
FEDERAL ELECTION COMMISSION 

Washington, DC  

MEMORANDUM 

TO: 

FROM: 

DATE:

SUBJECT: 

The Commission 

Office of the Commission Secretary VFV 

October 7, 2024

AOR 2024-13 (DSCC, Montanans for 
Tester, and Gallego for Arizona) Comments 
from Dixon and Magnus

Attached are comments on AOR 2024-13 (DSCC, 
Montanans for Tester, and Gallego for Arizona) 
from David Dixon and Adam Magnus. This matter 
is on the October 10, 2024 Open meeting.

Attachment 



Magnus Pearson Media 

Dixon/Davis Media Group 

October 7, 2024 

Federal Election Commission 

1050 First Street, N.E. 

Washington, DC 20463 

Re: Television Ad Disclaimers; 2024-13 

Dear Commissioners, 

We write as professional media consultants to provide real world perspective we believe is relevant 

to Draft A of Advisory Opinion 2024-13. Draft A says it would be “impracticable” to include a 

joint fundraising notice on a television advertisement. Together, we have a combined 40 years of 

experience writing and producing political campaign advertisements and we disagree. Including 

the fundraising notice is easy and no different than complying with the standard disclaimer 

requirements for a television advertisement. And in fact, media consultants routinely include a 

similar, if not larger, amount of text on television advertising to comply with state disclaimer 

requirements. In short, we can easily do this.  

From a technical standpoint, adding the required fundraising notice onto a television advertisement 

requires nothing more than placing the text on the screen. Essentially, this is no different than 

complying with the existing “paid for by” and “stand by your ad” disclaimer requirements that 

apply to any television advertisement. All it requires us to do as consultants is add additional text. 

And as there is no imitation on the amount of text that can be displayed, there is nothing different, 

much less impracticable about it.  

The Commission’s draft opinion says including the fundraising notice is impracticable by 

analogizing to internet advertising. However, the two mediums are not the same. Unlike a digital 

advertisement that is often static, a television advertisement offers a full thirty seconds during 

which a disclaimer can be included. While digital advertisements are often small because 

advertisers pay for only a small portion of a webpage, television advertising has no size constraint. 

It takes up the viewer’s entire television screen.  

In short, adding a fundraising notice is simple and we can do it without any problem. Here are 

some examples of advertising in California and Massachusetts that include a similar amount– if 

not more- text then the fundraising notice would require: 

https://www.youtube.com/watch?v=i_W_ELMm52U&list=TLPQMDQxMDIwMjTemhNhNM

AFJQ&index=1 

https://www.youtube.com/watch?v=6VfmubzGGo8 

https://www.youtube.com/watch?v=i_W_ELMm52U&list=TLPQMDQxMDIwMjTemhNhNMAFJQ&index=1
https://www.youtube.com/watch?v=i_W_ELMm52U&list=TLPQMDQxMDIwMjTemhNhNMAFJQ&index=1
https://www.youtube.com/watch?v=6VfmubzGGo8
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Sincerely, 

David Dixon 

Dixon Davis Media Group 

Adam Magnus 

Magnus Pearson Media 
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