
D 67 Al 10/26/16  10/26/16 Local News@ 5p M-F 5-530p 30 NM 0 $0.00
D 68 Al 10/26/16 10/26/16 Local News @ 5a M-F 5-6a 30 NM 0 $0.00
D 69 Al 10/26/16  10/26/16 Local News@ 530p M-F 530-6p 30 NM 0 $0.00
D 70 All 10/26/16 10/26/16 Local News @ 6p M-F 6-630p 30 NM 0 $0.00
D 71 Al 10/26/16  10/26/16 Local News @ 6a M-F 6-7a 30 NV 0 $0.00
D 72 All 10/26/16 10/26/16 Wheel of Fortune 7-730p 7-730p :30 NM 0 $0.00
D 73 All 10/26/16 10/26/16  Jeopardy 730-8p 730-8p 130 NM 0 $0.00
D 74 All 10/26/16 10/26/16 Wed Prime B 9-10p 30 NM 0 $0.00
N 75 Al 10/28/16  10/28/16  Fri Prime C 10-11p :30 NM 1 $640.00

End D SpotsWeek Rate

Week: 10/24/16 10/30/16 -==-1l-- 1 $640.00
N 76 All 10/28/16 10/28/16 Local News @ 11p M-F 11-1135p 30 NM 1 $255.00

Start Date End Date VWeekdays Spots/Week Rate

Week: 10/24/16 10/30/16 --e-l-- 1 $255.00
N 77 Al 10/28/16 10/28/16 TD Jakes 3-4p 3-4p 30 NM 1 $65.00

StattDate End Date Weekdays Spots/Week Rate

Week: 10/24/16 10/30/16 -—=-1-- 1 $65.00
N 78 All 10/28/16  10/28/16 lLocal News @ 5a M-F 5-6a 30 NM 1 $86.00

Stat Date E e Weekdays Spots Rate

Week: 10/24/16 10/30/16 --==1-- 1 $85.00
N 79 All 10/28/16 10/28/16 Local News @ 6a M-F 6-7a 30 NM 1 $220.00

Start Date End Date Weekdays Spots/Week Rate

Week: 10/24/16  10/30/16  ----1-- 1 $220.00
N 80 All 10/28/16 10/28/16 Jeopardy 730-8p 730-8p 130 NM 1 $540.00

Start Date End Date  Weekdays Spots/Week Rate

Week; 10/24/16 10/30/16 -—--1-- 1 $540.00
N 81 All 10/28/16 10/28/16 Wheel of Fortune 7-730p 7-730p 130 NM 1 $520.00

Start Date End Date Weekdays Spots/Week ate

Week: 10/24/16 10/30/16 -—==1l-- 1 $520.00
N 82 Al 10/31/16  10/31/16  Local News @ 11p M-F 11-1135p 130 NM 1 $255.00

Start Date End Date Weekdays SpotsWeek Rate

Week: 10/31/16 11/06/16 1----—-- 1 $255.00
N 83 All 10/31/16  10/31/16  Local News @ 12p M-F 12-1p 30 NM 1 $95.00

Start Date End Date Weekdays Spots/Week Rate

Week: 10/31/16 11/06/16  1------ 1 $95.00

Spot Ch Date Range Description Start/End Time  Weekdays Lenath Rate Typel
1 All 10/31/16-11/06/16 Local News @ 12p M-F 12-1p M= —mmmmmmem :30 $95.00 NM

N 84 Al 10/31/16  10/31/16  TD Jakes 3-4p 3-4p 130 NM 1 $65.00

Start Date End Date VWeekdays Spots/Week Rate

Week: 10/31/16 11/06/16  1------ 1 $65.00
N 85 All 10/31/16  10/31/16 Local News @ 5p M-F 5-530p 30 NM 1 $120.00

Start Date End Date Weekdays Spots/Week Rate

Week: 10/31/16 11/06/16 1------ 1 $120,00
N 86 All 10/31/16  10/31/16 Local News @ 5a M-F 5-6a 30 NM 1 $85.00

Start Date End Date Weekdays Spots/Week Rate

Week: 10/31/16 11/06/116  1------ 1 $85.00

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: Your purchase of advertising is subject 1o the TEGNA Media Standard Advertising Terma end Conditions (*Standard Terms*), which are available at hilp://bit.ly/2eyrbCA, as well as on the
‘Advertlse Wilh Us’ seclton undar the ‘About’ tab of Statlon's webslle, You will be deemed to have acceptsd our Standard Terms upon the earliest of (1} the dele you sign the Insertion Order to which this Contract
relales, (ll) the date the campaign contemplated by this Contract firet launches, or (jii) the date on which you pay any amounis specified on an Invoice related to thls Conlract,

Non-Discrimination: TEGNA Media and its stations da not discriminate In advertising coniracts on the basls of race, gender or sthnicity. Any provision in any order or agreamant for advertising thal purports to
discriminala on the basle of race, gender or sthnicily, even If handwrillen, typed or atherwise made a part of the particular contract, ie hereby rejected,



MUR755300115

Contract Agreement Between: Print Date 10/24/16 Page 4 of 10
wree il i
<1 FE'NEWS 613 Woodis Ave. /
- e Norfolk, VA 23510 Contract Dates Product stimate #
(757)625-1313 10/25/16 - 10/31/16 TRUMP 8034 8034
Advertiser QOriginal Date / Revision
Donald Trump / R / Presic 10114116 1 10124116
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Lenglh Week Rate Rtn Type Spots Amount
Start Date  End Date  Weekdays Spots/Week Rale
N 87 All 10/31/16 10/31/16 Local News @ 6a M-F 6-7a :30 NM 1 $220.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/31/16 11/06/16 1---=--- 1 $220.00
N 88 All 10/31/16  10/31/16  Jeopardy 730-8p 730-8p 130 NM 1 $540.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/31/16 11/06/16 1-=-=w-- 1 $540.00
N 89 All 10/31/16  10/31/16 Wheel of Fortune 7-730p 7-730p 130 NM 1 $520.00
Start Dale End Date Weekdays Spots/Week Rate
Week: 10/31/16 11/06/16 1--—--—- 1 $520.00
N 90 All 10/29/16 10/29/16 NCAA Football Game 2 330-7p 30 NM 1 $590.00
Start Date End Date \Weekdays SpotsWeek Rate
Week: 10/24/16 10/30/16  ---~~ 1- 1 $590.00
N g1 Al 10/29/16 10/29/16 Local News @ 630a Sa 630-7a 30 NM 1 $115.00
Start Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ----- 1- 1 $116.00
N 92 All 10/29/16 10/29/16 Local News @ 6a Sa 6-630a 30 NM 1 $100.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30116  ----- 1- 1 $100.00
Spot Ch Date Range Description Start/End Time  Weekdays Length Rate Typel
1 All 10/24/16-10/30/16 Local News @ 6a Sa 6630a @ ---——-- Sa-- 130 $100.00 NM
D 93 All 10/29/16  10/29/16 PA (Sa) 7-8p 130 NV 0 $0.00
N 94 Al 10/29/16  10/29/16 Local News @ 730a Sa 730-8a 30 NM 1 $130.00
Stat Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ----- 1- 1 $130.00
N 95 All 10/29/16 10/29/16 Local News @ 7a Sa 7-730a 30 NM 1 $120.00
Start Date End Date Weekdays Spots/Weel Rate
Week: 10/24/16 10130116  ----- iis 1 $120.00
N 96 Al 10/28/16  10/29/16 PA (Sa) 7-8p 130 NM 1 $185.00
StatDate End Date Weekdays Spots/MWeek Rate
Week: 10/24/16 10/30116  -—---- 1- 1 $185.00
N 97 Alf 10/29/16 10/29/46 Good Morning America Sa  8-9a 130 NM 1 $235.00
Start Dale End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ----- 1- 1 $235.00
Spot Ch  Date Range Description Start/End Time  Weekdays  Length Rate Type
1 All 10/24/16-10/30/16 Good Morning AmericaSa 8%  ------- Sa-- 130 $235.00 NM
N 98 All 10/30/16 10/30/16 Sun Prime D 10-11p 30 NM 1 $300.00
ate EndDate Weekdays Spots/\Week Rate
Week: 10/24/16 10/30/16  ~=---~ 1 1 $390.00
Spot Ch Dale Range Description Start/End Time  Weekdays Length Rate Typel
1 All 10/24/16-10/30/16  Sun Prime D 10-1MMp 0 ==meseses St :30 $390.00 NM
N 99 All 10/30/16  10/30/16 Local News @ 6p Su 6-630p 130 N 1 $220.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ~----- 1 1 $220.00
N 100 All 10/30/16  10/30/16 SaSu 6-8a News ROS 6-8a 30 N 1 $110.00
Stat Date End Date \Weekdays Spots/Week Rate
Week: 10/24/16 10/30/116  -~---- 1 1 $110.00
N 101 All 10/28/16 10/28/16 Local News @ 5p M-F 5-530p 30 NI 1 $120.00
Start Date End Date  Weekdays Spots/Week Rate

(* Line Transactions: N = New, E = Edited, D = Deleted)

Standard Terms: Your purchase of adverilsing Is sutject to the TEGNA Media Standard Advertlsing Terms and Conditiona {*Standard Terms®), which are available al hitp:/bit.ly/2eyrbCA, as well s on the
‘Adverllse Wilh Us' sectlan undsr the ‘About' tab of Station's website. You will be deemed to have accepted our Standard Terms upon lhe earfiest of (i) the dale you sign the Insestion Order to which this Contracl
relates, (i) the date the campaign contemplated by thls Contract first launches, or (iil} the date on which you pay any amounts specified on an invelce relaled to this Conlract

Non-Discrimination: TEGNA Media and its stations do not discriminale In advertising contracts on the basis of race, gender or ethnicity, Any provision in any order or agreement for advertising that purports to
discriminate on he basis of race, gender or athnicity, even If handwritten, typed or otherwise made a part of the particular conlracl, is hereby rejected



MUR755300116

Contract Agreement Between: Print Date 10/24/16 Page 5 of 10
e ol
<1 K /NEWS 613 Woodis Ave. /
mesxxaa Norfolk, VA 23510 Contract Dates Product Estimale #
(757)625-1313 10/25/18 - 10/31/16 TRUMP 8034 8034
Advertiser Original Date / Revision
Donald Trump / R/ Presic 10/14/16 |/ 10/24/16
Start/End Spots/
*Line Ch Start Date End Date Description Time Days Lenglh Week Rate Rtn Type Spots Amount
Start Date End Date Weekdays Spots/Week Rale
Week: 10/24/16  10/30/16  ~---1-- 1 $120.00
N 102 All 10/31/16  10/31/16  Local News @ 530p M-F 530-6p 30 NM 1 $165.00
Starl Date End Date Weekdays SpolsiWeek Rate
Week: 10/31/16 11/06/16 1---—- 1 $165.00
N 103 All 10/29/16 10/29/16 LN (Sa-Su) 11-1135p :30 NM 1 $255.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/16  ----~ 1- 1 $255.00
N 104 All 10/30/16  10/30/16 Sun Prime A 7-8p :30 NM 1 $395.00
Start Date End Date Weekdays SpolsiWVeek Rate
Week: 10/24/16 10/30/16 ------ 1 1 $395.00
N 105 All 10/30/16  10/30/16 Good Morning America Su  8-9a :30 NM 1 $150.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16 10/30/116  --==-- 1 1 $150.00
N 106 All 10/27/116  10/27/16 Local News @ 12p M-F 12-1p :30 NM 1 $95.00
Start Date End Date Weekdays Spots/Week Rate
Week: 10/24/16  10/30/16  ~---1--- 1 $95.00
N 107 All 10/27/16 10/27/16 Local News @ 530p M-F 530-6p ;30 NM 1 $165.00
Start D Weekdays Spots/Week Rate
Week; 10/24/16 10/30/16 --=1--- 1 $165,00
N 108 All 10/27/16  10/27/16 Local News @ 6p M-F 6-630p :30 NM 1 $415.00
Start Date End Date Weekdays Spots/Week ate
Week: 10/24/16 10/30/16  ---1--- 1 $415.00
Totals 0.00 3 $6,160.00
Time Period #of Spots  Gross Amount  Agency Comm. Net Amount
09/26/16 -10/30/16 24 $6,115.00 ($917.25) $5,197.75
10/31/16 -10/31/16 9 $2,065.00 ($309.75) $1,755.25
Totals 33 $8,180.00 (31,227.00) $6,953.00
Signature: Date:

(* Line Transactions: N = New, E = Edited, D = Deleted)
Standard Terms: Your purchase of adverilsing ls subject to the TEGNA Media Standard Advertising Terms arid Conditicna (*Standard Terms"), which are available at hilp:/fbit Iyf2eyrbCA, as well es on the
‘Adveriise With Us’ secilon under the ‘Abaut' tab of Statlon’s wabsite. You will be deemed to have accepted our Standard Terms upon the earliest of (1) the dale you sign the Insertion Ordar lo which this Contract
relates, (ii) the date he campaign cantemplated by thls Contract first launches, or (Ili) the date on which you pay any emounts specified on an invoice related (o {hls Contracl,

Non-Discrimination: TEGNA Media and its stations do not discriminate In advertising contracts on the basis of race, gender or elhnicily. Any provision in any order or agreameni for advertising that purports to
discriminate on the basis of race, gender or ethnicily, aven if handwritten, typed ar otherwise made a part of the particular conlract, is hereby rejected



MUR755300117

NAB Form PB-18 Candidates

AGREEMENT FORM FOR
POLITICAL CANDIDATE ADVERTISEMENTS

(check applicable box)
E FEDERAL CANDIDATE O STATE/LOCAL CANDIDATE

1
To Avail Themselves Of The Lowest Unit Charge During A Political
Window, Federal Candidates Must Sign The Certification On Page 3

Station and Location: Date:
WUEC Nor ok 10)2Y

, American Media and Advocacy Group '

Donald J. Trump for President, Inc.

a legally qualified canclidate of the Republican Party
President of the United States of America

being/on behalf of:

political party for the office of:
General Election

Tuesday, November 8,2016

in the

election to be held on:

do hereby request station time as follows:

) Time of
Broadcast Day, Times per | Number of
Length Rotation or Days Elgps Week Weeks
Package

See Schedule |See Schedule [See Schedule |See Schedule |See Schedule | See Schedule

— o | 7)

Attach proposed schedule with charges (if available): )ﬁ (’ 9 D/ 5 Ne
—_— C".‘r ’

Copyright © 2013 by the National Association of Broadcasters. May not be copied, teproduced or further distributed
1

p/o Trum

ot (lintoi A/31909 Ke



MUR755300118

NAB Form PB-18 Candidates

| represent that the payment for the above described broadcast time has been furnished
by:
Donald J. Trump for President, Inc.

and you are authorized to announce the time as paid for by such person or entity. |
represent that this person or entity is either a legally qualified candidate or an
authorized committee/organization of the legally qualified candidate.,

The name of the treasurer of the candidate’s authorized committee is:
Tim Jost

This station has disclosed to me its political advertising policies, including: applicable
classes and rates; and discount, promotional and other sales practices (not applicable

to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

To Be Signed By Candidate or Authorlzed Committee

i S 4

Date Signature
To Be Signed By Station Representative
) (_Bﬁzepted ﬂ O Accepted in Part O Rejected
jMJpx_ /) 1 IPEA (’/h,}(’ // QL8N Arn
Signature Printed Name Title

Copyright © 2013 by the National Assoclation of Broadcasters. May net be copied, reproduced or further distributed
2



MUR755300119

NAB Form PB-18 Candidates

FEDERAL CANDIDATE CERTIFICATION

In Order For Federal Candidates To Receive The Lowest Unit Charge
During A Political Window, The Following Certification Is Required:

, Donald J. Trump for President, Inc.

(name of federal candidate or authorized committee) hereby certify that the
programming to be broadcast (in whole or in part) pursuant to this agreement:

does O does not

refer to an opposing candidate (check applicable box). | further certify that for the
programming that does refer to an opposing candidate:

(check applicable box)

O the radic programming contains a personal audio statement by the candidate that
identifies the candidate, the office being sought, and that the candidate has approved
the broadcast.

O the television programming contains a clearly identifiable photograph or similar
image of the candidate for a duration of at least four seconds, and a simultaneously
displayed printed statement identifying the candidate, that the candidate approved the
broadcast, and that the candidate and/or the candidate’s authorized committee paid for

the broadcast.

i —

g ~ -
/

/signature of candidate or authorized committee

printed name date

Copyright ® 2013 by the National Association of Broadcaslers, May not be copied, reproduced or further distributed
3



EXHIBIT S



MUR755300121

STATION ISSUE ADVERTISING REQUEST SHEET

To:
Station:
From:
Date:

(to be filled out and kept on file for public inspection)

Public File This request was:
WFTX Accepted
Sharon Painter ] Rejected
October 28, 2016

Agency:
Address:

Red Eagle Meida Group
815 Slaters Lane
Alexandria, VA 22314

Phone #: 703-683-4877
Contact: Caroline Kowalski
Does the programming (in whole or in part) communicate
a message relating to any political matter of national importance?
Yes CINo
Issue: 2nd Amendment | NRA Membership | NRA Foundation

Candidate Mentioned: Election Mentioned:
Anti- Clinton General Election 11/8/2016
Anti- Murphy

Sponsor: National Rifle Association for America- Political Victory Fund

Address: 11250 Waples Mill Road
Fairfax, VA 22030

Phone: 800 672 3888

Executive Officer(s): Title:
Wayne LaPierre CEO

Mary Rose Adkins Treasurer
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MUR755300123

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR) :
Schedule Dates 11/01/16-11/07/16 Last Modified 11/03/16 %ﬂﬂi)%m 51&: SO%E
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors Gm(v;d Tol|a| $29,450.00
UJEREF% © 4950 Mobile Hwy Agency American Media & Advocacy Group (9105) co-oP No ) 73 $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo Al8+
Salesparson Millennium/DC, Washington DC (1108) Order Type Normal
Sales Office Millennium Washington DC Package Deal
American Media & Advocacy Group Buyer Name MediaAssistant,, Comimissioatel = HESRD
815 Slaters Ln Phone/Fax / Commission $4,417.50
Alexandria, VA 22314 CcPE 521/962/7999 Net Total $25,032.50
Account Types National/Political Candidate Agency BRD Salss ek
Bllling Type Weekly/Irregular
( Florida
Separation: 30
rachel chason E!E\/\S}ol\l
Lne | UneType/ Break Type (Ref £) Dates Sec| Length Run Times SPW| Mo Tu We Th Fr Sa Su| Spots| Rate Total | Station Comments Entered
1.0/Normal Line / News (11.4) 11/02/16-11/02/16 4 :30/5A- News-3 In The Moming Boda® o4 i 1 475.00 475.00{ Moblle (WEAR) 3-MORN 5-530AM 10/5/16
5-530a ! I I i
mr\rmaa Line / News (1) 11/03/16-11/03/16 4 :ﬂs&- News-3 In The Moming oo 1 £ O 1 $7S.Df1 $75.00| Moblle (WEAR) 3-MORN 5-530AM 10/5/16
5-530a L I [
3,0]ormal Line / News (1) 11/07/16-11/07/16 4 :3?'5.&- News-3 In The Morning 1 & 1 7500 $75.ut1 Mobile (WEAR) 3-MORN 5-530AM 10/5/16
5-530a i : I
4.0{Normal Line / News (2) 11/01/16-11/01/16 4 30/5:30A- News-3 In The T PR 1 $125.00 s175.m1 Mobile (WEAR) 3-MORN 530-6AM 10/5/16
Morning 530-63 it P Lt
5.0 rmrmal Line / News (2) 11/02/16-11/02/16- 4 +3015:30A- News-3 In The ¥ H1e £ 4 i 1 $125.00 $175.0(1 Mobile (WEAR) 3-MORN 530-6AM 10/5/26
Moming 530-62 1 H . :
6.0Normel Line / News (2) 11/07/16-11/07/16 4 :30/5:30A- News-3 InThe 1§ i 1 4125.00 $125.00) Mobile (WEAR) 3-MORN 530-5AM 10/5/16
Moming 530-6a i : {
7.0[Revised Line / News (3) 11/01/16-41/01/16 3 :30/6A- News-2 Tn The Morning HEE o Mobile (WEAR) 3-MORMH 6-7AM 10/5/16
6-78 3 X ;
71 r\lomal Line / News (3) 11/01/16-11/01/16 2 6A- News-3 In The Moming bl 1 $450.0 $450.00f Moblle (WEAR) 3-MORN 6-7AM 10/31/16
672 eE :
8.0[Revised Line f News (3) 11/03/16-11/03/16 b 13064~ News-3 In The Moming L1 Hobile (WEAR) 3-MORN G-7AM 10/5116
6-7a OIS I
l 21 e r—
CONFIRMATION CONTRACT
Accepted-AgencyfAdvertiser: Date: Accepted-Station: Date: Comments:
The parties intend for the Standard Advertiser Terms and Conditions (“Terms”) located at... hitp://sbgi.net/7p=1224 ... to be part of their agreement, and the sale of advertising is expressly subject fo said Terms.
BJE Bookend P/B Piggy Back
S Page 1 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300124

Contract # 2654915 DateEntered  10/05/16 Mobile (WEAR) ;
Schedule Dates 11/01/16-11/07/16 Last Modified 11/03/16 By Broadcast Month - Spots Rate H
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors :Wnd 10161 2 $29,450.00
. o ral otal:
WERARYS S 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No . AESEE0:00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Bemo A18+
Satesperson Millennium/DC, Washington DC (1108) Order Type Normal
Sales Office Millennium Washington DC P
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission%  15.00
815 Slaters Ln Phone/Fax / Commission $4,417.50
Alexandria, VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types National/Political Candidate Agency BRD L
Billing Type Weekly/Iiregular
C Florida
Separation: 30
rachel chason
Line Line Type / Break Type (Ref #) Dates Sec| Length ] Run Times SPW| Mo Tu We Th Fr Sa Su| Spots Rate Total I Station Comments Entered
8.1|Normal Line / News (3) 11/03/16-11/03/16 2 :30|6A- News-3 In The Moming v oo 1 $450.00 4450.00| Mobile (WEAR) 3-MORN 6-7AM 1031116
6-7a ! 3 L i
9.0[Revised Line { Newss (3) 11/09/16-11/04/16 2l :30/6A- News-3 In The Maming P Fobile (WEAR) 3-HIORN 6-7AM 10/5/16
673 $ : iy
9.1/Normak Line / News (3) 11/04/16-11/04/16 2 :30|6A- News-3 In The Moring 1 $450.00 $450.00] Mobile (WEAR) 3-MORN 67AM 10/31/16
672 5 H L
10.0[Revised Line / Hews (4) 11/02/16-11/02/16 2 :30[6:30A- News-3 In The ETEEE B Mobile (WEAR) 3-MORN 6-7AM 10/5/16
Morning 6-7a L !
10.1[Normal Line / News (4) 11/02/16-11/02/16 2 :30{6A- News-3 In The Moming N ! 1 $450.00 $450.00{ Mobile (WEAR) 3-MORN 6-7AM 10/31/16
67a i ! L
11.0[Revised Line / News (4) 11/03/16-11/03/16 2| :30{6:30a- News3 InThe R Mobile (WEAR) 3-MORN 6-74M 10/5/16
Homning 6-7a : ) 5
11.1Normal Line / News (4) 11/03/16-11/03/16 2 :30|6A- News-3 In The Moming I B : 1 $450.00 $450.00{ Moblle (WEAR) 3-MORN 6-7AM 10/31/16
672 : i 4
12.0rlevised Line / Newss (4) 11/04/16-11/04116 3 :30/6:304- News-3 In The b T Mobile (WEAR) 3-MORN 6-7AM 10/5/16
Marning 6-7a 1 31
12.1/Normat Line / News (1) 11/04/16-11/04/16 2 130/6A- News-3 In The Moming : LA 1 $450.0 $450.00| Mobiie (WEAR) 3-MORN 6-7AM 10/31/16
|5-7a : oL
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station: Date: Comments:
The parties intend for the Standard Advertiser Tenns and Conditions (“Terms”) located at... hitp//sbginet/?p=1224 ... to be part of their agreement, and the sale of advertising is expressly subject to said Terms,
E Bookend P/B Piggy Back
o i Page 2 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300125

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR) ;
Schedule Dates 11/01/16-11/07/16 LastModified  11/03/16. %Lw Spats Rate
WEAR Mobile Advertiser Donakd Trump for President-R (107314) Entered By Grace Connors G::d i‘:: £ $2940.00
WEAR®3 S 4990 Mobile Hwy Agency American Medla & Advocacy Group (9105) co-op No ' & $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323883
Brand 521/962/7999 (867863) Demo -A18+
salesperson MillenniumyDC, Washington DC (1108) Order Type Normal
Sales Office Millennium Washington DC Package Deal
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission %  15.00
815 Slaters Ln Phone/Fax / Commission $4,417.50
Alexandria, VA 22314 cPE 521/962/7999 Net Total $25,032.50
Accoun Types National/Political Candidate Agency BRD Sales Tax
Billing Type Weekly/Irregular
C s Florida
Separation: 30
rachel chason
Line | Line Type f Break Type (Ref #) Dates Sec| Length I Run Times srw|l Mo Tu We Th Fr Sa Su| Spots Rate Total Station C ts Entered
H.ﬂtﬁwﬁs&d Line / News (4) 11/07716-11/07/16 2 :ﬁ&:«m- News-3 In The I Mobile (WEAR) 3-HORN 6-7AM 10/5/16
Moming G-7a 4 ; oyt
u.z}w«u Line / News (4) 11/07/16-11/07/16 2 go‘ﬂews-s In The Morming 1 Ed 1 $450.00 $450,00( Mobile (WEAR) 3-MORN 6-7AM 1031/16
E-7a : £ g ¢ 4
14.D}tevlsed Line { SPOT (5) 11/01/16-1103/16 2| :307a- ABC-Good Homing B T Hobe (WEAR) GD MRN AMR-ABC 10/5/15
America A ! e
14.1 orma Line / SPOT (5) 11/01/16-11/01/16 2] :307a- ABC-Good Moming R tod 1 $450.4 $450.00 Mobile (WEAR) GD MRN AMR-ABC 10/31/16
Amesica ) r .
15.0|Revised Line / SPOT (5) 11/02/16-11/02/16 3 :30|7a- ABC-Good Maming BTN Mobile (WEAR) GD MRN AMR-ABC 10/5/16
America P L@ i
mir\hmrlal Line  SPOT (5) 11/02/16-13/02/16 2 -ﬂ‘m ABC-Good Moming EETE { 1 $450.00 $450.00 Moblle (WEAR) GD MRN AMR-ABC 10/31/16
America S S 3
molneﬁsed Line / SPOT (S) 11/03/16-11/03/16 2 :3?‘7;\- ABC-Good Horning TR Mobile (WEAR) GO MRN AMR-ABC 10/5/16
America i} i e g '
161 Line / SPOT (5) 11/03/16-11/03/16 2| :30{7A- ABC-Good Morming bodosad §d 1| $4s0.00 $450.00 Mobfle (WEAR) GD MRN AMR-ABC 1073116
America i P -
17.0[Revised Line / SPOT {5) 11/07/16-11/07/16 2l :30|7a- ABC-Good Moming £ i Hobile (WEAR) GD MRN AMR-ABC 10/5116
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station: Date; Comments:

The pasties intend for the Standard Advertiser Terms and Conditions (“Terms”) located at... http:#/sbgi.net/?p=1224 ... o be part of their agreement, and the sale of advertising is expressly subject to said Terms.

B/E Bookend P/B Pigay Back
Printed At: 05:47 PM on Thursday, November 3 2016

Page 3 of 12




MUR755300126

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR)
* Schedule Dates 11/01/16-11/07/16 Last Modlfied 11/03/16 By Broadcast Month  Spots Rate #
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors ::m i(:l‘; L $29,450.00
WERR 3 S 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No ’ = $e2=0.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo Al8+
Salesperson - Milienniumy/DC, Washington DC (1108) Order Type Normah
Sales Office Millennium Washington DC Package Deal
American Media & Advocacy Group Buyer Name MediaAssistant,, Commisslon % 15.00
815 Slaters Ln Phone/Fax / Commisslon $4,417.50
Alexandria, VA 22314 cPE 521/962/7999 Net Total $25,032.50
Account Types National/Political Candidate Agency BRD Sales Tax
Ellling Type Weekly/Irregular
« Florida
: 30
rachel chason
Lne | Line Type/ Break Type (Ref #) Dates Sec| Length | Run Times wl Mo To We Th Fr Sa su|Spots| Rae | Total | Station Comments Entered
17.+cmn| Une / SPOT (5) 11/07/16-11/07/16 2 :3n|?.» ABC-Goad Morring 1 1 ST 1 sqsu.oc‘ £450.00 Moblle (WEAR) D MRN AMR-ABC 10/31/16
[America : 1 !
mulaev-.sed Lne | SPOT (6) 11/01/16-11/01/16 2 :30|84- ABC-Good Haming bad ! Mobile (WEAR) GD HIRM AMR-ABC 10/5/16
America - - . !
1B.1tnrn\al Line / SPOT (6) 11/01/16-11/0/16 2 -_wlva- ABC-Good Moming b1 1 $450.00 $450.00| Moblle (WEAR) GD MRN AMR-ABC 10/31/16
America ! i 3 L
:s.akzem Line / SPOT (6) 11/02/16-11/02/16 P :30|8A- ABC-Goad Morning T : Mobile (WEAR) GO MRN AMR-ABC 10/5/16
America ' . H
:s.iINmml Une / SPOT (6) 11/02/16-11/02/16 2 7A- ABC-Good Moming EETEN 1 $450.00 445,00 Mobile (WEAR) GD MRN AMR-ABC 10/31/16
America P : B
}.‘E}‘{llllndsed Line / SPOT (6) 11/0316-11/03/16 E :ﬂsn- ABC-Good Morming R obile (WEAR) GD MRN AMR-ABC 10/5/16
America H H £ :
zu.1r~md Line / SPOT (6) 14/03/16-13/03/16 2 :mln— ABC-Good Morning RS 1 ses0. 4450.00| Mobile (WEAR) GD MRN AMR-ABC 10/31/16
America L : i -
21.0‘5@@ Une / SPOT (6) 11/04/16-11/04/ 16 2 -30|84- ABC-Good Morming . HMoblle (WEAR) GD MRH AMR-ABC 10/5/16
America H - {
21.1}Normal Line / SPOT (6) 11/D4/16-11/04/16 2 +30|7A- ABC-Good Morning B : 1 $450.00 $450,00 Mobile (WEAR) GD MRN AMR-ABC 10/31/16
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station:  ~ *° Date: Comments:
The parties intend for the Standard Advertiser Terms and Conditions (“Terms”) located at... htp://sbginet/7p=1224 ... o be part of their agreement, and the sale of advestising is expressly subject to said Terms.
E Bookend P/B Piggy Back
il e Page 4 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300127

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR)
Schedule Dates 11/01/16-11/07/16 Last Modlfled 11/03/16 By Broadcast Month  Spots Rate §
‘ _ Nov. 2016 73 $29,450.00 §
. WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors rand Tohat
wEnﬁr’Fg S 4990 Mobiie Hwy Agency American Media & Advocacy Group (9105) co-opP ) No ’ 73 $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (B67869) Demo A18+
Salesperson MillennlumyDC, Washington DC (1108) OrderType Normal
- - - Sales Office Millennium Washington DC PackageDeal
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission % 15.00
815 Slaters Ln Phone/Fax / Commission $4,417.50
Alexandria, VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types National/Polltical Candldate Agency BRD Sales Tox
Bliling Type Weekly/Irregular
a Florida
Separation: 30
rachel chason
Line l Line Type | Break Type (Ref #) Dates Sec| Length | Run Times SPW| Mo Tu We Th Fr Sa Su | Spots Rate I Total l Station Comments Entered
2.0 Line / SPOT (7) 11/06/16-11/06/16 4 :30{7A- ABC-Good Moming R 1 szoumi szntmuI Mablle (WEAR) GD MRN-SUN-ABC 10/5/16
America I ! i i
23.0|normal Line / SPOT (8) 11/06/16-11/06/16 4 9A- News-Full Measure with i1 i saes0d $125.00 Moblle (WEAR) FULL MEASURE 10/5/16
29.0Revised Line / News (9) 11/01/16-11/01/16 3 40- News-Channel 3 Hews o Hlobile (WEAR) CH3 HEWS-AT 4 107516
241 Line / News (9) 13/01/16-11/01/16 3 4p- News-Channel 3 News i 1 $190, $190.00| Mobile (WEAR) CH3 NEWS-AT 4 10/31/16
as.orwrseu Une / News (9) 11/02/16-14/02/16 3 4p- News-Channel 3 Kews §opa 4 Mobile (WEAR) CH3 NEWS-AT 4 10/5/16
3.1Imm| Line / News (9) 11/02/16-13/02/16 3 4p- News-Chiannel 3 News EEE R N i $19000 $190.00 oble (WEAR) CH3 NEWS-AT 4 10/31/16
Z&leefsed Line / Hews (9) 11/03/16-11/03(16 3 4P- News-Chiannel 3 News PoEd Moblle (WEAR) CH3 NEWS-AT 4 10/5/16
6.1 Line / News (9) 11/03/16-11/03/16 3 4P- News-Channel 3 News T 1 41 $190.00 Moblle (WEAR) CH3 NEWS-AT 4 10/31/16
27.0[Revised Line | News (9) 11/04/16-11/04/16 3 :30/4P- News-Channel 3 Hews e Mebile (WEAR) CH3 NEWS-AT 4 10/5/16
atdp '
CONFIRMATION CONTRACT
Accepted-agency/Advertiser: Date: Accepted-Station: . *Date: Comments:
The parties intend for the Standard Advertiser Terms and Conditions (“Terms™) located at... http://sbgimet/Tp=1224 _. to be part of their agreement, and the sale of advertising is expressly subject to said Terms.
B/E Bookend  P/B Piggy Back
Page 5 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300128

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR)
Schedule Dates 11/01/16-11/07/16 Last Modified 11/03/16 l%vio;dﬁﬂmm Spots Rate §
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors th;d T‘::I A $29,450.00
. o ral 4
WEAR 3 S 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No & $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo Al8+
Salesperson Millennlum/DC, Washington DC (1108) OrderType Normal
Sales Office Millennium Washington DC ity
- . L
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission% 15,00
815 Slaters Ln Phone/Fax / Commisslon $4,417.50
Alexandn'a, VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types National/Poliical Candidate Agency BRD Sales Tax
Billing Type Weekly/Irregular
c Florida
Separation: 30
rachel chason
Lin= Line Type | Break Type (Ref #) Dates Sec| Length Run Times SPW| Mo Tu We Th Fr Sa Su | Spobs Rate Total | Station Comments Entered
27.1|Normal Line / News (8) 11/04/16-11/04/16 3 :30/4P- News-Channe! 3 News PoE ot odad 1 $190.00 $190.00] Mobile (WEAR) CH3 NEWS-AT 4 10/31/16
28,0[Revised Line / News (9) L1/07/16-11/07/16 3 :30|4P- News-Channel 3 News 1 i Pcbile (WEAR) CH3 NEWS-AT 4 10/5/16
28.1Normal Line / News (9) 11/07/16-11/07/16 3 :30{4P- News-Channe) 3 News i 1 $190.0 $190.00{ Moblle (WEAR) CH3 NEWS-AT 4 10/34/16
29.0[Revised Line / Hlews (10) 11/01/16-11/01/16 3 :30/4:30P- Mews-Channel 3 R Pl Mobile (WEAR) CH3 NEWS-AT 4 10/5/16
News at 4p . i
29.1ruoma| Line /- News (10) 11/01/16-13/01/16 3 4P- News-Channel 3 News baf g it b & 1 $190.00 $100.00] Moblle (WEAR) CH3 NEWS-AT 4 10/31/16
at4p 1 I S
30.0r2evised Line / News (10) 11/02/16-11/02/16 3 £30/4:30P- News-Channel 3 Pogad |y Fiobile (WEAR) CH3 HEWS-AT 4 10/5/16
News at 4p ! : =
3o.1}uorma| Line / News (10) 11/02/16-11/02/16 3 :30|4P- News-Channel 3 News U 1 $190.00 $190.00{ Mobile (WEAR) CH3 NEWS-AT 4 10/31/16
tat 4p .3 A .
31.0[Revised Line / News (10) 11/03/16-11/03/16 3 <30}4:30P- Hews-Channel 3 BE Y Mobile (WEAR) CHI NEWS-AT 4 10/5/16
News at 4p ' ' P14 -
31.1lormalLine/ News (10 11/03/16-11/03/16 3| :304P- News-Channel 3 News dk ap ¢ 1 $190.00 $190.00) Mobile (WEAR) CH3 NEWS-AT 4 10/31/16
at 4p 3 d ’ . !
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station: Dale: Comments:

The parties intend for the Standard Advertiser Terms and Conditions (“Terms™) located at... http://sbgi.uet/?p=1224 .. to be part of their agreement, and the sale of advertising is expressly subject to said Terms.

B/E Bookend P/B Piggy Back
Printed At; 05:47 PM on Thursday, November 3 2016

Page 6 of 12




MUR755300129

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR) :
Schedule Dates 11/01/16-11/07/16 Last Modified 11/03/16 _By_B_coiagssaSM Spots Rate §
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors vara;d_ro; LE $29,450.00
WERART3 S 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No i L& $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo Al8+
Salesperson Millennlum/DC, Washington DC (1108) Order Type Normal
Sales Office Millennlum Washington DC ackage Deal
American Media & Advocacy Group Buyer Name MedlaAssistant,, Commission % 15.00
B15 Slaters Ln Phone/Fax / Commisslon 44,417.50
Alexandria. VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types National/Polltical Candidate Agency BRD [Sles T '
Bliling Type Weekly/Irregular
c Florida
Separation: 30
rachel chason
Une | Line Type / Break Type (Ref #) Dates Length | Run Times SPW| Mo Tu We Th Fr Sa Suf Spots| Rate Total Station Comments Entered
32.0[Revised Line / News (10) 11/04/16-11/04/16 :340'4:301» Hews-Channel 3 i1 F Mobile (WEAR) CH3 NEWS-AT 4 10/5716
Mews at 40 $ i I T |
32.1/Normal Line / News (10) 11/04/16-11/04/16 -:vu‘qp- News-Channel 3 News o 23 1 $190. $190.00) Mobile (WEAR) CH3 NEWS-AT 4 10/31/16
t : H 4 3 3
33‘urwmd Line / News (10) 11/07/16-11/07/16 £3014:30P- News-Channel 3 1 i Hobile (WEAR) €113 NEWS-AT 4 10/5/16
33.1{pormal Line / News (10) 11/07/16-11/07/16 4p- News-Channel 3 News 1i ioE oy 1 $150.00 $190.00| Moblle (WEAR) CH3 NEWS-AT 4 10731/16
34.0[Normal Uine / News (1) 11/01/16-1/01/16 5P- News-Channel 3 News Fad T 1 4450 usu.mi Mobile (WEAR) CHANNL 3 NWS@5 10/5/16
at Spm : H : :
mfumnal Line / News (11) 11/02/16-11/02/16 :30{5P- News-Charnnel 3 News A 1 3450.01:1 sqso.u1 Mobile (WEAR) CHANNL 3 NWS@5 10/5/16
E S b
36.0Normal Line / News (11) 11/03/16-11/03/16 :30/5P- News-Channel 3 News ;i 1 aso.nc1 .1;45!].411 Mobile (WEAR) CHANNL 3 NWS@S 10/5/16
37.0{Normal Line / News (11) 11/04/16-11/04/16 SP- News-Channe! 3 News v K 1 sqm.ec1 sqso.u:imme (WEAR) CHANNL 3 NWS@5 10/5/16
38,0Norma Line / News (1) 11/07/16-11/07/16 5P- News-Channel 3 News 1} | 1| sas000 450,00 Moblle (WEAR) CHANNL 3 NWS@5 105116
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser; Date: Accepted-Station: Date: Comments:
The parties intend for the Standard Advertiser Terms and Conditions (“Terms”) located at... hitp://sbgi.net/7p=1224 ... to be part of their agreement, and the sale of advertising is expressly subject to said Texrms.
BJE Bookend P/B Piagy Back
4 " Page 7 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300130

Contract # 2654915 DateEntered  10/05/16 Mobile (WEAR) E
Schedule Dates 11/01/16-11/07/16 Last Modified 11/03/16 By Broadcast Month ~ Spots Rate 3
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors 2°”m _Zro‘i:l 73 $29,450.00
U : . rand Total:
WERAR 3 S 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-0p No & $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Erand 521/962/7999 (867869) Demo A18+
Salesperson Millennium/DC, Washington DC (1108) Ordes Type Normal
Sales Office Miilennlum Washington DC Package M
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission % 15.00
815 Slaters Ln Phone/Fax ] Commlssion $4,417.50
Alexandria, VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types Natlonal/Political Candidate Agency BRD Sales Tax
Billing Type Weekly/Iregular
¢ Florida
Separation: 30
rachel chason
Line | LineType / Break Type (Ref &) Dates Sec| Length | Run Times Sw| Mo Tu We Th Fr Sa Su| Spois| Rate | Total | Station Comments Entered
39.0]Normai Line / News (12) 11/01/16-11/0/16 3 TN 1 s?su_.uc1 sm.oul Moblle (WEAR) CHB NEWS AT 6 10/5/16
40.0[Normal Line 7 News (12) 11/02/16-11/02/16 3 i1 P b 1 s7mnc1 9500&1 Mobile (WEAR) CH3 NEWS AT 6 10/5/16
4wrunw Line / News (12) 11/03/16-13/03/16 3 ; T 1 s750.00 s:su.mim (WEAR) . CH3 NEWS AT 6 10/5/16
47_oimm| Line / News (12) 11/04/16-11/04/16 3 1| s7s0.00 smnﬂ Moblie (WEAR) CH3 NEWS AT 6 10/5/16
43.0lNcr|ml Line / News (12) 11/07/16-11/07/16 3 1i i 1 $750.00 £750.00] Mobile (WEAR) CH3 NEWS AT 6 10/5/16
dﬁ}rlwl.sed Une / News (13) 11/05/16-11/05/16 4 IR EE: Mobile (WEAR) CH3 NWS-6 54 10/5/16
44.1r«mal Line / News (13) 11/05/16-11/05/16 4 ; : 2 4250, ssmnc1 Mabile (WEAR) CH3 NWS-6 SA 11/3/16
ﬁ.nrm Line / SPOT (14) 11/04/16-11/01/16 3 :30{6:30P- Who Wants to be a i1 b 1 5535.«:1 $8150C1Moble (WEAR) MILLIONAIRE 10/5/16
Millionaire } 1 p._t
mhmrﬂ Line / SPOT (14) 11/02/16-11/02/16 3 :30(6:30P- Who Wants to be a I RES 1 $825.00 msnc’ Mobile (WEAR) MILLIONAIRE 10/5/16
Milfionire P i Pt
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Arccepted-Station: Date: Comments:
The partics intend for the Standard Advertiser Terms and Conditions (“Terms™) located at... http//sbgi.net/7p=1224 ... to be part of their agreement, and the sale of advertising is expressly subject to said Terms.
B/E Bookend  P/B Piggy Back Page 8 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300131

Contract # 2654915 DateEntered  10/05/16 Mabile (WEAR)
Schedule Dates 11/01/16-11/07/16 Last Modifled 11/03/16 By Broadcast Month  Spots Rate §
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors :°"r;d im': L£ §29,450.00
-, B otal:
UJEHF‘I;PB o 490 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No e & $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo A18+
Salesparson Millennium/DC, Washington DC (1108) Order Type Normal
Sales Office Millennium Washington DC Package Deal
a 3 [
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission % 15.00
815 Slaters Ln Phone/Fax / Commisslon $4,417.50
Alexandna, VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types National/Political Candidate Agency BRD Sale o
Bllling Type Weekly/Irregular
¢ Forida
Separation: 30
rachel chason
tne Line Type / Break Type (Ref #) Dates Seci Length ] Run Times sPW| Mo Tu We Th Fr Sa Su| Spols Rate Tota! [ Station Comments Entered
47.0 Line / SPOT (14) 11/03/16-11/03/16 3 +30/6:30P- Who Wants to be a F 2 1) § i 1 $825.00 sazsat{ Mablle (WEAR) MILLIONAIRE 10/5/16
Millionaire ! 1 £ _x - ik
mohm Line / SPOT (14) 11/04/16-11/04/16 3 ajs-.aop- Who Wants to be 2 b 1 ss:s.uﬂ 4825.00) Mobile (WEAR) MILLIONAIRE 10/5/16
Millioraire H H H o *
43, | Line / SPOT (14) 11/07/16-13/07/16 3l :30’5;309- Who Wanls to be a i ms.nq Moblle (WEAR) MILLIONAIRE 10/5/16
Milionalre : i :
49.0.1|Closed Preempt (14) 11/07/16 : ; : Mabile (WEAR) program Change/Spot
¢ : : -Palitical Paid program
50.0 Line / News (15) 11/01/16-11/01/16 3 10P- News-Channel 3 News i i 1 475000 4750.00| Mabile (WEAR) CH3 NEWS AT 10< 10/5/16
Sl.ﬁ‘ucrrrﬁl Line / News (15) 11/02/16-11/02/16 3 10P- News-Channel 3 News 1 b4 1 4750 $750.00 Mobtile (WEAR) CH3 NEWS AT 10< 10/5/16
mram Une / News (15) 13/03/16-11/03/16 3 10P- News-Channel 3 News { i oi i 1 svsooc1 mm:1 Mobile (WEAR) CH3 NEWS AT 10< 10/5/16
sa.uru-nﬂ Line / News (15) 11/04/16-11/04/16 3 10P- News-Channel 3 News g 1 i 1 srsnnt1 s?sn.oc‘ Mobile (WEAR) CH3 NEWS AT 10< 10/5/16
54.0pormai Line / News (15) 11/07/16-11/07/16 3 10P- News-Channe! 3 News 1 1 s‘rsu.ocf s?so.ocimbue (WEAR) CH3 NEWS AT 10< 10/5/16
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station: Date: Comiments:
The parties intend for the Standard Advertiser Terms and Conditions (“Terms™} located at... http://sbgi.net/?p=1224 ... to be part of {heir agreement, and the sale of advertising is expressly subject to said Terms.
B/E Bookend P/B Piggy Back
Page 9 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300132

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR) !
Schedule Dates 11/01/16-11/02/16 Last Modifled 11/03/16 M&;éc:umnm §m.t§ , 5&& :
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors 2;; T‘;l L $29,450.00 K
wEnﬁ% £ 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No ) L& $25;350:00
Pensacola, FL. 32506 Product POLITICAL CANDIDATE (ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo A18+
Salesperson Millennium/DC, Washington DC (1108) Order Type Normal
Sales Offica Millennlum Washington DC e
American Media & Advocacy Group Buyer Name MediaAssistant,, Commission % 15,00
815 Slaters Ln Phone/Fax / Commission $4,417.50
Alexandria, VA 22314 CPE 521/962/7999 Net Total $25,032.50
Account Types National/Political Candidate Agency BRD Sales Tax
Bllling Type Weekly/Irregular
Cominants Florida
Separation: 30
rachel chason
Line | Line Type [ Break Type (Ref #) Dates Sec| Length | Run Times SPW| Mo Tu We Th Fr Sa Su| Spots|  Rate Total | Sation Comments Entered
SS.OINormaI Line / News (16) 11/01/16-11/01/16 4 :3111 10:35P- News-Channel 3 Tai b b 1 $225.00 5225.1::* Mobile (WEAR) CH3 NEWS EXTRA 10/5/16
News at 10p B 3 1 $
56.0}Norrnal Line / News (16) 11/02/16-11/02/16 :30/10:35P- News-Channel 3 b 1 $225.0 szas.nqmae (WEAR) CH3 NEWS EXTRA 10/5/16
News at 10p B : s 4
W.Orlormal Line / News (16) 11/03/16-11/03/16 :30/10:35P- News-Channel 3 E 1| s2zs0d msu‘ Mobile (WEAR) CH3 NEWS EXTRA 10/5/16
Newsat10p B : H
sn.oluomal Line / News (16) 11/04/16-11/04/16 :30[10:35- News-Channel 3 : | 500 sz:soc1 Mablle (WEAR) CH3 NEWS EXTRA 10/5/16
Newsat 10pB i A
59.0rlormal Line / News (16) 11/07/16-11/07/16 :30]10:35P- News-Channe! 3 18 4 W 1 $225.0 msnu‘ Mobile (WEAR) CH3 NEWS EXTRA 10/5/16
News at 10p B P P
60.0[Normal Line / News (17) 11/05/16-11/05/16 :30/10:30P- News-Channel 3 e P 1 $200.00 200,00 Mobile (WEAR) SA LATE NEWS AFTER FB  [10/5/16
News at 10p Saturday Late Lo b
Run $ 1 i—
SI.Okmrmal Line / News (18) 11/06/16-11/06/16 :30|10P- News-Channel 3 News g 9 1 $500.00 ssonnc1 Mobile (WEAR) CH3 NWS-105U< 10/5/16
at 10p Sund :
52.0Normal Line / SPOT (19) 11/01/16-11/01/16 :30{11P- ABC-Jimmy Kimmed g 1 400,00 $90.00| Moblle (WEAR) ) KIMMELL-ABC 10/5/16
63.0Normal Line / SPOT (19) 11/02/16-11/02/16 :30|11P- ABC-Jimmy Kimmel i1 1 490, 490.00{ Mobile (WEAR) 1 KIMMEL!-ABC 10/5/16
64,0frevised Line / SPOT (19) 11/04/16-11/04/16 :30|11P- ABC-Jimmy. Kimmel B g Mobile (WEAR) 1 KIMMEL!-ABC 10/5/16
! . .
CONFIRMATION CONTRACT
Arcepted-AgencyfAdvertiser: Date: Accepted-Station: Date: Comments:
The parties intend for the Standard Advertiser Terms and Conditions (“Terms™) located at... hitp//sbgi.net/7p=1224 ... to be part of their agreement, and the sale of advertising is expressly subject to said Terms.
E Bookend P/B Piggy Back
o i Page 10 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR755300133

Contract # 2654915 Date Entered 10/05/16 Mobile (WEAR)
Schedule Dates 11/01/16-11/07/16 Last Modified 11/03/16 By Broadcast Mopth  Spots Rate
WEAR Mobile Advertiser Donald Trump for President-R (107314) Entered By Grace Connors NG:m :&1:'. 2 3400, 3
WEAR 3 S 4990 Mobile Hwy Agency American Media & Advocacy Group (9105) co-op No ‘ i $29,450.00
Pensacola, FL 32506 Product POLITICAL CANDIDATE {ns) (1186) Headline # ECR25323889
Brand 521/962/7999 (867869) Demo A18+
Salesperson . Millennlum/DC, Washington DC (1108) Order Type Normal
, Sales Office Millennium Washington DC Package Deal
American Media & Advocacy Group Buyer Name MedlaAssistant,, SmESEay - HSE00
815 Slaters Ln Phone/Fax / Commission $4,417.50
Alexandria, VA 22314 oPE 521/962/7999 Net Totaf $25,032.50
Account Types National/Political Candidate Agency BRD Sales Tax
Billing Type Weekly/Irregular
G Florida
Separation; 30
rachel chasan
Une | UneType/ Break Type (Ref #) Dates Sec| Length Run Times W] Mo Tu We Th Fr Sa Su| Spots| Rate | Total | Station Comments Entered
64,1 Normal Line / SPOT (15) 11/04/16-11/04/16 2| :30{11:40P- ABCJimmy Kimmel 1 4 a5 ¥ 1 $90.09 $90.00| Moblle (WEAR) 3 KIMMEL!-ABC 10/21/16
650 Line / SPOT (19) 11/07/16-11/07/16 2l :30/11p- ABCIimmy Kimmel 1.4 i 1 $90.00 490,00 Moblle (WEAR) ) KIMMELI-ABC 10/5/16
66.0Normal Line / SPOT (20) 11/01/1613/01/16 3 :30/12a- ABC-Nightine : i 1 445.00 445.00] Moble (WEAR) ABC-NITELINE 10/5/16
67.0}Norma Line / SPOT (20) 11/03/16-11/03/16 2] :30}124- ABC-Nightiine : YRE 1 $45.00 $45.00| Moblle (WEAR) ABC-NITELINE 10/5/16
68.0/Normal Line / Football (21) 11/05/16-11/05/16 3 :3c1 114 Sports-ABC Colege P 1 $900.00 sgoo.m# Moblle (WEAR) NCAA FOOTBALL 10/5/16
69.0[Normal Line / Football (22) 11/05/16-11/05/16 3 s30j2c0n Spons-aeC Colege B o 1 $975.00 $975.00 Mobie (WEAR) NCAA FOOTBALL 10/5/16
70.0rlorma‘l Line / Foatball (23) 11/05/16-11/05/16 i o Sports ABC College D 1| 3135000 135000 Mot (WEAR) NCAA FOOTBALL 10/5/16
710 rhormal Line / News (3) 11/07/16-13/07/16 2 sk News3ln The Morming viod Poid 1 $450.00 $450.on| Moile (WEAR) 3-MORN 6-7AM 11/3/16
72.0t!am|a| Line / Sports/Other 11/05/16-11/05/16 | agos sprs g of T 1 $75.00 575.011 Moblle (WEAR) 11/3/16
nor ! H M .
73.0|Normal Line / SPOT 11/06/16-11/06/16 3| :30/7a- ABC-Good Moming Vo IENE 1 $300. $300.00{ Moblle (WEAR) GMA SUN 11/3/16
America Sunday [ : w—f
CONFIRMATION CONTRACT
Accepted-Agency/Advertiser: Date: Accepted-Station: Date: Comments:

The parties intend for the Standard Advertiser Terms and Conditions (Terms™) located at... hitp://sbginet/?p=1224 ... to be part of their agreement, and the sale of advertising is expressly subject to said Terms.

B/E Bookend P/B Piggy Back
Printed At: 05:47 PM on Thursday, November 3 2016

Page 11 of 12




MUR755300134

CONFIRMATION CONTRACT

Date: Accepted-Station: Date: Comments:

Accepted-fgency/Adverliser:

The parties intend for the Standard Advertiser Terms and Conditions (“Tenns™) located al... http://sbgi.net/Ip=1224 ... to be part of their agreement, and the sale of advertising is expressly subject to said Terms.

BJE Bookend P/B Piggy Back Page 12 of 12

Printed At: 05:47 PM on Thursday, November 3 2016




MUR75530013§ _ \J‘ '0/\/

Contract® 25323888~ Changes as of: 11/3/2016 at 4:40 PM Version: Current State Version §
CPE: 521/962/7998 Flight: 11/116 - 11/7116 Station: WEAR Total $: $29,450.00
Agency: AMER MEDIA & Advertiser: TRUMP, DONALD Market: Mobile Total Spots: 73
ADVOCACY GROUP
815 SLATERS LANE Product: Florlda * Office: WASHINGTON Total CPP: $143.17
Z T E LEVI S IO N ALEXANDRIA, VA Agency Order #: 5446936 Primary Demo: Adults 18+ Total GRP: 205.7
Buyer: KRISTY KOVATCH Con Type: POLITICALVOTE Traffic #: 2654915
125 West 55th St Salesperson: %?;‘7%-5%23ASON Assistant: ;‘}12927";?8(1:20‘INTE Separation:_

w Y NY 10019
NewSYer Comments: Separation: 30

. _ ; X S T _ B ARk 14 | Total Total| . .o
#|Daymime - |DP |Program ] Rate| AP en| | 1wz | 113 [ 114 4115 | 418 | 117 | : 27 spots $| “cpp| omP
1|355:308 3-MORN 5-530AM s7500] 14| 30/ o f 1|1 lo]o] ol a|  sezsoo| ssas7| 42
2 ‘;Pﬂqgé-mﬁa 3-MORN 530-6AM $125.00 1.9 30| 1 1 0 0 0 0 1 3 $375.00] $65.79 5.7
a|fara 3-MORN 6-7AM gaso00] 20/ 20l 1 1o 1|10 fol1 4| s1,800.00{8155.17| 116
4 l5"&'5'8 3-MORN 6-7AM $450.00 3.8 30, O 1 1 1 0 0 1 4| $1,800.00] $118.42 15.2
5 ¥a-f93 GD MRN AMR-ABC $450.00 3.8 30 1 1 1 0 0 0 1 4| $1,800.00| $118.42 15.2
3] %fga GD_M_RN AMR-ABC $450.00 3.1 30| 1 1 1 1 0 0 0 4| $1,800.00| $145.16 124
7 ?:-53 GD MRN-SUN-ABC $200.00 2.4 30f{ © 0 0 0 0 1 0 1 $200.00| $83.33 2.4
8 g:—s:aoa FULL MEASURE $125.00 1.0 30| O D] 0 0 0 1 0 1 $125.00| $125.00 1.0
9 !:;—Fsp CH3 NEWS-AT 4 $190.00 21 30 1 1 1 1 0 0 1 5 $950.00| $90.48 10.5
10 y{l—ip CH3 NEWS-AT 4 $190.00 24 30| 1 1 1 1 [1] 0 1 5 $950.00| $79.17 12.0
11 E&F‘gﬂup CHANNL 3 NWS@5 $450.00 4.4 30| 1 1 1 1 0 1] 1 5| $2,250.00| $102.27 22.0
12| 6:30p CH3 NEWS AT 6 s75000] 51| 3ol 1 | 1 | 11 l0o]lo] 1 s| s3750.00|5147.08| 255
13 gpa-?’p .|CH3 NWS-6 SA $250.00 3.3 30{ O 0 4] D 2 0 0 2 $500.00{ $75.76 6.6
14830075 MILLIONAIRE 82500 39l 3] 1 [ 1|11 ]olo]eo 4| $3300.00[8211.54| 156
1S Ig::"l'gssp CH3 NEWS AT 10< $750.00 3.4 30| 1 1 1 1 0 0 1 5| $3,750.00| $220.58 17.0
16 I&;&j&”p CH3 NEWS EXTRA $225.00 2.1 30| 1 1 h | 1 0 [1] 1 5 $1.,125.00 $107.14 10.5
17 ?3130[)-119 SA LATE NEWS AFTER FB $200.00 1.5 30| O 0 0 0 1 0 0 1 $200.00{ $133.33 1.5
18 ?'UJ_B-‘IOZSSD CH3 NWS-10SU< $500.00 34 30| 0 0 0 0 0 ] 1 0 1 $500.00| $147.06 3.4
19 I‘i"‘:’l’i‘m J KIMMELI-ABC $90.00 0.9 30| 1 1 0 0 [+] 0 1 3 $270.00| $100.00 27
20 Iﬁ?&m ABC-NITELINE $45.00 0.8 30 1 0 1 0 0 Q 0 2 $90.00| $56.25 1.6

Printed on 11/03/2016 at 05:42 PM - Page 1 0f 4




MUR755300136

Contract# 25323888 -~ Changes as of: 11/3/2016 at 4:40 PM Version: Cument State Version 5
CPE: 521/962/7999 Flight: 11/1116 - 11/7116 Station: WEAR Total $: $29,450.00
Agency: AMER MEDIA & Advertiser: TRUMP, DONALD Market: Mobile Total Spots: 73
: t ADVOCACY GROUP
815 SLATERS LANE Product: Florida Office: WASHINGTON Total CPP: $143.17
KATZ T E LEVI S l O N ALEXANDRIA, VA Agency Order #: 5446936 Primary Demo: Adulls 18+ Total GRP: 205.7
GROUP e
Buyer: KRISTY KOVATCH Con Type: POLITICALVOTE Traffic #: 2654915
Salesperson: RACHEL CHASON Assistant: YVONNE CONTE Separation:
125 West 55th St
New York, NY 10019 212-373-8163 212-373-8121
I : : % ERTN . o MM-11r Total| - - Total L ]
#|Day/Time oP |Program. - . - .. -| “.Rate|ghasP| Len| 11/ | 12| 14/3}| 114 | 11/5 | 16| 117 7| spots|. | -cmp| GRP
= -
21|112-2:30p NCAA FOOTBALL $900.00 1.7 30 © 0 0 0 1 0 0 1 $900.00| $529.41 1.7
Sa
22|2:30p-6p NCAA FOOTBALL $975.00 47| 30| O 0 0 0 1 0 0 1 $975.00| $207.45 4.7
Sa $1,350.
23|7p-10p NCAA FOOTBALL 00 1.8 30| 0 0 4] 0 1 0 0 1] $1,350.00| $750.00 1.8
F
24111z 12:42a KIMMEL $90.00 09| 30| 0 0 0 1 0 [ Q 1 $90.00{ $100.00 0.9
Sa
25|12:06a-1:062 RING OF HONOR $75.00 0.0 300 O 0 0 0 1 0 0 1 $75.00] $0.00 0.0
Su
26|7a-8a GMA $300.00 0.0 30, O 0 0 0 1 0 1 $300.00] $0.00 0.0

wle

TOTALS: 13 1 13 1 7 4 12 I - 73 $29,450.00 $143.17 205.7

Printed on 11/03/2016 at 05:42 PM Page 2 of 4




NpA TELEVISION

MUR755300137

Contracti#f 25323889°

Changes as of: 11/3/2016 at 4:40 PM

‘Version: Cument State Version S

CPE: 521/962/7999

Agency: AMER MEDIA &
ADVOCACY GROUP

815 SLATERS LANE Product: Florida
ALE)E‘AN DRIA, VA Agency Order #: 5446936
2231

Buyer: KRISTY KOVATCH

Flight: 11/1/16 - 11/7/16
Advertiser: TRUMP, DONALD

Station: WEAR
Market: Mobile

Total $: $29,450.00
Total Spots: 73

Office: WASHINGTON
Primary Demo: Adults 18+

Total CPP; $143.17
Total GRP: 205.7

Con Type: POLITICALWVOTE Traffic #: 2654915

Salesperson; RACHEL CHASON Assistant: YVONNE CONTE Separation:
125 West 55th St
N York NY 10019 212-373-8163 212-373-8121
Special I J
Instructi
] Order Level Comments -
Date/Time- Added by Comment IS 5 A, 0
LN 14 .
NA 1X 11/7 PER DEB FOR $825
OFR: ADD 1 X TOLN 3 1X M 11/7 @ $450
OFR: SA 1208-106A RING OF HONOR 1X 11/5 @ $75
11/03/16 3:49 PM__|Grace Connors OFR: SU 7-8A GMA SUN 1X 11/6 @ $300
TAKING FROM 25323888 LN 13
LN 13
ADD 1X TO 41/5 AND CHANGE TP TO 6-7P
11/01/16 2:04 PM__|Grace Connors THANKS!
10/21116 1:14 PM_ |RACHEL CHASON Separation: 30
LN 19
10/2116 10:59 AM | Grace Connors TP CHANGE FOR KIMMEL TO 1140P-1242A ON F 11/4 ONLY.
10/05/16 2:04 PM__|System Notice Received.
10/03/16 4:51 PM__ | RACHEL CHASON Separation: 30
Competitive Information 2. =  Daypart Summary . : Monthly Summary
Market Budget:| $65,444 DayfTime " | % Distrib] = "% Spots|: 2 ‘Dollars|” ‘CPP GRP Month .Spots|- - . Dollars
WEAR Share:|45% 100% 73 $29,450.00 $143.17 205.7 2016-Nov 73 $29,450.00
Comment: " -Yotal 100%| - 73] 7=, - $29,450.00|" " $143.17 205.7 Total - 731 - $29,450.00
WALA:[13%
WKRG:[31%
WPMI:11%
8 Sy i AT Transaction History ~“"~"
Trans Created/Received|Created by |Status . "Spot+| ~ Spot-| 7 $Chg| Contract $|Comment’ . i
. Changes: Total Spots from 71 to 73, Total GRPs from 206.7 0 205.7, Total CPP from
Revision 11/316 4:34 PM|YVONNE CONTE Confirmed 2 $0| $29,450.00]$142.48 to $143.17. 4 buylines added or modified.
Makegood 3 11/3/16 3:49 PM|Grace Connors Confirmed $0 $29,450.00| Changes: Toial GIMPs from 203 to 207. Total CPM from $143,559.49 to $142,477.02.
Changes: Total Spots from 7010 71, Calculated Dollars from $29,200.00 to $29,450.00,
Total GRPs from 203.4 1o 206.7, Total CPP from $143.56 o $142.48, Competitive
Market Budget from $64,889 to $65,444, User Entered $ from $28,200.00 to.
Revision 11/2/16 11:10 PM|RACHEL CHASON Confirmed 1 $250.00| $29,450.00|$29,450.00, Total $ from $29,200.00 to $29,450.00. 1 buyline added or modified.
Makegoad 2 41/1/16 2:04 PM|Grace Connors Confimed $0| $28,200.00
Revision 10/30/16 10:59 AM]RACHEL CHASON Confirmed $0| $29,200.00|Changes: 6 buylines added or modified.

Printed on 11/03/2016 at 05:42 PM

Page 3 of 4




MUR755300138

Contract# 25323889 Changes as ofi 11/3/2016 at 4:40 PM

Version: Current State Version 5

CPE: 521/962/7999 Flight: 11/1/16 - 11/7116

Station: WEAR Total $: $29,450.00

Agency: AMER MEDIA & Advertiser: TRUMP, DONALD Market: Mobile Total Spots: 73
_ ADVOCACY GROUP
" 815 SLATERS LANE Product: Florida Office: WASHINGTON Total CPP: $143.17
K ATZ T E LEVI S I O N ALEXANDRIA, VA Agency Order #: 5446936 Primary Demo: Adults 18+ Total GRP: 205.7
GROUP 22314
Buyer: KRISTY KOVATCH Con Type: POLITICALNVOTE Traffic #: 2654915
Salesperson: RAGHEL CHASON Assistant: YVONNE CONTE Separation:
125 West 55th St
New York, NY 10019 _212-3?3-8163 212-373-8121
. G Transaction History. - -
Trans Created/Received|Created by Status " Spot+| . Spot-] - - “$ Chg| - Contract $|Comment - - ; - - .
Changes: Buyer from MediaAssislanl, AMAG to KRISTY KOVATCH, User Entered $
fram $0.00 to $29,200.00, Competitive Markel Budget from $62,433 to $64,889. 2

Revision 10/21/16 1:14 PM|RACHEL CHASON Confirmed $0 $29,200.00/ buylines added or modified.
| Makegood 1 10/21/16 10:59 AM | Grace Connors Confirmed $0| $29.200.00|Changes: Total GIMPs from 0 to 203, Total CPM from $0.00 to $143,559.48.
Queued for
Elecironic
Contracting 10/3/16 5:02 PM $0 50

New 10/3/16 4:51 PM|RACHEL CHASON Confirmed 70 $29,200.00|  $29,200.00

7 PARAGRAPHS 49 AND 50 OF THE UNITED STATES FEDERAL COMMUNICATIONS COMMISSION'S REPORT AND ORDER NO. 07217 PROVIDES THAT BROADCAST STATIONS'
Non-Discrimination. |ADVERTISING CONTRACTS WILL NOT DISCRIMINATE ON THE BASIS OF RACE OR ETHNICITY, AND MUST CONTAIN NONDISCRIMINATION CLAUSES. CONSISTENT WITH THIS ORDER,
Policy ’ " |KATZ MEDIA GROUP (INCLUDING ANY SUBSIDIARY OR DIVISION OF KA : 2 DOES NOT DISCRIMINATE IN ANY BROADCAST ADVERTISING CONTRACT ON THE BASIS OF RACE OR
ETHNICITY AND EVALUATES, NEGOTIATES AND COMPLETES ITS BR T ADVERTISING CONTRACTS WITHOUT REGARD TO RACE OR ETHNICITY.

Printed on 11/03/2016 at 05:42 PM

Page 4 of 4
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MUR755300140
Date: 11/04/16

Sales Order

Staton:  WRMD-TV ... Agency:  AMERICAN MEDIA & ADVOCACY GROUP
Contract Name: TRUMP 1469970. e_st_859_6. ____________________ Address: 815 Slaters Lane

Contract: .. .. 1428036064 city: . Alexandria sState: VAZip: 22314
Start Date:  11/04/16 EndDate:  11/08/16 Buyer
Revenue Type: POLITICAL SALES . ... TaxSchedule: (None)
NATIONAL ... Type: Cash Agency Commission%:15

Advertiser: TRUMP FOR PRESIDENT ... Biling Cycle: Standard
Address: S T Ciiiiiii..... Salesperson:5323nnat Comm%: . 0
City: ... Stater  Zip: . Makegood Policy: Within C.o_ntra.r;t_Dates _______________

DATES Al TIMES DISTRIBUTION TOTALS
No LEN RATE PTY
START | END |wks| START END M T W T F SA SU|Perwk|omw SPOTS $5

1| 11107116 | 11007116 7.00AM | 10:00AM | 30 | 1 1 D | 45.00 1 45.00 1

2 | 11/08116 | 11/08/16 7:00AM | 10:00 AM | 30 1 1 D | 45.00 1 45.00 1

3 [ 1107118 | 1107116 6:00PM | 6:30PM | 30 | 1 1 D | 150.00 1 150,00 1

4| 110716 | 1110716 6:30PM | 7:00PM | 30 | 1 1 D | 150.00 1 150.00 1

5 | 11/04/16 | 11/04/16 7.00PM | 8:00PM | 30 1 1 D | 500.00 1 500.00 1 y
6 | 11/0716 | 11107116 7.00PM | 8:00PM | 30 | 1 1 D | 500.00 1 500.00 "

7 [ 11704116 | 11104116 8:00PM | 9:00PM | 30 1 1 D | 40000 | 1 400.00 1

8 | 110716 | 110716 | | s:00PM | 9:00PM | 30 | 1| 1 D | 400.00 1 400.00 1

9 | 11/04/16 | 11/04116 9:00PM | 10.00 PM | 30 1 1 D | 400.00 1 400,00 1

10| 11/07116 | 110716 | | 9:00PM | 10:00PM | 30 | 1 1 D | 400.00 1 40000 | 1

11| 11104116 | 11/04116 10:00 PM | 11:00 PM | 30 1 1 D | 400.00 1 400.00 1

12| 11107116 | 11107116 10:00PM | 11:00PM | 30 | 1 1 D | 400.00 1 400.00 1

13| 11/04/16 | 11/04/16 11:00PM | 11:30 PM | 30 1 1 D | 125.00 1 125.00 1
14| 11707716 | 11107116 11:00PM | 11:30PM | 30 | 1 1 D | 125.00 1 125.00 1
15| 11/05/16 | 11/05/16 500PM | 530PM | 30 1 1 D | 5500 | 1 55.00 1

16| 11/06/16 | 11/06/16 500PM | 5:30PM | 30 1] D | 4600 | 1 45.00 1 o
17| 11705116 | 11/05/16 7:00PM | 9:00PM | 30 1 1 D | 55.00 1 56.00 1

18| 11705116 | 11/08/16 9:00PM | 11:00PM | 30 1 1 D | e0.00 1 80.00 '
19| 11/06/16 | 11/06/16 8:00PM | 10:00 PM | 30 1] 1 D | 200.00 1 "200.00 1

20| 11/08116 | 11/06/16 10:00 PM | 11:00 PM | 30 1| 1 D | 200.00 1 200,00 - 1 I

Billing Projections: By Month
Nov 16
CA 4,675.00
ST 4,675.00

* Sent to the traffic system by 5323gsot, 11/04/16 @1:19PM
Page #: 1



MUR755300141
Date: 11/04/16

@PrintSpotPrices TOTALSPOTS .20
EST.8596 .. .. R GROSSTOTALS 467500
ADJUSTED SPOTS _ L _ 20
ADJUSTEDTOTALS 467500

APPROVE DECLINE

General Manager

Regional Traffiic Manager

National Sales Manager

0000
0000

Local Sales Manager

* Sent to the traffic system by 5323gsot, 11/04/16 @1:19PM
Page #: 2



MUR755300142

ORDER WORKSHEET
Rep Orderi# 1469070 Ver#t 1 Status Confirmed Traffic Order# 1469070 Printed: 11/04/16 11:34 AM lof 3
EC'd No Last Received: 11/04/16 11:34 AM
Showing Buylines: All Lines
Station WRMD-TV TAMPA Agency (AMAG) AMERICAN MEDIA & ADVOCACY GROUPRep Firm NBCUNIVERSAL
Advertiser (TRUM) TRUMP FOR PRESIDENT 815 SLATERS LANE Sales Office (WA) WASHINGTON
Product 1015 - HISPANIC ALEXANDRIA, VA 22314 Salesperson (HIL) WILL HILDEBRANDT
Estimate# 8596 Agency C/P1/P2/E 521/1015/8596 Sales Assistant JAY
Buyer KRISTY KOVATCH Flight Dates 11/04/16-11/08/16 Salesperson Phone# 2028854861
Salesperson Fax#
—~- CONTRACT COMMENT ---
30 MIN SEP. ORDER ID# 5550453
Ln bay Time Program Len RTG/IMP GRPs/ Rate Dates Spots/ Total Total Cost
(000) Week Spots
1 M 7A-10A2 NUEVO DIA 30 - - $45.00 11/07-11/07 / 1 1 $45.00
2 Tu 7A-10A NUEVO DIA 30 - - $45.00 11/08-11/08 \j 1 1 $45.00
3 M 6P-630P TELENOTICAS 30 - - $150.00  11/07-11/07 3 1 1 $150.00
4 M 630P-7P NOTICIERC TELEMUNDO 30 - - $150.00  11/07-11/07 L/ 1 1 $150.00
5 F 7P-8P CC-ED 30 - - $500.00  11/04-11/04 5 1 1 $500.00
€ M 7P-8P CC-ED 30 - - $500.00  11/07-11/07 é 1 1 $500.00
7 F 8P-9P EVA 30 - - $400.00 11/04-11/04 7 1 1 $400.00
8 M 8P-9P EVA 30 - - $400.00  11/07-11/07 87 a 1 $400.00
9 F 9P-10P ESCLV 30 o = $400.00 11/04-11/04 q 1 1 $400.00
10 M 9P-10P ESCLV 30 - - $400.00 11/07-11/07 /D 1 1 $400.00
11 F 10P-11P SENR 30 - - $400.00 11/04-11/04 /l 1 1 $400.00
12 M 10P-11P SENR 30 - - $400.00 11/07-11/07 /‘72 1 1 $400.00
13 F 11P-1130P TELENOTICIAS 30 - - $125.00 11/04-11/04 /3 1 1 $125.00
14 M 11P-1130P TELENOTICIAS 30 - - $125.00 11/07-11/07 /q 1 1 $125.00



Rep Order# 1469070 Verit
EC'd No
Station WRMD-TV TAMPA

Advertiser (TRUM) TRUMP FOR PRESIDENT

Program

MUR755300143

Printed: 11/04/16 11:34 AM
11/04/16 11:34 AM
All Lines

(AMAG) AMERICAN MEDIA & ADVOCACY GROUPRep Firm NBCUNIVERSAL

Sales Office (WA) WASHINGTON
Salesperson (HIL) WILL HILDEBRANDT
Sales Assistant JAY

Salesperson Phone# 2028854861

2 of 3

Total Cost

Product 1015 - HISPANIC
Estimate# 8596
Buyer KRISTY KOVATCH
Ln Day Time

15 Sa 5P-530P
16 su SP-530P
17 sa 7P-9P

18 Sa 9P-11P
19 su 8P-10P
20 sSu 10P-11P
-~-REPORT TOTALS—

Report Totals: 20 / $4,675.00

~—SALES MONTHLY TOTALS---

Nov2016: 20/

Order Totals: 20 / $4,675.00

—- COMPETITIVE —
Market Totals

—- COMPETTTIVE COMMENTS ---
SHARES TO BE UPDATED

$4,675.00

Books [null]

Demos RA35+P

--- CREDIT RISK -

NOTICIERO FIN

NOTICIERO FIN

AVG. ALL WKS

AVG. ALL WKS

LA VOZ KIDS

AVG. ALL WKS

Total GRPS: 0.

$4,675.00

0

ORDER WORKSHEET
Status Confirmed Traffic Order# 1469070
Last Received:
Showing Buylines:
Agency
815 SLATERS LANE
ALEXANDRIA, VA 22314
Agency C/P1/P2YE 521/1015/8596
Flight Dates 11/04/16-11/08/16
Len RTG/IMP GRPs/
(000)
30 - -
30 - -
30 - =
30 - -
30 - -
30 - -
CGAL  .00% OTHE  .00% WAC .00%

Salesperson Fax#
Rate Dates Spots/ Total
Week Spots
$55.00 11/05-11/05 /5 1 1

11/06-11/06 /G

$45.00 1 1
$55.00  11/05-11/05 /7 1 1
$80.00 11/05-11/05 /3 1 1

$200.00 11/06-11/06 /q 1 1

$200.00 11/06-11/06 QO 1 1

WBL  .00% WRMD  100.00%

$55.

$45.

$58

$80.

$200.

$200.

0o

[¢D}

.00

00

00

00



Rep Order# 1469070 Ver# 1
EC'd No

Station WRMD-TV TAMPA

Adpvertiser (TRUM) TRUMP FOR PRESIDENT
Product 1015 - HISPANIC

Estimate# 8596

Bayer KRISTY KOVATCH

CASH IN ADVANCE

MUR755300144

ORDER WORKSHEET
Status Confirmed Traffic Order# 1469070 Printed: 11/04/16 11:34 AM 3 of
Last Received: 11/04/16 11:34 AM
Showing Buylines: All Lines

Agency (AMAG) AMERICAN MEDIA & ADVOCACY GROUPRep Firm NBCUNIVERSAL

815 SLATERS LANE Sales Office (WA) WASHINGTON

ALEXANDRIA, VA 22314 Salesperson (HIL) WILL HILDEBRANDT
Agency C/PI/P2E 521/1015/8596 Sales Assistant JAY
Flight Dates 11/04/16-11/08/16 Salesperson Phone# 2028854861

Salesperson Fax#



MUR755300145

New Order

Agency: American Media & Advocacy Group Station: WRMD Flight Start: 11/04/2016
Office: Alexandria Order Type: Normal Flight End: 11/08/2016
Client: 521 - Donald J. Trump for President, Cancel Date: Hiatus:
Inc.
Product: 1015 - Hispanic
Piggyback Product:
Estimate: 8596 - Spanish language Nov 4-8 Received in ePort: 11/3/2016 5:30:28 PM
Airtime Dollars: $4,675.00
Interactive Dollars: $0.00
Primary Demo: A18+ Local/National: National Non-Airtime Dollars:  $0.00
Demo 2: Rep Office: Telemundo Group (WRMD) Total Dollars: $4,675.00
Demo 3: AE: Will Hildebrandt Total Spots: 20
GRP: 5.40 Phone:
CPP: $865.74 OrderiD: 5550453
GIMP: 0 Status: New
CPM: $0.00 MarketShare:
Comments: Separation: 30
Daily Airtime Lines
Line Daypart DPT Total A18+
No (Program) Code Rate C/T Len |11/4 11/5 116 1177 11/8 Spots Rtg CPP Imp CPM
1 FMTuWTh 7A-10A EM $45.00 C 30 0 0 0 1 2 0.10 $450.00
NUEVO DIA-TEL
2 FMTuWTh 6P-6:30P EN $150.00 C 30 0 0 0 1 1 0.20 $750.00
TELNOTCS TAMPA
3 FMTuWTh 6:30P-7P EN $150.00 C 30 0 0 0 1 1 0.30 $500.00
NOTICIERO-TEL
4 FMTuWTh 7P-8P PA $500.00 (o} 30 1 0 0 1 2 0.70 $714.29
CC-ED ESTL-TEL<
5 FMTuWTh 8P-9P PT $400.00 C 30 1 0 0 1 2 020 $2,000.00
EVA-TRAILR-TEL<
6 FMTuWTh 9P-10P PT $400.00 Cc 30 1 0 0 1 2 0.30 $1,333.33
ESCLV BLNC-TEL<
7 FMTuWTh 10P-11P PT $400.00 C 30 1 0 0 1 2 0.30 $1,333.33
SENR-CIEL4-TEL<
8 ::Mgg’\:l,VTh 11P- LN $125.00 (o} 30 1 0 ] 1 2 0.10 $1,250.00
1:
TELNOTCS TAMPA
9 SaS5P-5:30P EN $55.00 C 30 0 1 0 0 1 0.20 $275.00
NOT-FIN-SA-TEL
10 Su 5P-5:30P EN $45.00 C 30 0 0 1 0 1 0.10 $450.00
NOT-FIN-SU-TEL
11 Sa 7P-9P PT $55.00 C 30 0 1 0 0 1 0.30 $183.33
AVG. ALL WKS
12 Sa9P-11P PT $80.00 C 30 0 1 0 0 1 0.20 $400.00
AVG. ALL WKS




MUR755300146

New Order (Page 2)
Agency: American Media & Advocacy Group Station: WRMD Order ID: 5550453
Client: 521 - Donald J. Trump for President, Product: 1015 - Hispanic Estimate: 8596 - Spanish language Nov 4-8
Inc.
Flight Start: 11/04/2016 Flight End: 11/08/2016 Received in ePort: 11/3/2016 5:30:28 PM
Line Daypart DPT Total A18+
No (Program) Code Rate CT Len |11/4 115 116 1147 118 Spots Rtg CPP imp CPM
13 Su 8P-10P PT  $20000 C 30 0 o 1 0 0 1 0.60  $333.33
VOZ KD 45U-
TEUAVG. ALL WKS
14 Su 10P-11P PT $200.00 (o} 30 0 0 1 0 0 1 0.10 $2,000.00
AVG. ALL WKS

Total Spots: 5 3 3 8 1

Total GRP: 1.6 0.7 08 22 0.1

Cashs$ - Spots: $4,675.00-20 TradeS$ - Spots: $0.00-0 Total Cost: $4,675.00 Total GRP - CPP: 5.4 - $865.74

Total GIMP(000) - CPM: 0 - $0.00




MUR755300147

American Media & Advocacy Group

815 Slaters Lane, Alexandria, VA 22314
Phone: 703-683-4877 Fax: 703-683-6692

TRAFFIC INSTRUCTIONS
Spanish- Language
TO: TRAFFIC MANAGER
FROM: Caroline Kowalski
DATE: November 3, 2016
RE: Donald J. Trump for President, Inc.

You will be receiving the following :30s spots via Extreme Reach entitled ‘Jobs ES H’
with isci DTTV1103H

EFFECTIVE Friday, November 4,2016 , please run the following spots in the

rotation stated below: - D
H# IS
‘Jobs ES H’ DTTV1103H 100%

THESE INSTRUCTIONS ARE EFFECTIVE UNTIL FURTHER NOTICE

Please sign, scan, and email confirmation of receipt to c.kowalski@americanmediaag.com

STATION MARKET INITALS

Please call 703-683-4877 with any questions or problems.



MUR755300148

NBC Owned
L\"A Television Stations
TELEMUNDO
POLITICAL INQUIRY RECORD:

FEDERAL, STATE & LOCAL CANDIDATE ADS
ALL QUESTIONS MUST BE ANSWERED

@Federal Candidate

OState or Local Candidate

1. Requested by (Agency name, address, phone number & contact):

Agency Name American Media and Advocacy

Contact Caroline Kowalski
Phone Number (P)703-683-4877
Address

815 Slaters Lane
Alexandria, VA 22314

2. On behalf of (Candidate name & authorized campaign committee name):

Donald Trump, Donald J. Trump for President, Inc.

3. Election (Office sought & date):

President of the United States, Florida Primary 3/15/16

4. Date of request:

11/3/16

5. Request received by:

Telemundo

6. Details:

Candidate rates requested

7. Name, Address & Phone Number of contact person for the candidate or candidate’s authorized
campaign committee:
Contact Name Timothy Jost

Phone Number 646-7356-1779

Address
725 Fifth Avenue

New York, NY 10022



MUR755300149

POLITICAL INQUIRY RECORD:
FEDERAL, STATE & LOCAL CANDIDATE ADS

ALL QUESTIONS MUST BE ANSWERED

8. Name of treasurer of authorized committee:

Timothy Jost

9. Date and nature of follow-ups, if any:

Rates sent as requested
10. Disposition:

© Accepted - see contract details
O Rejected - provide reason:

Additional Information:

L)

TELEMUNDO




NAB Form PB-18 Candidates

MUR755300150

AGREEMENT FORM FOR
POLITICAL CANDIDATE ADVERTISEMENTS

(check applicable box)
@ FEDERAL CANDIDATE

0O STATE/LOCAL CANDIDATE

To Avail Themselves Of The Lowest Unit Charge During A Political
Window, Federal Candidates Must Sign The Certification On Page 3

Station and Location:

Date:

, American Media and Advocacy Group

being/on behalf of: DONAId J. Trump for President, Inc.

a legally qualified candidate of the Republlcan Party
political party for the office of: President of the United States of America

in the G€neral Election

election to be held on: Tuesday, November 8,2016

do hereby request station time as follows:

: Time of
Broadcast Day, . Times per | Number of
Length Rotation or Days Class Week Woeeks
Package 1
See Schedule |See Schedule [See Schedule |See Schedule |See Schedule |See Schedule

Attach proposed schedule with charges (iIf avallable);

Copyright © 2013 by the Natioral Assaclation of Broadcasters. May not be copied, reproduced or further distributed

1




MUR755300151

NAB Form PB-18 Candidates

| represent that the payment for the above described broadcast time has been furnished
by:
Donald J. Trump for President; Inc.

and you are authorized to announce the time as pald for by such person or entity. |
represent that this person or entity is either a legally qualified candidate or an
authorized committee/organization of the legally qualified candidate.

The name of the treasurer of the candidate’s authorized committee is:
Tim Jost '

This station has disclosed to me its political advertising policies, including: applicable
classes and rates; and discount, promotional and other sales practices (not applicable
to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

To Be Signed By Candidate or Authorized Committee

Date Sighature

0/4 /1, /9%/?-—%&“/ |

To Be Signed By Station Representative
O Accepted O Accepted in Part O Rejected

Signature “Printed Name Title

Copyright © 2013 by the Natlonal Association of Broadcasters. May not be copied, reproduced or further distributed
2
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NAB Form PB-18 Caendidates

FEDERAL CANDIDATE CERTIFICATION

In Order For Federal Candidates To Receive The Lowest Unit Charge
During A Political Window, The Following Certification Is Required:

. Donald J. Tr_u'mp for Pre_sident, Inc.

(name of federal candidate or authorized committee) hereby certify that the
programming to be broadcast (in whole or in part) pursuant to this agreement:

™ does 0 does not

refer to an opposing candidate (check applicable box). | further certify that:for the
programming that does refer to an opposing candidate:

{check applicable box)

O the radio programming contains a personal audio statement by the candidate that
identifies the candidate, the office being sought, and that the candidate has approved

the broadcast.

B the television programming contains a clearly identifiable photograph or similar
image of the candidate for a duration of at least four seconds, and a simultaneously
displayed printed statement identifying the candidate, that the candidate approved the
broadcast, and that the candidate and/or the candidate’s authorized committee paid for

0l apn A Lot J. ?wp%ﬂw e

/ - / slgnature §f céndidate or authorized committee
JOHV FERRELL 10/4/1b
printed name date

Copyright © 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
3



NAB Fom PB-18 Candidates

MUR755300153

AGREED UPON SCHEDULE
(TO BE FILLED IN ONLY IF STATION DOES NOT ACCEPT ALL OF
CANDIDATE'S REQUEST)
ctass | Tmesper | Numberof
iy Weak " eﬂki'.
See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule

.Att;ch' p'l‘obqséd_- schedule with charges _(ifeavallab!e}:

AFTER AIRING OF BROADCASTS:
Attach invoices or Schedule Run Summary to this Form showing:

1) Iactua‘l air time and charges for each spot;

2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and

3) the amount of rebates given (identify exact date, time, class of broadcast and
dollar amount for each rebate), if any.

Note: Because the FCC requires that the political file contain the actual times the spots
alr and the rates charged, that information should be included in the file as soon as
possible. If that information is only generated monthly, the file should include the name
of a contact person who can provide the times that specific spots aired and the rates
charged. The FCC's online political files include a folder for “Terms and Disclosures.”
NAB suggests that, for stations subject to the online public file rule, the names of
contact person(s) be placed in that folder.

Copyright ® 2013 by the National Association of Broadcasters. May not be copled, reproduced or further distributed
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MUR755300155

@CBS:satioNs
POLITICAL INQUIRY FORM

WFOR/WBFS - Miami
CANDIDATE

SPECIAL ( ) PRIMARY (

) GENERAL (XX) OUT OF WINDOW ( )

Window Dates: 9/9/16-11/08/16

Name of Requestor: American Media and Advocacy
Group Date of Request: 11/4/2016

1.

AGENCY NAME, ADDRESS & PHONE

American Media & Advocacy Group Agency Contact: Kristy Kovatch
815 Slaters Lane

Alexandria, VA 22314-1219

703-683-4877

2. CANDIDATE’S AUTHORIZED RNC/Donald J. Trump for President, Inc. Treasurer’s Name: Tim Jost
COMMITTEE NAME, ADDRESS, 725 Fifth Avenue
PHONE & TREASURER New York, NY 10022
3.  ORGANIZATION FURNISHING TAPES: See Line 1
4. CANDIDATE’S NAME: Donald J. Trump
CANDIDATE SEEKING OFFICE OF: President
This is a FEDERAL office
POLITICAL PARTY (if applicable): Republican
5. NATURE OF REQUEST:
Request For CANDIDATE Card XX
Requesting Political Rate Card All Dayparts, All Programs, All Levels Rates :30s
6. DISPOSITION MADE OF REQUEST:
a) Granted XX
b) Auvails Offered XX
¢) Rejected
7. SUBSEQUENT DEVELOPMENTS/AMOUNT OF CHARGES: SEE FILE
8. REBATES
Order # Date Amount

02.15

CBS EMPLOYEE COMPLETING FORM

Sean Dorsey, CBS Television Stations, WFOR & WBFS
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@CBS:Hiisis
POLITICAL INQUIRY FORM
REQUEST FOR POLITICAL CANDIDATE RATECARD
Market/Station: KYW/WPSG - Philadelphia

Date of Request: 11/4/16
Request Received By: Maggic McWilliams

SPECIAL ( [J) PRIMARY ( O) GENERAL ( X) OUT OF WINDOW ( )

Window Dates: 9/9/16-11/8/16 Name of Requestor:
Caroline Kowalski

1. AGENCY NAME, ADDRESS & PHONE AMERICAN MEDIA AND ADVOCACY GROUP Agency Contact:
815 Slaters Ln Caroline Kowalski
Alexandria, VA 22314
703.683.4877

2. CANDIDATE’S AUTHORIZED REPUBLICAN NATIONAL Treasurer’s Name:
COMMITTEE NAME, ADDRESS, COMMITTEE/DONALD J TRUMP FOR Timothy Jost
PHONE & TREASURER o S DENTINE

7255 Av

New York, NY 10022
646.736.1779

3. ORGANIZATION FURNISHING TAPES: See Line 1

4. CANDIDATE’S NAME: Donald J Trump

CANDIDATE SEEKING OFFICE OF: President, United States of America
This is a FEDERAL office

POLITICAL PARTY (if applicable): Republican

5. NATURE OF REQUEST:
Request For CANDIDATE Card x1
All Dayparts, All Programs, All Classes of Time, All Lengths

6. DISPOSITION MADE OF REQUEST:

a) Granted/Avails Offered &
b) Rejected (Provide Reason) O
7. SUBSEQUENT DEVELOPMENTS/AMOUNT OF CHARGES: SEE FILE
8. REBATES
Order # Date Amount

CBS EMPLOYEE COMPLETING FORM

Zak Pflieger for Maggie McWilliams, CBS Television Stations, 11/4/16

06.30.2016
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NAB Form PB-18 Candidates

MUR755300159

AGREEMENT FORM FOR
POLITICAL CANDIDATE ADVERTISEMENTS

(check applicable box) )
E FEDERAL CANDIDATE

OO0 STATE/LOCAL CANDIDATE

To Avail Themselves Of The Lowest Unit Charge During A Political
Window, Federal Candidates Must Sign The Certification On Page 3

Station and Location:

Date:

,, American Media and Advocacy Group

being/on behalf of:
a legally qualifled candidate of the

political party for the office of:
General Election

in the

RNC/Trump for President

Republican Party

President of the United States of America

election to be held on:

Tuesday, November 8th, 2016

do hereby request station time as follows:

o  Time of mos, d e 8 el s RIS
Length | Rotationor | ~DaYs | Class - ) “iweg T weeks
Package KT
See Schedule |See Schedule [See Schedule [See Schedule [See Schedule |See Schedule

Attach proposed schedule with c'ha"rges_ (if available):

Copyright © 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed

1
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NAB Form PB-18 Candidates

| represent that the payment for the above described broadcast time has been furnished
by:
RNC/T rump for Pre3|dent

and you are authorized to announce the time as paid for by such person or entity. |
represent that this person or entity is either a legally qualified candidate or an
authorized committee/organization of the legally qualified candidate.

_The name of the treasurer of the candidate’s authorlzed commltt_qg is:
Tim Jost : -

This station has disclosed to me its political advertising policies, including: applicable
classes and rates; and discount, promotional and other sales practices (not applicable
to federal candidates).

THIS STATION DOES NOT DISCRIMINATE OR PERMIT DISCRIMINATION ON THE
BASIS OF RACE OR ETHNICITY IN THE PLACEMENT OF ADVERTISING.

To Be Signed By Candidate or Authorized Commlttee

%W

Date Sighature
To Be Signed By Station Representative
D’Aé:epted O Accepted in Part O Rejected
W Towa Washlrn _ DSsmm
Signature Printed Name Title

Copyright © 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
2



MUR755300161

NAB Form PB-18 Candidates

FEDERAL CANDIDATE CERTIFICATION

In Order For Federal Candidates To Receive The Lowest Unit Charge
During A Political Window, The Following Certification Is Required:

RNC/T rump for F’resudent

(name of federal candidate or authorized commlttee) hereby certlfy that the
programming to be broadcast (in whole or in part) pursuant to this agreement:

H does O does not

refer to an opposing candidate (check applicable box). | further certify that for the
programming that does refer to an opposing candidate:

(check applicable box)

O the radio programming contains a personal audio statement by the candidate that
identifies the candidate, the office being sought, and that the candidate has approved
the broadcast.

O the television programming contains a clearly identifiable photograph or similar
image of the candidate for a duration of at least four seconds, and a simultaneously
displayed printed statement identifying the candidate, that the candidate approved the
broadcast, and that the candidate and/or the candidate’s authorized committee paid for

[ g ¢ e e i

-/ sighature of candidate or authorized committee

] B
O |
i

printed name L date

Copyright © 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
3



NAB Form PB-18 Candidates

MUR755300162

AGREED UPON SCHEDULE

(TO BE FILLED IN ONLY IF STATION DOES NOT ACCEPT ALL OF
CANDIDATE’S REQUEST)

Broadcast

Time of Day,

/| Times per_

“Number of

Rotation or Days . . '?Adl'a;‘s‘s_ g oRel, | INORSE Of .
Length Package e O ‘ o w?e_k{ R we'e-kﬁj’
See See See See See See
Schedule Schedule Schedule Schedule Schedule Schedule

Attach proposed schedule with charges (if a\fai'l'able‘);f

AFTER AIRING OF BROADCASTS:

Attach invoices or Schedule Run Summary to this Form showing:

1) actual air time and charges for each spot;

2) the date(s), exact time(s) and reason(s) for Make-Good(s), if any; and

3) the amount of rebates given (identify exact date, time, class of broadcast and
dollar amount for each rebate), if any.

Note: Because the FCC requires that the political file contain the actual times the spots
air and the rates charged, that information should be included in the file as soon as
possible, If that information is only generated monthly, the file should include the name
of a contact person who can provide the times that specific spots aired and the rates
charged. The FCC's online political files include a folder for “Terms and Disclosures.”
NAB suggests that, for stations subject to the online public file rule, the names of
contact person(s) be placed in that folder.

Copyright @ 2013 by the National Association of Broadcasters. May not be copied, reproduced or further distributed
4






