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Objectives

= Identify categories of communications
= Explain rules associated with each

m Highlight recent developments
o]

Review special reporting requirements for
pre-election communications

= Discuss scenarios
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Independent Expenditures and Pre-Election Communications

Outline and Reporting Scenarios

In this webinar, we’ll focus on various types of communications commonly made in the
last months before a general election, with an emphasis on those that trigger last-

minute reporting requirements.
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48-Hour Independent Expenditure Reports

24-Hour Independent Expenditure Reports

Electioneering Communication Reports
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Before we get into the specific types of communications, let’s cover a general definition
in FEC rules that applies to all of the ones we will focus on today...

l. Public Communication Defined (11 CFR 100.26)

Public Communications

Cable, satellite or broadcast communication;
Newspaper or magazine;

Mass mailing (> 500 pieces);

Outdoor advertising facility;

E H @ &

Phone bank (> 500 calls w/same info);

=

Communications placed for a fee on another person’s
website (but no other Internet or email activity); or

]|

= Any other form of general public political advertising

r‘i? TECConnec LV Indepandent Fpendiures & Pro-Flaction Communications
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A. Definition includes:

» Cable, satellite or broadcast communication;

* Newspaper;

* Magazine;

* Mass mailing (> 500 pieces within 30-day period);

» Outdoor advertising facility;

* Phone bank (> 500 calls with same info within 30-day period);

» Communications placed for a fee on another person’s website
(but not any other Internet or email activity); or

* Any other form of general public political advertising
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B. Disclaimer required (11 CFR 110.11)
Disclaimer notices indicate who has paid for a communication and
whether it was authorized by a candidate or not.

5
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=

Political committees: required on all public communications.

2. Individuals/groups/other entities: required on any public
communication expressly advocating or soliciting contributions
and on any electioneering communication.

3. Disclaimer also required on:

e Electronic mail (> 500 substantially similar communications

sent by a political committee); and
e Websites of political committees.

Disclaimer Examples

L ———

——

Ocean Resort Inc. Lean Resan e, pac
Says . SEaUAges Yoy |
.Vote for Smith Eleat
John Smitk
Pirl it bry Ooton Reso el _:"‘" ' "'"_ to CD.I’IQJ‘ESE

@ Paid for by statement

v Whether authorized by candidate
¥ Stand by your ad (radio and TV)

mmw.mm “slide 10
C. Disclaimer must be clear and conspicuous.

1. Special rules for printed communications (11 CFR 110.11(c)(2))
e Disclaimer must be contained within a printed box set apart
from content of communication.
e Print must be of sufficient type size to be “clearly readable”
and must have a reasonable degree of color contrast between
the background and the printed statement.
e Safe harbor: 12 point type in newspapers, magazines, flyers,
signs and other printed communications no larger than 24” x 36.”
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2. “Stand by your ad” requirements for TV and radio ads
(11 CFR 110.11(c)(3) and (4))
Additional statement required for TV and radio ads; content varies
depending on whether candidate authorized ad or not.
If authorized by the candidate and candidate’s committee
(e.g., advertising paid for by the campaign or coordinated
communications):
Candidate must deliver an audio statement identifying
himself/herself, and stating that he/she has approved the
communication.
TV only: Written and audio statement required

(0]

Full-screen view of the candidate making the statement;
or photo of candidate that appears during candidate’s
voice-over statement (safe harbor: 80% vertical
picture height).

“Clearly readable” written statement at end of
communication: > 4% vertical picture height,

> 4 seconds, reasonable degree of color contrast
between background and statement.

| am [Candidate Name], a candidate for [office
sought], and | approved this advertisement.

My name is [Candidate Name]. | am running for
[office sought], and | approved this message.

If not authorized by the candidate’s committee (e.g.,
independent expenditures or electioneering communications)
0 There must be an audio statement by the entity responsible
for the communication stating that he/she/they are
responsible for the communication.

TV ad: A similar statement must also appear in writing,
following safe harbors above.

XYZ is responsible for the content of this advertising.

3. Resources:

Special Notices brochure: https://www.fec.gov/help-candidates-
and-committees/advertising-and-disclaimers/

Record article on TV/Radio ads:
https://www.fec.gov/updates/basic-rules-for-disclaimers-on-
radio-and-tv-ads/
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Poll Time

Poll Question: What are the rules for a radio or TV ad that mentions a candidate and airs
in the candidate’s state (or district) within 60 days of the general election, but that doesn’t
contain express advocacy? (Choose one)

1 If the ad is paid for by a PAC, it is subject to the rules for public communications

1 If the ad is paid for by an individual, a labor organization or a corporation, it is
subject to the rules for electioneering communications

1 If the ad is coordinated with the campaign, it is an in-kind contribution

O All of the above.
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ANSWER:

Poll Question: What are the rules for a radio or TV ad that mentions a candidate and airs
in the candidate’s state (or district) within 60 days of the general election, but that doesn’t
contain express advocacy? (Choose one)

O A. If the ad is paid for by a PAC, it is subject to the rules for public communications

OO B. If the ad is paid for by an individual, a labor organization or a corporation, it is subject
to the rules for electioneering communications

O C. If the ad is coordinated with the campaign, it is an in-kind contribution

M D. All of the above. - CORRECT ANSWER

So, having covered all of the disclaimer requirements that will apply to all of the
communications we plan to discuss, let’s discuss specific rules that apply to specific
types of communications, starting with electioneering communications.

I, Electioneering Communications (11 CFR 100.29)

Electioneering Communications

Broadcast, cable or satellite communication that:
= Refers to clearly identified candidate;
= Is publicly distributed;

& s distributed during certain time period before
election; and

& |s targeted to the relevant electorate

r‘a TECCannect LVl Indepeniunt Expenditures & Pra-Floction Communicstions
Ly 301920 Elpetion Cyclo Slide 13

A. Definition
An electioneering communication is any broadcast, cable or satellite
communication which fulfills each of the following conditions:

e The communication refers to a clearly identified candidate
(but no express advocacy).

9
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e The communication is publicly distributed.

e The communication is distributed during a certain time period
before an election.

e The communication is targeted to the relevant electorate.

B. Elements of an electioneering communication
1. Clearly identified candidate
Same definition as for independent expenditure. 100.29(b)(2).

Electioneering Communications

v Publicly distributed:

= Disseminated by TV or radio station or cable or
satellite system

* Includes both infomercials and commercials

rﬁ FECCannect LV Indepanduent Expendiunes & Pro-Eluction Communications
B 201920 Electics Cycln slide 14.

2. Publicly distributed
a) A communication is publicly distributed if it is
disseminated by a television station, radio station, cable
television system or satellite system.
b) Includes infomercials and commercials.

10
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3. Distributed during a certain time period before an election
a) Time period
Electioneering communications are transmitted within
60 days prior to a general election or 30 days prior to a
primary election to federal office.
b) Application
1) Period for 2020 general election:
September 4 — November 3, 2020.
2) This includes elections in which the candidate is
unopposed.

11
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Electioneering Communications

v Targeted to relevant electorate:

= Communication can be received by > 50,000
people in House District or State for Senate

= Consult FCC database to determine who can
receive a communication

!mmnmt Il il i Epeerai s B P Elwcion i
Y MHO-20 Elpetioa Cycli Slide 15

4, Targeted to the relevant electorate (11 CFR 100.29(b)(5))

a) Definition of “targeted to the relevant electorate”

The communication targets the relevant electorate if it can

be received by 50,000 or more people in the district (in the

case of a U.S. House candidate) or state (in the case of a

Senate candidate) that the candidate seeks to represent.

b) FCC Database for determining who can receive communication
The Federal Communications Commission (FCC) provides
on its web site (at http://apps.fcc.gov/ecd/) the information
necessary to determine whether a communication can be
received by 50,000 people.

C) Application to Presidential/Vice Presidential candidates
(11 CFR 100.29(b)(3)(ii))

In the case of presidential and vice presidential candidates,

the rules apply and the communication is considered

“publicly distributed” if the communication can be received

by 50,000 or more people:

e In a State where a primary election or caucus is being
held within 30 days;

e Anywhere in the United States during the period
between 30 days prior to the start of nominating
convention and the conclusion of that convention; or

e Anywhere in the United States within 60 days prior to
the general election.

12
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Electioneering Communications

Who May Make Them?
= Individuals/persons
m Corporations & labor organizations

@ Prohibited by foreign nationals

NOTE: PACs, parties and campaigns that make same
type of communications report them as expenditures
on Form 3, 3P or 3X, rather than as ECs

r"? FECCannect v Indipantunt Expenditune & Pra-Flaction Communications.
] 101920 Elpstios Cycl Slide 17

C. Who may make electioneering communications?

1. Individuals/persons

2. Corporations and labor organizations

3. NOTE: PACs, parties and campaigns may make communications
of a similar nature, but by regulatory definition, they are not
electioneering communications. Instead the committee would
report the expenditure for a public communication on its regular
FEC report on Form 3 or 3X.

D. Prohibited from making/funding ECs: foreign nationals

13
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Electioneering Communications

Lobbying/lIssue Ads:
< 30 days before primary

< 60 days before general

] eccameauvt It Experdiure & Pro-Eloesion Cammunications
B 301920 Elisetis £yt Siide 12

E. May affect lobbying/issue ads
In addition to express advocacy communications, some organizations
develop messages designed to urge action for/against a particular issue or
certain legislation. Depending upon how/when the message is conveyed
(among other factors), such a message may fall within the definition of an
electioneering communication above and thus be subject to FEC rules.

14
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Electioneering Communications

Disclaimer Required

= “Paid for by X (202-333-3333) and not
authorized by any candidate or
candidate’s committee.”

@ “Xis responsible for the content of this
advertising.”

r"? FECCannect v Indipandunt Expenditune & Pa-Flaciion Communicstions.
] 101920 Elpstios Cycl Siide 19

F. Disclaimer required for electioneering communications
ECs must include both disclaimers listed below
1. Paid for by (11 CFR 110.11(b))
“Paid for by (name of payer) (web address/phone
number/mailing address) and not authorized by any candidate or
candidate’s committee.”

2. Stand by your ad (11 CFR 110.11(c)(4))
“(name of payer) is responsible for the content of this advertising.”

— both in writing (if TV ad) and verbalized.

15
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Not an Electioneering Communication

m Communication disseminated through

means other than TV, satellite or radio

= News story, commentary or editorial

@ Candidate debate or forum

= Communication by state or local candidate

r} TECCanmec LV

that does not promote, support, attack or
oppose a federal candidate

dunt Expenditune & Pro -Elackion O athan
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What is not an electioneering communication? (11 CFR 100.29(c)(1)

Certain communications are exempt from the definition of “electioneering
communication”:

1.

A communication disseminated through a means other than a
television station, radio station, cable television system or
satellite system. (e.g., newspapers, magazines, bumper stickers,
yard signs, and billboards, Internet, e-mail, or telephone);

A news story, commentary or editorial broadcast by a television
station, radio station, cable television system or satellite system;
However, the facilities may not be owned or controlled by a
political party, political committee or candidate, unless the
communication satisfies the exemption for news stories at

11 CFR 100.132(a) and (b).

Expenditures or independent expenditures that must otherwise
be reported to the Commission;

A candidate debate or forum or a communication that solely
promotes a debate or forum; and

Communications by state or local candidates provided that the
communication does not promote, support, attack or oppose federal
candidates.

16
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Reporting ECs

m Electioneering communications aggregating
> $10,000 must be disclosed to FEC within
24 hours of the date of public distribution

= Disclosed on FEC Form 9
=  Note: Quarterly reports not required

& Disclosure of donors required

r"? TECCannect LVE Indepandant Expenditures & Pra-Elaction ©
) M2 Electios Cycla Slide 71
H. Disclosure requirements

1. Requirement

Electioneering communications made by corporations and labor
organizations are still subject to disclosure rules. Electioneering
communications aggregating $10,000 or more must be disclosed
to the FEC within 24 hours of the date of public distribution.
2. Disclosed on FEC Form 9
e Form 9 and instructions plus alternative online webform at
https://www.fec.gov/help-candidates-and-
committees/forms/#other-filers
e Due dates for 2020 are at https://www.fec.gov/help-
candidates-and-committees/dates-and-deadlines/2020-
reporting-dates/electioneering-communications-periods-
main-page-2020/
3. Disclosure of donors
a) Filers that are
e Not corporations or labor organizations; OR
e Are corporations or labor organizations AND pay
for ECs exclusively from a segregated bank account
Filers listed above must disclose each donor who has
donated in the aggregate $1,000 or more during the
calendar year to the entity making the EC, or to the
segregated bank account if the disbursements were paid
exclusively from that bank account.
17

FECConnect LIVE Webinar 2020
Prepared by the Federal Election Commission


https://www.fec.gov/help-candidates-and-committees/forms/#other-filers
https://www.fec.gov/help-candidates-and-committees/forms/#other-filers
https://www.fec.gov/help-candidates-and-committees/dates-and-deadlines/2020-reporting-dates/electioneering-communications-periods-main-page-2020/
https://www.fec.gov/help-candidates-and-committees/dates-and-deadlines/2020-reporting-dates/electioneering-communications-periods-main-page-2020/
https://www.fec.gov/help-candidates-and-committees/dates-and-deadlines/2020-reporting-dates/electioneering-communications-periods-main-page-2020/
https://www.fec.gov/help-candidates-and-committees/dates-and-deadlines/2020-reporting-dates/electioneering-communications-periods-main-page-2020/

b)

Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Filers that are corporations or labor organizations but

that DO NOT exclusively use a segregated bank account

to pay for ECs:

Must disclose the name and address of each person who,

since the first day of the preceding calendar year, has

donated in the aggregate $1,000 or more to the person

making disbursements for ECs “for the purpose of

furthering electioneering communications.”

e Commission regulation on this upheld by 2016 appeals
court decision (Van Hollen v. FEC). See summary at
https://www.fec.gov/updates/van-hollen-v-fec-appeals-court/.

18
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Reporting Scenario #1: Electioneering Communications

P
E Reporting ECs

= ABC Corporation, under control of
Jane Olson, spends $15,000 on
broadcast ads that mention Senate
candidate Sam Collins

= No express advocacy, no coordination

@ Ads begin running on October 26, just before the
general election

@ Clayton Meyer donated $15,000 to run ads

r‘ﬁ TECCanned Ui Indepandent Expeenditures & Pra-Elaction Communications
B 201920 Electics Cycln Slide 22

Jane Olson, the president of ABC Corporation, a health care company, is a good friend
of Sam Collins, a Senator running for re-election in Florida (where the corporation is
located). Jane told Sam that she wanted to help his campaign, but Sam, being familiar
with campaign finance rules, told Jane he really could not talk to her about that.
Without further input or discussion, ABC Corporation used a $15,000 donation made
on October 25 of funds from Jane’s friend, Clayton Mayer, for the purpose of creating
a radio ad to be broadcast on radio stations in Florida beginning October 26, a little
less than two weeks before the general election. The ad’s text read:

Our country stands at the crossroads — at the intersection of how health
care will be defined for future generations. We must safeguard health care
for all by writing it into the U.S. Constitution. Fortunately, your senators
voted for the Health Care Protection Amendment two years ago. Please
call Senators Sam Collins and Peggy Parker immediately and urge them to
support the Health Care Protection Amendment when it comes to a vote.
Call the Capitol switchboard at 202-224-3121 and ask for your senators.
Again, that’s 202-224-3121. Thank you for making your voice heard.

19
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What type of transaction is this?

The ad is an electioneering communication because it refers to Sam and is
publicly distributed within the last 30 days before the election. (It would not be
considered coordinated because it did not meet the “conduct prong” of the
coordination test — a good thing, because a corporation paid for it.).

20
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When would Form 9 be due?

Since the ad began airing on October 26 and cost more than $10,000,
ABC Corporation must report its electioneering communication on FEC
Form 9 within 24 hours of the ad being disseminated to the public,

i.e., by October 27.

P
% Reporting ECs

= ABC Corporation, under control of
Jane Olson, spends $15,000 on
broadcast ads that mention Senate
candidate Sam Collins

.
Sam Collins

Triggers 24-hour reporting requirement

@ Clayton Meyer donated $15,000 to run ads

ﬁ’ FECCannect i Indipindunt Expenditure & Pra-Flaction Communicmions.
B 01920 ElectisaCycls Slide 25

What must be reported?
ABC Corporation must file FEC Form 9, covering the period from the first

date of financial activity relating to the disbursements/obligation through the
date of public distribution.

Reporting example continues on next several pages

21
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Note that the corporation discloses the communication title and the date of public
distribution — i.e., the date of dissemination. Filers also check a box to indicate
the type of filer that they are. Filers that are corporations or labor organizations
must indicate if they used donations received into a separate bank account.

"
- Reporting ECs (FEC Form 9)

FEC FORM 9

24 HOUR

NOTICE OF DISBURSEMENTS/0BLIGATIONS FOR

ELECTIONEERING COMMUNICATIONS

1 {a} Name

of Individual, Organization or Corporation

ABC Corporation

(b} Address (number and streef)

456 Main Street

check if different than previously reported

3. FEC Identification Number

Cc

T

B

111

n FECConnect LIVE
=4 2019-20 Election Cycle

&. (a) DATE OF PUBLIC DISTRIBUTICHN(S)

(&} COMMUNICATIONS TITLE

{c) City, State and ZIP Code
Orlando, FL 00000
2. Occupation and Mame of Employer (for Individual Filers Only)
N/A
4. COVERED PERIOD: rrom 10 25 2020 mroust 10 26 2020
5. ISTHIS REPORT AN AMENDMENT? X No ‘Yag, it amends e report filed on

10 26 2020

Health Bill Ad

) X & Corporation or Labor Organization making communications under 11 CFR 114,10

THEFILERIS: (&)Ll an Indwidual
ich an Unincorporated Organization {d) Other, spacify:
WERE THE DISBURSEMENTS MADE EXCLUSIVELY FROM Yas

DOMATIONS TO A SEGREGATED BANK ACCOUNT?

X Mo

Independent Expenditures & Pre-Election Communications

Slide 26
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Also, ABC Corporation must disclose the identities of those who shared or
exercised control over the communication (in this example, Jane Olson).

List of Person(s) Sharing/Exercising Control
(use additional pages as necessary)

12. Person(s) Sharing/Exercising Control

A. (a) Name
Jane Olson
(b) Address (number and street)
456 Main Street
(c) City, State and ZIP Code

Orlando, FL 00000
(d) Name of Employer or Principal Place of Business (e) Occupation

ABC Corporation President

23
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Since a separate account was not used for the EC, the corporation must
disclose on Schedule 9-A the identities of those who donated funds to further
the EC (in this example, Clayton Mayer).

SCHEDULE 9-A PAGE | OF 1
Donation(s) Received

A. Full Name of Donor
Date of Receipt

Clayton Mayer |TT| l'ql-rr] I—v—-a—rb—w-l
Mailing Address of Donor 0 5 202
789 Palmetto Lane Amount

| 15,000.00 |

City
Orlando, FL 00000

24
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On Schedule 9-B, the details of disbursements and obligations are disclosed,
including the purpose, title of communication, date of disbursement/obligation,
payee information and candidate information.

37
Do

¢, ECPayment & Communication Date

SCHEDULE 9-B
Disbursement(s) Made or Obligation(s)

pacel oF 1

A. Full Name (Last, First, Middle Initial) of Payee
Media Dollars and Cents, Inc. 10 ' 25 ' 2020

Mailing Address of Payees

Date of Disbursement or Obligaticn

888 Sunshine Drive s

City State Zip Code i 15100000
Orlando, FL 00000 Communication Date

Name of Employer Occupation n

10 26 2020

Purpose of Disbursement (Including tile{s) of communication{s))

Television Advertisement — Health Bill Ad

MName of Federal Candidate Office Sought: [ | House sate:  FL Disbursement/Obligation For:
. el o [ primary  [X] General
Sam Collins X senate = 14
| President |_|Dther (specify) ,
Mame of Federal Candidate Office Sought: House State: Dilsbl.!rsemenﬁnli’gition For:
Senate B | |Primary | | General
Distriet: .
Prasident u Other (specify) ,
FECConnect LIVE Independent Expenditures & Pre-Election Communications
il 2019-20 Election Cycle Slide 29

G’
% Reporting ECs

= 24-Hour filing for general election:
09/04/2020 - 11/03/2020

= E-filing:
= E-Filing mandatory if > $50,000 in donations or
disbursements for ECs in 2020
= FECFile or other e-filing software recommended
=  Online webforms: https://webforms.fec.gov/

= Paper options:
= FAX to 202-219-0174
= Email to 2022190174@fec.gov

] 201020 Elpctisacyela “slide 30
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We’ve covered public communications and electioneering communications, but let’s
see what the rules are for coordinated communications...

1. Coordinated Communications

Coordinated Communications

m Basic definition of coordination:

Made in cooperation, consultation or concert with,
or at the request or suggestion of, a candidate, a
candidate’s authorized committee, or their agents,
or a party committee or its agents

= Treated as in-kind contribution, subject to
limitations and prohibitions of FECA

r"? FECCanned v Indipandent Exgenditunes & Pra-Elaciion Communications.
Sl 01920 Elpctios Cycla Slide 32

A The basics

1. Definition of coordination (11 CFR 109.20(a))
Coordination means “made in cooperation, consultation or
concert with, or at the request or suggestion of, a candidate, a
candidate’s authorized committee, or their agents, or a political
party committee or its agents.”

2. Generally results in a contribution (subject to limits and
prohibitions) made by the entity paying for the communication.

26
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3. Who may make them?
¢ Individuals (except those who are federal contractors or

foreign nationals).
Political committees (PACs and party committees)

[ ]
e Any entity that may legally make a contribution

27
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Who is prohibited from making them?

Any entity prohibited from making contributions in connection
with federal elections, including:

e Corporations

Labor organizations

Federal contractors

Foreign nationals
Super PACs and non-contribution account of Hybrid PACs

28
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Coordinated Communications

Key Points:

= Considered in-kind contribution, subject to
limitations and prohibitions

m Reportable by committees making and
receiving the contribution
* Recipient campaign must file 48-Hour Notice

for each contribution > $1,000 received
between 10/15/2020 - 10/31/2020

) oo e

B. Why important? coordinated communication = in-kind contribution
(11 CFR 109.21(b)(1))
1. Prohibited by entities prohibited from making contributions
2. Subject to contribution limitations
3. Disclaimer required
4. Reporting

a) In many cases, reportable by campaign or party committee

as in-kind contribution received (and by PAC if in-kind
contribution made by PAC).

b) Last-minute coordinated communications:
If $1,000 or more, made between October 15, 2020 and
October 31, 2020, recipient campaign must file 48-Hour
Notice (FEC Form 6) to disclose in-kind contribution
received.

Note: If a coordinated communications qualifies as a “coordinated party expenditure,” the
political party committee making the expenditure will report it on Schedule F of Form 3X.
No reporting by the candidate committee is required in this circumstance, because
coordinated party expenditures do not qualify as in-kind contributions.
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Outline and Reporting Scenarios

So how does the Commission determine whether a communication is “coordinated”
and thus reportable as an in-kind contribution (and subject to limitations and
prohibitions)?

Three-Part Coordination Test

» Source of payment

» Content standard

» Conduct standard

r? ;:.aa-:;::qm RS S !ﬂﬂ::
C. Three part test to determine if coordinated communication
(11 CFR 109.21)

The Commission uses a three-part test in its regulations to determine if a
communication is coordinated. All three parts must be satisfied to
justify conclusion that payments for a coordinated communication are for
the purpose of influencing a federal election. If any of the three parts are
not satisfied, the resulting payment does not result in a contribution.

1. Source of payment

2. “Content standard”

3. “Conduct standard”
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Outline and Reporting Scenarios

D. Source of payment
To meet the first part of the coordinated communication test, the
communication must be paid for by someone other than a candidate,
an authorized committee or a political party committee. (If the
candidate or party committee paid for it themselves, coordination
wouldn’t be an issue.)
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Outline and Reporting Scenarios

Three-Part Coordination Test

v Content standard
= Meeting one of these:
0 Electioneering communication
0 Republication of campaign materials
0 Express advocacy or its functional equivalent

@ Public communication within certain time
frame before election

r} TECCannect LW panident | diturei & Pro-Electiont st
ol 01920 Electios Cycla Slide 32

E. “Content standard” (11 CFR 109.21(c))
The communication will satisfy the second part of the test if the
communication meets the definition of any one of these:

1. “Electioneering communication”

2. Public communication that republishes, disseminates or
distributes campaign materials

3. Public communication with express advocacy or the functional

equivalent of express advocacy

A communication is the functional equivalent of express advocacy

if it is susceptible of no reasonable interpretation other than as an

appeal to vote for or against a clearly identified federal candidate.
4. Public communication within certain time frame before
election (no express advocacy required)

a) Refers to clearly identified candidate.

b) Is directed to voters in the jurisdiction of the clearly identified
candidate or to voters in a jurisdiction where one or more
candidates of the political party appear on the ballot.

C) Time frames apply:

0 Senate and House candidates = 90 days before a
primary or general election.
For 2020 general election: August 5 — November 3
o0 Presidential candidates = 120 days before the state
primary (on a state-by-state basis) through the date of
the general election.
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o Political parties = 120 days before a primary or general
election.

o Time frames for each state are available at
https://www.fec.gov/help-candidates-and-
committees/dates-and-deadlines/2020-reporting-
dates/coordinated-communications-periods-main-

page-2020/

Three-Part Coordination Test

v Conduct standard
* Request or suggestion

= Material involvement
®=  Substantial discussion
= Common vendor

* Former employee/independent contractor

r‘i mm. IHI’#HJMWMWHMMHM
F. “Conduct standard” (11 CFR 109.21(d))

Must meet any one of these standards, plus content and payment
standards, for the communication to be considered “coordinated.”
1. Request or suggestion

Communication is created at the request or suggestion of

candidate, candidate committee, party committee or agents if:

a) The person creating, producing or distributing the
communication does so at the request or suggestion of
candidate or party; or

b) The person paying for the communication suggests the
creation, production or distribution of the communication
to the candidate or party, and the candidate or party assents.

2. Material involvement

Candidate, authorized committee or party committee is “materially

involved in decisions” regarding the content, intended audience,

means or mode of the communication, specific media outlet used,
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

or size or prominence of a printed communication or duration of a
communication by means of broadcast, cable or satellite.
Substantial discussion

a)

b)

Communication is created, produced or distributed after

one or more substantial discussions between the person

paying for the communication and:

1) The candidate clearly identified (or his/her
campaign); or

2) The opponent of the candidate clearly identified (or
his/her campaign); or

3) A political party committee; or

4) An agent of any of the above.

Substantial discussion means that information about the

plans, projects, activities or needs of the candidate or

political party committee that is material to the creation,

production or distribution of the communication is

conveyed to the person paying for the communication.

Employment of common vendor
Use of common vendor to create, produce or distribute
communication satisfies standard if:

a)

b)

The person paying for the communication contracts with
or employs a commercial vendor to create, produce or
distribute the communication;

The commercial vendor has a previous or current
relationship with the candidate or political party
committee that puts the vendor in a position to acquire
information about the campaign plans, projects, activities
or needs of the candidate or political party committee;
The vendor uses or conveys information about the plans
or needs of the candidate or political party, or information
previously used by the vendor in serving the candidate or
party, and that information is material to the creation,
production or distribution of the communication.

Former employee/independent contractor

A person who has previously been an employee or an independent
contractor of a candidate’s campaign committee or a political party
committee during the current election cycle satisfies this standard if:

a)

b)

The former employee/contractor uses or conveys
information about the plans or needs of the candidate or
political party committee, or information used by the
former employee in serving the candidate/party, to the
person paying for the communication; and

The information is material to the creation, production or
distribution of the communication.
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6. Safe harbors: vendors/former employees or contractors

a) Time limit on usefulness of materials/information. 120-day
temporal limit.

b) Firewall. Firewall may be established.

7. Safe harbor: candidate endorsements/solicitations (11 CFR 109.21(g))

a) Federal candidate may endorse another candidate (federal or
nonfederal) in public communication; not contribution to
endorsing candidate unless communication promotes, attacks,
supports or opposes (PASOs) him or her.

b) Federal candidate may solicit funds for another candidate,
committee or nonprofit organization in public communication;
not contribution to soliciting candidate unless communication
PASOs him or her.

C) Time frames irrelevant.

Coordination Equation

Source of payment
+ “Content standard”

+ “Conduct standard”

= Coordinated communication

= In-kind contribution subject to
limits and prohibitions

TECCanmed LVl Indepandunt Expendtune & Fo-Flocsian Y
ri D20 Elpctios Cycln Slide &y

Takeaway: A communication must meet all three prongs to be
considered a coordinated communication subject to limitations and
prohibitions (and specific reporting requirements).

G. Safe harbor for certain commercial transactions (11 CFR 109.21(i))
Content prong includes a safe harbor for certain commercial and business
communications, in those cases where a candidate is clearly identified as an owner
or operator of a business that existed prior to candidacy, so long as the
communication does not PASO (promote, attack, support or oppose) any candidate
and is consistent with other business communications prior to candidacy.
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Reporting Scenario #2:  Coordinated Communications

b 4 : : L
g “ Coordinated Communications

m Ocean Resort PAC director talked
with Rep. Newman’s campaign
manager about running ads
supporting her reelection

Amanda Nuu-.rmnn

'

o
r

1 | (( { = PAC paid UBS Broadcasting $5,000
on October 28 to begin running

JI E radio ads that day
/"’

§ "'? TECCannec UVE Indipintunt Expenditure & Pra-Elaction Communicamions.
21920 Elestios Cycl Slide 43

In early October, the PAC Director for the Ocean Resort PAC (a qualified multicandidate
committee) spoke with the Amanda Newman for Congress campaign manager at a meet-
and-greet with Congresswoman Newman in her district. The Ocean Resort PAC Director
discussed with the campaign manager the possibility of running several radio ads on a
local station to support Ms. Newman’s reelection bid for the 8™ Congressional District of
New York. The campaign manager agreed and suggested that the ads begin running on
October 28, the week before the general election. On October 28, 2020, the PAC pays
$5,000 to UBS Broadcasting, Inc. and the ads begin running that same day.

1. What type of transaction is this?
This transaction is a coordinated communication because it meets all three parts
of the coordination test.
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4 .
% Coordinated Communications

Applying Coordination Test:

» Source of payment
The PAC

» Content standard
Public communication within time frame that
refers to candidate and is directed to votersin
applicable state/district

» Conduct standard
Request or suggestion of campaign

,i""'? TECCannect LVl Indipanient Expenditures & Pra-Elaction Communicstions
Ly 301920 Elpetion Cyclo Slide a2

e Source of payment: MET because the PAC is paying for the
communication, not the candidate committee.

e Content standard: MET. Although it’s not clear from our example if the
communication technically contains “express advocacy,” the proximity of
the communications to the election is key here. Since the ads will refer to
Representative Newman within the 90 day timeframe before the election
and will be directed to voters in the jurisdiction of the candidate, we have
met the content standard.

e Conduct standard: MET. The communication was done at the suggestion
of the candidate’s campaign manager.

As a result of this communication being coordinated, the amount the PAC
spends on the communications must be treated as an in-kind contribution to the
Newman campaign, subject to limitations and reporting. (Note that a Super
PAC or a Hybrid PAC’s non-contribution account could not pay for such a
communication.)
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G’
ﬁ * Coordinated Communications

= What type of transaction is this?
In-kind contribution made by PAC and received by campaign

@ How would the PAC disclose the transaction?
PAC discloses contribution made on Schedule B

= How would the campaign disclose this
transaction?

Campaign shows as receipt on Schedule A and
disbursement on Schedule B, and also files

48-Hour Notice

Poll Time

Poll Question: Does the PAC disclose the date in-kind contribution is made
(i.e., the date of dissemination) or the payment date on Schedule B? (Choose one)

[0 Payment date

In-kind

O Both
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ANSWER:

Poll Question: Does the PAC disclose the date in-kind contribution is made
(i.e, the date of dissemination) or the payment date on Schedule B?

[0 Payment date

O In-kind

M Both - CORRECT ANSWER

2. How does the PAC report that it has made an in-kind contribution?
The PAC reports the payment on its 30-Day Post-General (30G) election report.
(Note that if it had made the payment during the pre-election period and was a
quarterly filer, it would have triggered the requirement to file the 12-Day Pre-
General report.) No special last minute notices are required from the PAC.

The payment is itemized on Schedule B for Line 23 (Contributions to Federal
Candidates). Note that it reports the consulting firm which received the payment
as the payee. Candidate information is also noted.

? PAC: In-Kind Contribution —

N Post-General (30G) Report

FEC Form 3X: Schedule B, Line 23

SCHEDULE B (FEC Form 3X) FOR LINE NUMBER: PAGE 1 OF 1

Use separate schedule(s)

ITEMIZED DISBURSEMENTS for oach catagory of e | (Check only ane)

21b 22 23 26 27
Detailed Summary Page
28a 28b 28c 29 30b

Any information copied from such Reports and Statements may not be sold or used by any person for the purpose of soliciting contributions
or for commercial purposes, other than using the name and address of any political committee to solicit contributions from such committee.

NAME OF COMMITTEE (In Full)

Ocean Resort PAC

Full Name (Last, First, Middle Initial)

A. . Date of Disbursement
UBS Broadcasting, Inc. —
Mailing Address 10 28 2020
1000 Seaway Bivd.
City State Zip Code FEC Identification Numbe
Massena NY 00000 e —
Purpose o.f Disburseme_nl . C 00320000
In-Kind: Radio Advertising
Candidate Name ’ ] )
Category/ Amount of Each Disbursement this Period
Amanda Newman e
Office Sought: X  House Disbursement For ) ) 5,00000
Senate Primary X | General
President Other (specity) w
state:  NY District: 08 Memo fiem
ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
&8 2019-20 Election Cycle Slide 45
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Since the contribution was received so close to the general election date, does it
trigger last-minute disclosure (48-Hour Notice) by the campaign committee? If
so, how should the committee disclose the last-minute contribution?

Yes, campaign committees must file special notices (48-Hour Notices) disclosing
any contribution of $1,000 or more received less than 20 days but more than 48
hours before 12:01 a.m. on the day of any election in which the candidate is running
(whether or not the candidate has opposition in the election). The expedited
disclosure requirements apply to all types of contributions received, including in-
kind contributions. This contribution is considered to be received on the day the
committee received the in-kind contribution (i.e., the date that the PAC paid the
company); thus, a 48-Hour Notice is required within 48 hours of that payment.

For the 2020 general election, candidate committees must report all
contributions of $1,000 or more received from October 15, 2020 through
October 31, 2020 within 48 hours.

"
Campaign: 48-Hour Notice (1 of 2)

FEC Form 6
48-HOUR NOTICE OF
CONTRIBUTIONS/LOANS RECEIVED 4RI CRR,
(See Reverse Side for Instructions) .
o be used to report ail contributions (including loans) of $1000 or more, received within 20 days of the election. IaSt'mante
1 NAME OF COMMITTEE IN FULL contributions
Amanda Newman for Congress Committee
g B of > $1,000
1700 Snow H|II Ave
STATE ZIP CODE
Massena NY 00000
2. NAME OF CANDIDATE 3. OFFICE SOUGHT (State and District) 4. FEC IDENTIFICATION NUMBER
Amanda Newman NY /08 00320000
5. ISTHIS AN AMENDMENT? E NO, THIS IS A NEW FILING D YES, IT AMENDS THE NOTICE FILED ON J i
A FULL NAME Name of Employer Date (month, Amount
Ocean Resort PAC " dy.yoar
MAILING ADDRESS . 55'000'00
1500 Seafoam Drive 10/28/20 (in-kind;
cImy STATE TP CODE ‘Occupation radio ad)
Dewey Beach | DE {00000 —
SIGMATURE (optional) DaTE For further Information comtect:
&aﬁ g?qan 10/ 30 / 20 1050 qmﬁe;;LEN?.CEE;F:;::EI.‘S: 20463
\ “Toll Fres B00-424-0530, Local 202-804-1100
S —
Do s o e bt st o . puRPsa o s InG corinors TM‘;.";!Z"?: FEC FORM 6
Ihan Esing the Nams and aodress of any Potcal commEes 1o Sl contributions IFOM S2ch JOMMiss (Rawisad OF2ME)

FECConnect LIVE Independent Expenditures & Pre-Election Communications

&4 2019-20 Election Cycle Slide 46
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4. How does the campaign committee disclose the PAC’s payment for the

cable advertising?

An in-kind contribution is disclosed both as a receipt and a disbursement to avoid

inflating cash-on-hand totals.

Report an in-kind contribution on the campaign’s Post-General report, both on
Schedule A for Line 11(c) (Contributions from Other Political Committees
(such as PACs)) AND as a disbursement on Schedule B for Line 17 (Operating
Expenditures). The itemization on both Schedule A (Date of Receipt box) and
Schedule B (Purpose of Disbursement box) should include a notation indicating
the contribution is “in-kind”).

Campaign: In-Kind Contribution -

FOR LINE NUMBER: | PAGE oF

. & 30G Report (2 of 2)

SCHEDULE A (FEC Form 3)
ITEMIZED RECEIPTS

4= Receipt: FEC Form 3

Amanda Newman for Congress Committee

Full Name dLast, First, Middle Initial) |

. Ocean Resort PA |
Maiing Adamss

1500 Seafoam Drive |

I

ity State [ Coda
Dewey Beach DE 00000

prfirbarfit C 00000088

Name of Empioyer T

Decupation |

| ection Cycle-to-Date

~ 5,000.00 ‘

Genaral

2020

Schedule A,
Line 11(c)
0]’ [22 )20 Disbursement: FEC Form 3
A of Ech P i P l Schedule B,
. 5,000.00 .
e 1 Clrkind D Line 17
SCHEDULE B (FEC Form 3) s :i‘ii“”g N:‘AS?ER_ [Pace  oF |

for each category of the

ITEMIZED DISBURSEMENTS Dok Sl Pt

@& g g fe

Any Information copied from such Reports and Statements may not be sold or used by any person for the purpose of soliciting contributions

Reporting as receipt &

of for purposes, other than using the name and address of any political committes to solicit contributions from such committee.
NAME OF COMMITTEE (In Full

Amanda Newman for Congress Committee

Full Name (Last, First, Micdile Initial)
- - A Date of Disbursement
disbursement avoids oOcean fesort PAC S
1500 Seafoam Drive
= - Ci ip Coda
|nfl atlng cash On ha nd !VDewe Beach l P a‘-‘ooqn J FEC Identification Number
WRR B8, LA C 00000088
Category/ Amount of Each Disbursament this Period
Type
Office Saught House Disbursement F 5,000.00
| senats | Primary  [X] General
- e I:resue t Other (specify) w 2020 Memo Hem
ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
=l 2019-20 Election Cycle Slide 47
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Coordinated Communications

Key Points for Reporting:

m Campaigns file 48-Hour Notices (Form 6) for
last-minute contributions > $1,000
= Online webform
= Paper filers may fax to 202-219-0174

= PACs disclose on FEC report covering
applicable period; no additional reporting

] eccameauvt It Experdiure & Pro-Eloesion Cammunications
B 301920 Elisetios £yl Siide &8

Points to Remember:

Campaigns:
e How to file 48-Hour Notices:
0 Online at https://webforms.fec.gov/onlinefiling/form6/login.htm or if paper
filer, may fax to 202-219-0174
o0 Online example and instructions: https://www.fec.gov/help-candidates-and-
committees/filing-reports/reporting-48-hour-notices/
o Paper version of Form 6 and instructions: https://www.fec.gov/help-
candidates-and-committees/forms/#candidates-and-authorized-committees
e Any in-kind contribution disclosed on the 48-Hour Notice must be disclosed
again as a receipt and an operating expenditure on next scheduled report.
See https://www.fec.gov/help-candidates-and-committees/filing-reports/in-
kind-contributions/

PACs:
e No 48-Hour Notice is required.
e Disclose coordinated communication as in-kind contribution on Schedule B for
Line 23. See https://www.fec.gov/help-candidates-and-committees/filing-pac-
reports/in-kind-contributions-candidates/
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Communications that advocate a candidate’s election or defeat, but are not
coordinated, are subject to different rules and reporting requirements.

IV.  Independent Expenditures (11 CFR 100.16)

Independent Expenditures

Communications that:

= Expressly advocate the election or defeat of
clearly identified candidate; and

= Are made without cooperation,
consultation, request or suggestion of
candidate or party committee

ﬁ’ TECConnec UV Indepandent Expandiune & P Flaction Communications
B 01920 ElectisaCycls - Slide 53

A. Independent expenditures defined
Expenditure for communication that “expressly advocates” the
election or defeat of a clearly identified candidate and that is not made
in cooperation with, or at the suggestion of, the candidate or his/her
campaign or its agents, or a political party or its agents.
1. Clearly identified — 11 CFR 100.17
A candidate's name, nickname, photograph or drawing appears or
identity is otherwise apparent through references.
e “The President”
e “Your Congressman”
e “The incumbent”
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2. Express advocacy — 11 CFR 100.22
Message unmistakably urges election or defeat of one or more
clearly identified candidates.
a) Two part definition of unmistakably urging election
or defeat
e Part A: Specific call to action
e Part B: “Only reasonable interpretation test”
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Express Advocacy

v Specific call to action

= Explicit words of advocacy for or against
a federal candidate

= Urging action with respect to candidates
associated with a particular issue

= Campaign slogan or words

] eccameauvt
Bl 01920 Eloctioncyels
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b)

Part A: Specific call to action — 11 CFR 100.22(a)

(1)

()

©)

Explicit words of advocacy for or against a
federal candidate

e “Re-elect your Congressman”

e “Support your Democratic nominee”

e “Reject the incumbent”

Urging action with respect to candidates
associated with a particular issue

Example: “Vote Pro-Environment,” when
accompanied by names or photographs of
candidates identified as supporting the issue.
Campaign slogan or words that can have no
other reasonable meaning than to support or
oppose candidate

Examples: bumper stickers, pins
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Independent Expenditures

Express Advocacy:

v Only reasonable interpretation test

When taken as a whole and with limited reference
to external events, such as the proximity to the
election, could only be interpreted by reasonable
person as containing advocacy of the election or
defeat of one or more clearly identified candidates.

] 23 Eecsoncet e e e e
C) Part B: “Only reasonable interpretation test” —

11 CFR 100.22(b)

Absent explicit words of advocacy for or against a
candidate, the communication, when taken as whole
and with limited reference to external events, can only
be interpreted by reasonable person as “encouraging
action to elect or defeat” federal candidate.
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3. No limits
The PAC may spend an unlimited amount because the expenditure
is not coordinated.
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Independent Expenditures

Coordinated vs Independent

= Coordinated @ Independent

= Limited = Unlimited
= Corporate/union = Corporate/union
funds prohibited funds permitted

Suppatar Campaign

Poll Time

Poll Question: Yes or No: Are independent expenditures considered coordinated communications?
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ANSWER:
Poll Question: No - CORRECT ANSWER

Independent Expenditures

Who Makes Them?

m PACs, including Super PACs/Hybrid PACs
= Party committees

= Individuals, groups and other unregistered
entities

= Corporations, unions and other entities
(including 501(c)(4) organizations)

r} TECCannect LW Indep cpeenditures & P -Elaction Communications
] 101920 Elpctios Cycln Slide 57

B. Who makes Independent Expenditures?
1. Political Action Committees

a) Separate Segregated Funds (SSFs) and Nonconnected
PACs — May use funds that are raised within normal
federal contribution limits and prohibitions.

b) Super PACs — May use unlimited contributions raised
from any source (except foreign nationals)

C) Hybrid PACs — May use either its federal PAC subject to
restrictions or its non-contribution account which may use
unlimited contributions raised from any source (except
foreign nationals).

Party committees

Individuals, groups and other unregistered entities

4. Corporations, unions and other entities (including 501(c)(4)
organizations)

w N
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Independent Expenditures

3

Independent Expenditure-Only Committees
(“Super PACs”)

@ No limit on contributions received
= May accept corporate/union funds
= Register and file reports with FEC

@ Identify status by letter with Form 1

S Nl Tl P LR E gL B PrAAEL T —
20 Elpetion Cycli Siide 5

a) Independent expenditure-only political committees
(Super PACs)
Based on decisions in Citizens United v. FEC (2010) and
SpeechNow.org v. FEC (2010), a Super PAC is a PAC that pledges
to make only independent expenditures. As a result, it may raise
and spend funds outside the usual limits and prohibitions.
1) Advisory opinions:

e AO 2010-09: The Commission ruled that a
corporation may “establish and administer a political
committee that makes only independent expenditures.”

e AO 2010-11: The Commission explained
guidelines applicable to an independent-
expenditure only political committee.

@) Guidelines from AOs:

e No contribution limits or solicitation restrictions
are imposed on independent expenditure-only
political committees.

e May accept donations from corporations and unions.

e Super PACs must still register with FEC and
disclose contributions received and independent
expenditures made.

3 Registration of Super PAC

To register, include letter with Form 1 clarifying that it

intends to accept unlimited contributions for purpose

of making independent expenditures.
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Information and letter are available at
https://www.fec.gov/help-candidates-and-
committees/reqistering-pac/registering-
nonconnected-committee/

Independent Expenditures

Nonconnected PACs with “non-contribution
account” to raise unlimited funds for IEs
(“Hybrid PACs”)

= May accept corporate/union funds

= All activity reported on FEC Form 3X
= ldentify status by letter with Form 1

ri, TECCammea LV P i Pru-Flacsion
Rl M0 Elpction Cycle Slide 5

b) Hybrid PACs
1) Careyv. FEC
e Traditional nonconnected PACs (i.e., PACs that
make contributions and adhere to the $5,000 per
calendar year contribution limit) may establish a
separate “non-contribution” account which may
accept unlimited contributions from individuals,
corporations and labor organizations.
e “Non-contribution” account may only be used to make
independent expenditures and not to make contributions.
(@) All activity for both accounts is reported on one FEC report.
3 Notify the FEC either with initial Form 1 (Statement of
Organization) filing that the PAC intends to establish a
“Non-contribution account,” or for PACs already
registered, file notification with the FEC that the PAC
intends to establish a “Non-contribution account.”
4) Guidance: https://www.fec.gov/help-candidates-and-
committees/registering-pac/bank-accounts-
nonconnected-pacs/ (See “Non-contribution account”)
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Independent Expenditures

Permitted:
= Corporate/labor treasury funds

Prohibited:
= Foreign nationals

m Federal government contractors

Poll Time

Poll Question: Yes or No: Do Super PACs have a limit on contributions received?
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Answer:
Poll Question: No - CORRECT ANSWER

Having looked at what an independent expenditure is, and who can make one, let’s
now cover the rules for making and reporting them.

Independent Expenditures

Basic Rules for Disclaimers
= |dentify who paid for a communication
= Clarify whether a campaign authorized it

= Appear on all “public communications,”
widely distributed emails, public websites

@ Include media-specific requirements

r"? FECCannect LV Imhmm‘!ﬂ%ﬂmnmbﬂl
) 301920 Election Cycla Slide 62
5. Disclaimers required for independent expenditures

a) Required wording:

“Paid for by (Name of Payer) (web address/phone number
or street address) and not authorized by any candidate or
candidate’s committee.”

b) Stand by Your Ad if on radio/TV (both oral and in
writing): “(Name of Payer) is responsible for the content
of this advertising.”

e Both authorized and unauthorized TV communications
must include a similar statement, clearly readable, at the
end of the communication.
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Sample Print IE Disclaimer

Tar Washignan B trer 11T BT

CANDY PAC
encourages you to Ad paid for by
W_”Ehau::t NOT authorized by
iy Wonka candidate’s campaign

L Py by ey —
Paid for by Citizens Who Love Candy PAC (www.candypac.org)
and nat autharized by any candidate or candidate’s committee.

Iﬂlﬂmﬂm.mmnmﬂm
B3

,'.“'"t, FECEannect LVE
vl A019-20 Electizs Cycla

Example: In this example of a printed communication, the disclaimer for an
independent expenditure appears in a box with color contrast. The notice indicates
that the PAC paid for the ad and that it was not authorized by any candidate or
candidate’s committee, and gives contact information for the PAC.
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Sample Television IE Disclaimer

(s -
- ¥
Faid for by Citizens Who Love Candy PAC (www.candypac.org)and
not autharized by any candidate or candidate's committee. The Ctizens Wheo
Love Earu:!yf PAC is responsible for the content of this advertisement,

Example: In this example of a television ad, the disclaimer for an independent
expenditure provides the website address of the PAC that paid for the ad, states that
the communication was not authorized by any candidate, and indicates that the PAC
is responsible for the content.

Poll Time

Poll Question: Yes or No: Are disclaimers required for all public communications?
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Answer:
Poll Question: Yes— CORRECT ANSWER

Reporting IEs

@ Individuals/organization use FECForm5
PACs/parties use ScheduleE, ==~ —
FEC Form 3X

= Date made = date disseminated

= Aggregate on per calendar year,
per election, per office sought

basis
r"'? TECConnect LV |mhmmmnmwmmm
B 3019.30 Elisetims Oyl Slide 5s

C. Reporting Independent Expenditures

1. Individuals/organizations report on FEC Form 5;
PACs/parties report on Schedule E of FEC Form 3X
2. Date made = date disseminated

e An independent expenditure is considered made when it is
publicly distributed or otherwise publicly disseminated.
e See the FEC’s interpretive rule at 76 FR 16233 (October 4, 2011):

https://transition.fec.qgov/law/cfr/ej compilation/2011/notice 2011

-13.pdf.
3. Aggregation
Per calendar year, per election, per office sought (race) basis.
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Reporting IEs

Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

= 48-Hour Reports
= |Es aggregating = $10,000 > 20 days
before an election

= 24-Hour Reports
= |Es aggregating = $1,000 < 20 days but
> 24 hours before an election

= Disclose again on next i

regular report

] eccameauvt
By 201920 Elperion oyrln

~

Indipantunt Exgenditune & Pra-Flaciion Communications.
Slide B

4. Additional reporting on 48- and 24- hour basis:
48-Hour Reports (11 CFR 104.5(g)(1))

a)

b)

1)

()

Must file a 48-Hour Report for independent
expenditures aggregating $10,000 or more with
respect to a given election, anytime during a
calendar year up to and including the 20th day
before an election.

A 48-Hour Report is required each time
additional independent expenditures aggregate
$10,000 for the same election.

24-Hour reports (11 CFR 104.5(9)(2))

(1)

()

Must file a 24-Hour Report for independent
expenditures aggregating $1,000 or more with
respect to a given election made less than 20
days but more than 24 hours before election day.
A 24-Hour Report is required each time
additional independent expenditures aggregate
$1,000 or more for the same election.
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C) Disclose again on next regular report
1) Individuals/organizations
e Must file a quarterly report on FEC Form 5
when independent expenditures for a given
election that aggregate more than $250 in a
calendar year are made within a quarterly
reporting period.
2 PACs/parties
e Must disclose independent expenditures
again on FEC Form 3X in accordance with
regular monthly or quarterly filing schedule.

Reporting IEs

General Election Periods
= 48-Hour Reports
= 2020 General: thru 10/14/2020
= 24-Hour Reports
= 2020 General: 10/15/2020-11/01/2020

OctQuarterly  Pre-Eleclion Ebaction Post-Election
Ropor Due Feegor Due Day Repart Do

Y v ¥

48-Hour Reports 24-Haour Reparts
> 510k &Sk

A A
20 Days 24 Hours
Before Election Befora Eleclion

r"'? TECCannect LV Indppandunt Expendiiure & Pro-Elecsion Communicstions
B 301920 Electiza Cycls Slide6E
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Reporting IEs

24- and 48-Hour IE Reports
= Filed with the FEC

= Electronic filers submit reports
electronically

= All filers may use online filing system:
https://webforms.fec.gov/

r"'? !Hﬁ_ﬂnﬁfﬂlﬂl Indepandent Expenditures & Pra-Flaction Communicastions
B 301920 Elptize Cycln Siide B

d) 24-Hour and 48-Hour Reports are filed using stand-
alone Schedule E or Form 5; check appropriate box to
note type of report.

e) Online resources:

e 24-Hour and 48-Hour Report time frames for 2020
are located on FEC website at
https://www.fec.gov/help-candidates-and-
committees/dates-and-deadlines/2020-reporting-
dates/24-and-48-hour-reports-independent-
expenditures-periods-main-page-2020/

e Online filing of 24-Hour and 48-Hour Reports
available at https://webforms.fec.gov/
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Reporting Scenario #3:  PAC Independent Expenditure — Payment before
Dissemination

G’
@\Q Payment before Dissemination

@ On August 18, XYZ PAC spends
$13,000 on TV ad supporting
Elizabeth Monroe for Senate

Elizabeth Momnnoe

= Ad airs on September 12

o

= PAC doesn’t speak with
campaign before running ads

P iEcConnectuvl Indep et Expenditunes & Pro-lecsion Cammunicstion
{8 Blebemrimantin " siide T

The XYZ PAC files monthly. The PAC has made the maximum contribution to Elizabeth
Monroe’s Senate campaign, but wants to do more. On August 18, a week after Monroe’s
primary election victory, the PAC spends $13,000 on a TV ad expressly advocating
Monroe’s election. The PAC does not coordinate with the Monroe campaign. The ad airs
on September 12.

1. What type of transaction is this?
Independent expenditure by XYZ PAC.

2. How must the committee disclose the transaction(s)?
The PAC paid for the ad in August, but it won’t appear until September. Since
the committee paid for the ad before the dissemination date, the committee
has two options for reporting this independent expenditure in its regularly
scheduled report, as detailed in the examples below.
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G’
@x: Option 1: Two-step Reporting

Payrnent
August 16

SeptemberMonthly Septamber Maonthly
Closa of Books Repor Due
V¥ v

August 31 Septambar20

Disclose Payment on September Monthly

r} TECCanmec LV Indipantant Expenditure & Pra-Elye

ol 0920 ElectieeOyclo Slide 7L

Y ¢
Ny Option 1: Operating Expenditure

SCHEDULE B (FEC Form 3X) - vy | TR LN e PAGE OF
Se separale schedule(s
ITEMIZED DISBURSEMENTS for each catogory of e | ¢ apone o6 e
Delailed Summary Page H oh H . H o9 H amb

Any information copied from such Reports and Statements may not be sold or used by any person for the purpose of soliciting contributions
or for commercial purposes, other than using the name and address of any political committee to solicit contributions from such committee.

NAME OF COMMITTEE (In Full)
XYZ Political Action Committee

Full Name (Last, First, Middle Initial)
A Date of Dishursement
Archer Advertising Agency T T ) [T
Mailing Address . 08 18 2020
123 Main Street
C“gt- Paul S‘RFIN Zp C°d‘§5103 FEC Identilication Number
Purpose of Disbursement C 00000007
l Pre-payment for television advertisement
© Category/ Amount of Each Disbursement this Period
Type
Oifice Sought: Fouse Disbursement For: 13,000.00
Senate Primary L General ! )
President L Other (specify) w Memo ftem
State: District:
0 FECConnect LIVE Independent Expenditures & Pre-Election Communications
2019-20 Election Cycle Slide 72
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GP
@\: Option 1: Two-step Reporting

TW Ad Airs
September 12

Cretober Monthly
Repart Dues

b

October Monthly
Closa of Books
Y

September 30 Oelobor 20

Disclose Dissemination on October Monthly

,i‘""', TECCanniect vl Indwpandunt Expenditures & Pa-fockion Communictions
R] 1920 EloctionCycl slide 72

P
“ Option 1: IE Dissemination

SCHEDULE E (FEC Form 3X)

ITEMIZED INDEPENDENT EXPENDITURES PAGE or
FOR LINE 24 OF FORM 3X
NAME OF COMMITTEE (In Full) FEC IDENTIFICATION NUMBER ¥
XYZ Political Action Committee C 00000007
Check if l:‘ 24-hour report DAB-hour report New report Amends report filed on e o o
Full Name of Payee ["] Memo Item | Date of Public Distribution/Dissemination
Archer Advertising Agency 09 112 2020

Mailing Address

- Al t
123 Main Street o
Gity State Zip Code 13,000.00
3 3 -
St. Paul MN 55103 _ .
Date of Disbursement or Obligation
Purpose of Expenditure Category/ T [T TTTTYTTY
Television ad — see Schedule B Type
Name of Federal Candidate: [X| support | office Sought: | |House  District:
Elizabeth Monroe [ ] oppose | | President  [X] senate state: IMIN_
Calendar Year-To-Date Disbursement For: D Primary Izl General
Per Election for Office Sought , ,13,000.00 I:‘ Other (specify) >
n FECConnect LIVE Independent Expenditures & Pre-Election Communications
=4 2019-20 Election Cycle Slide 74
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N 4
\. Option 1: Negative Entry

SCHEDULE B (FEC Form 3X) For LNE NUvBER: PAGE o
ITEMIZED DISBURSEMENTS for cach category of e, | ek ey ene)
Detailed Summary Page o5 ﬁ o H o8 H o9 ﬁ ath

Any information copied from such Reporls and Slalemenis may not be sold or used by any person for the purpose of soliciling contributions
or for commercial purposes, other than using the name and address of any polilical commiltee 1o solicit coniributions from such committee.

NAME OF COMMITTEE (In Full)
XYZ Political Action Committee
Full Name (Lasl, First, Middle Initialy

Date of Disbursement
Archer Advertising Agenc o BB £~ BB R ¥ V8
Mailing Address g g y Og 1i 2620

123 Main Street

Ci‘gt_ Paul Slalﬁ/lN Zip 00?5103 FEC Identilicalion Number
Purpose of Disbursemerll C 00000007
TV Ad (IE paid 8/18/20, see Schedule E)
Calegory/ Amount of Each Disbursement this Period
Type
Office Sought: House Disbursement For: , -,13'00Q.00
Senale Primary |_ General
President | Other (specify) ¥ Memo fem
State: District: o
0 FECConnect LIVE Independent Expenditures & Pre-Election Communications
2019-20 Election Cycle Slide 75
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GP
@Q Option 2: One-step Reporting

Bayment
August 18

SeptemberMonthly September Maonthly
Closa of Books Report Due
v \

August 21 Saptember 20

Disclose Payment as IE on September Monthly

r"'? TECCannect LV Indipanident Expenditunes & Pro-Election Communicstions
B 301920 Elbctize Cycln Slide 76

P
° Option 2: |[E Payment

SCHEDULE E (FEC Form 3X)
ITEMIZED INDEPENDENT EXPENDITURES

PAGE OF
FOR LINE 24 OF FORM 3X

FEC IDENTIFICATION NUMBER ¥

NAME OF COMMITTEE (In Full)

XYZ Political Action Committee C 00000007
Check if l:‘ 24-hour report DAB-hour report New report Amends report filed on e o o
Full Name of Payee ["] Memo Item | Date of Public Distribution/Dissemination
Archer Advertising Agency W] [T [T
Mailing Address
123 Main Street Aot
Gity State Zip Code 13,000.00
St. Paul MN 55103 _ .
Date of Disbursement or Obligation
Purpose of Expenditure Category/ e L Y ¥
Pre-payment for television ad Type 08 18 2020
Name of Federal Candidate: [X| support | office Sought: | |House  District:
Elizabeth Monroe [ ] Oppose | | President [X|senate  State: MN
Calendar Year-To-Date Disbursement For: D Primary Izl General
Per Election for Office Sought , ,13,000.00 I:‘ Other (specify) >
FECConnect LIVE Independent Expenditures & Pre-Election Communications
2019-20 Election Cycle Slide 77
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‘P
@\; 24- and 48-Hour Report Periods

TV Ad Airs
Saplember 12
MN Primany General
August 11 Election
\

48-Hour Reports
=510k

20 Days 24 Hours
Befaore Election Before Election

Triggers 48-Hour Report

r"'? TECCannect LVl Indipanident Expenditunes & Pro-Election Communicstions
B 301920 Elptize Cycln Slide T8

¢
“ 48-Hour Report

SCHEDULE E (FEC Form 3X)
ITEMIZED INDEPENDENT EXPENDITURES

PAGE OF
FOR LINE 24 OF FORM 3X

NAME OF COMMITTEE (In Full) FEC IDENTIFICATION NUMBER ¥
XYZ Political Action Committee C 00000007
Check if l:‘ 24-hour report New report Amends report filed on e o o
Full Name of Payee ["] Memo Item | Date of Public Distribution/Dissemination

Archer Advertising Agency ] ] [T
Mailing Address 09 12 2020

. Al t
123 Main Street -
Gity State Zip Code 13,000.00
3 3 -
St. Paul MN 55103 _ .
Date of Disbursement or Obligation
Purpose of Expenditure
Category/ Ungs '8 B8 %N RE B9 94
Television Ad Type 08 18 ' 2020
Name of Federal Candidate: [X| support | office Sought: | |House  District:
Elizabeth Monroe [ ] oppose | | President  [X] senate state: IMIN_
Calendar Year-To-Date Disbursement For: D Primary Izl General
Per Election for Office Sought , ,13,000.00 I:‘ Other (specify) >
n FECConnect LIVE Independent Expenditures & Pre-Election Communications
=4 2019-20 Election Cycle Slide 79
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Reporting Scenario #4:  PAC Independent Expenditure — Dissemination before
Payment

G’
@x; Dissemination before Payment

& On Oct. 5, XYZ PAC airs $8,000 TV ad
supporting Al Daniels for Senate

& On Oct. 13, XYZ PAC airs $3,000 radio
ad opposing Daniels’ opponent A Al

= PAC pays for ads on November 30
®

= PAC doesn’t coordinate with the
campaign before running ads

r"'? !Hﬁ_ﬂnﬁfﬂlﬂl Indepandunt Expenditures & Pro Elecsion Communications
B 301920 Elptize Cycln - Slide By

Senate Candidate Al Daniels doesn’t accept PAC checks and his campaign won’t
speak to PAC representatives. Still, the XYZ PAC wants to support him because of
his strong stance on issues of importance to the organization. XYZ PAC decides to
buy two ads: a television ad costing $8,000, which expressly advocates the election of
Al Daniels; and a radio ad costing $3,000, which expressly advocates the defeat of
Daniels’ opponent, Kate Jones. The television ad airs on October 5 and the radio ad
on October 13. The committee will pay for the ads on November 30, 2020.

1. What type of transactions are these?
The PAC is making independent expenditures, defined as expenditures for
communications that “expressly advocate” the election or defeat of a clearly
identified candidate and that are not made in cooperation with, or at the
request or suggestion of, a candidate or his/her campaign or its agents, or a
political party committee or its agents.
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GP
@\__: Dissemination before Payment

Bk T Ad
Airs Oct.5

regate = $11,000

S 3k Radio Ad Aggreg $11,

Airs Ol 13 Elastin
Diary

\ /

Z4-Hour Reports
=51k

A

20 Days 24 Hoirs
Before Election Before Electon

Triggers 48-Hour Report

r"? FECCannect v Indipandant Expenditure & Pra-Elaction Communicmions.
] 101920 Elpstios Cycl Slide B

How must the committee disclose the transactions?

An independent expenditure is considered made when it is publicly distributed
or otherwise publicly disseminated. If independent expenditures aggregating
$10,000 or more and are made prior to 20 days before an election, as these
expenditures did, the PAC must file a 48-Hour Report on Schedule E. The
PAC must disclose the independent expenditures again, on Schedule E, for the
next regular FEC report (in this case, the next regular report for the PAC is the
12-Day Pre- General (12G) Report).

See reporting examples on next several pages
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P
° 48-Hour Report filed 10/14

SCHEDULE E (FEC Form 3X)
ITEMIZED INDEPENDENT EXPENDITURES

FAGE o1
FOR LINE 24 OF FORM 3X

WAME OF COMMITTEE (In Ful) FEC IDENTIFICATION NUMBER ¥
XYZ Political Action Committee C 00000004
Check it || 24-hour repert I}( Ma-hour uemll X newrepet Amends report fled on
Full Name ol Payes Memo em Date of Public DiskibutonDisssminalion
| KRLYTV, Inc, | 10 o5 2020
Mailing Address
. . Amount
1010 Cavalier Drive
Gty B3 Zip Code 8,000.00
| Austin | ™ 1 73301 | Dete of Distursement or Ceiigation
Pupose of Expendiure Category! v
TV Ad e | 004
| Name of Feoera Canadae X Suppert | Offie Sougnt [T —
Al Daniels Cpposs Presigent [ senate  state: TX
Calenda Year-To-Date Distursement For Frimary x Generd
Per Bestion foe Offios Sought ) _ 8,000.00 airer fspecy» 2070 General
Full Name of Payee Memo Hen | Date of Puliic DiskibutonDisseminaion
| KRLY Radio, Inc. 10 13 2020
Maling Adress
" . Arnount
1010 Cavalier Drive
Gy Shak 3p Code ) _ 3,000.00
s 'Ausgir; Tx i 73301 | Date of Distursement or Cdigation
Urpase of Expenditire Category! v
Radio Ad e | 004
Name of Federa Cmadde ] Support | Offiee Sougnt Houss  District
Kate Jones X Oppos= presigent K Senze  siae 1K
Calenda Year-To-Dae Distursement For Primary X Gened
Per Bleetion for Offioe Sought 11,000.00 Cther (spectyy» 2020 General
ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
&4 2019-20 Election Cycle Slide 82

G’
@\m Dissemination before Payment

B3k Radio Ad
Airs Del 13

Pre-Elaction Election
Repor Due Day

Y
|
24-Hour|Reports
=51k

A

20 Days 24 Hours
Before Election Before Electon

Disclose again on Pre-Election Report

] fEccomeatil IApa NanE Exen i Pra-Fladtion Cammuianiont
B 201020 Electimmycln lido B3

68

FECConnect LIVE Webinar 2020
Prepared by the Federal Election Commission



Independent Expenditures and Pre-Election Communications

SCHEDULE E (FEC Form 3X)
ITEMIZED INDEPENDENT EXPENDITURES

Outline and Reporting Scenarios

FOR LINE 24 OF FORM 3X

NAME OF GOMMITTEE (In Ful)

XYZ Political Action Committee

FEC IDENTIFICATION NUMBER v

C/00000004

Check it || 2atour reprt | 4@how regort ) New report Amends repor!

e [T ] O

FUl N of Payes

KRLY TV, Inc.

lmmom&nl

Dale o1 Putiic DistiEubonDIssemination

Maling Address

o'l los | 2020 |

1010 Cavalier Drive
aty Zip Code

73301

EC
"

Austin

‘I‘! DO

Dae ol D of DEigaion

[Pupass of Expendie
TV Ad

5

0T

Name of Federal Canddae:
Al Daniels

X/ support
(] oppose

Cffios Sought

O

| House  Distiet.
presioent [ senate  stae TK

Calenda Yesr-To-Date
Per Bection for Ctfice Sought

L. . 800000

o For || pimary K| cenera

Otter (speaty) » 2020 General _ |

Full Name of Payee

KRLY Radio, Inc,

Date of Putiic DISTIEuon/DIssemination

Malling Address
1010 Cavalier Drive
aty

Ansunt

Zip Code,

Austin 73301

L. 300000 |

Date of [x or Celigation

pose e

Radio Ad

~

CT' 00

Name of Federal Canddate:

[ supgort
Kate Jones

X tpeos

Office Sougnt | House  Dislikel
[ presient X genate siae X

Caienda Yedr-To-Date
Per Blection foe Citioe: Saught

| 11,000.00

o

For [ Pimary | Generd

| Gter (speaty)» 2020 General

SCHEDULE D (FEC Form 3X)

DEBTS AND OBLIGATIONS
Excluding Loans

tamafoommﬁmﬁun

XYZ Political Action Committee

A Full Name (Lasl, Firsd, Middk Inilial) of Deblor or Credior

KRLY TV, Inc.

Nalure of Debl (Purpose);

TV Ad for

| Mailing Address

“ Austin ™ 73301

Al Daniels

Culstanding Balance Beginning This Period

... 0.00

Amound incurred This Perlod

Payment This Perlod

Oulstanding Balance al Close of This Period

.. 8000.00 0.00

I 8,000.00

‘ I(R-& Rédi'o, Inc.

Nalire of Dobl (Furposo);

Radio Ad Opposing

1010 Cavalier Drive

Kate Jones

x| 73301

Austin

Oulstanding Balance Beginning This Poriod

Paymenl This Parlad

Oulstandng Bakanee al Close of This Pariod

3,000.00
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GP
@\; Dissemination before Payment

Payment made
Movember 30

Year-End
Repaort Due

\

Election
Diay
h 4

24-Hour Reports

=51k

A A A
20 Days 24 Howirg Post-Election
efors Election Before Election Report Dus

Disclose payment on Year-End Report

Indipandunt Expenditune & PoElacion Communications.
SlideBs

SCHEDULE E (FEC Form 3X)

ITEMIZED INDEPENDENT EXPENDITURES meE 1o
FORLLINE 24 OF FORM 3%
NAME OF COMMITIEE (n FUl) FEC IDENTIFICATION NUMBER 7
XYZ Palitical Action Committee C 00000004
Check it || 2450ur report lagtowr repor Mew report anends report ed on | T
Full Name of Payes Memo ilem  ffDate of Putic Disvibulon/Disseminaion )
KRLY TV, Inc. [ 10 05 2020
Malng Addess 7
. " Amount
1010 Cavalier Drive i |
aly Stak Zip Code ) . 8,000.00
Austin 1 X | 73301 fDatz of Distursement or Otligaon A
Purpose of Expenclre Category/ - TN .
TV Ad disseminated on 10/5/2 e | 004 11 30 2020 |
Name of Federdl Candiddte: "X Sween | Cfice Sousht House  District
Al Daniels Cppose eresigent [ Senate  State T
Calenda YearTo.Dale Distursement For Frimary K| Genera
Per Bieation kor Qifice Sought . . 8,000.00 Ciner (zpeaty) e 2020 General
Ful Name of Payes x Memio 1tem Date of Puliic Diskibukon/TIssemindon
KRLY Radio, Inc. ; s
! 10 13 2020
Malng Adiress
. . Amourt
1010 Cavalier Drive |
Tty B [ @b cooe : _3,000.00
Austin | LS 1 73301 | Dats of Distursement or Coligation
PUpCse Of EXpenaie Gategory! — . .
Radio Ad - | 004 U} 300 | 2020
Mame of Federdl Canddae i Suppert | Offioe Sought House  District
Kate Jones X Copos: resigent X Senate  stae 1K
Calendar Year-To-Dae Distursement For Pimary [ X|Gerera
Per Biegton kr Qifce Soughl 1 1 11,000‘00 Ciher speatyy e 2020 General
n FECConnect LIVE Independent Expenditures & Pre-Election Communications
&8 2019-20 Election Cycle Slide 87
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) ¢
* Debt Paid (Year-End)

SCHEDULE D (FEC Form 3X) pr— Trace T or 1
DEBTS AND OBLIGATIONS schodulets) :’;:\:c:lthhﬁz:’ﬂ‘: s
Excluding Loans numbered line) x‘ 10
NAME OF COMMITTEE {In Fully
XYZ Political Action Committee
A Full Name (Last, First, Middle Inifial of Debtor or Craditor Nalure: of Detd (P urpose):
KRLY TV, Inc. TV Ad for
Malling Addeess . .
City 1010.Cavaller Drive Stale Zip Code { Al Daniels
Austin " ""73301
Outstanding Balance Beginning This Period
8,000.00
Amount kourred This Period Payment I!lis F-ruriod - Oulstanding Baknoe al Close of This Period
0.00 8,000.00 0.00
B. Full Name (Last, First, Middie iitkal) of Deblor or Crodion Nalure of Debl (Purpose):
KRLY Radio, Inc. . .
R ' Radio Ad Opposing
1010 Cavalier Drive Kate Jones
City R Stale Zip Code
Austin x |" 73301 |
Oulstanding Galance Deginning ﬂlis P,B'i,ud
3,000.00
Amount ineurred This Period Paymen! This Period ‘Oulztanding Balance al Cloge of This Period
0.00 3,000.00 0.00
ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
&4 2019-20 Election Cycle Slide 88
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Reporting Scenario #4 (Alternate Facts): PAC Independent Expenditure —
Dissemination before Payment

What if XYZ PAC wasn’t sure exactly how much its television and radio ads would end
up costing? How would they file the required 48-Hour Report?

Al Danleks

See reporting examples on next several page
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SCHEDULE E (FEC Form 3X)
ITEMIZED INDEPENDENT EXPENDITURES

PAGE oF
FOA LINE 24 OF FORM 3X

NAME OF COMMITIEE (i Ful)

XYZ Political Action Committee

FEC IDENTIFICATION NUMBER ¥

Check it || 2ahour eport | Wlag-now report ) X newreport Ame

e [ [ [

Full Name of Payee
KRLY TV, Inc.

[ Memo ilem

Date of Pubiic Disyibuton/Tisseminasion

Malng Addess
1010 Cavalier Drive
aty

0| los| (2020 |

p Code

Austin

7330 —

Ire
TV Ad - Estimate

oo

Date of of Qeligamon

L Lt

Al Daniels

X suppent
[ ] Oppose

Office Sought | |House  Disrkt

[ eresiem (X senae state TH

Calenad vea-To-Date
Per Election for Qffice Sought

[ .. 750000

For: || Fimay K| Generd
| ctter (speaty) » 2020 General

Ful Name of Pages
KRLY Radio, Inc.

X meme tem

Date of Putiio Disyibubon/Tisseminagion

Mailng Addess

00 130 [ 2020

1010 Cavalier Drive
aty p Code:

Austin

73301

L 250000 |

e

Radio Ad - Estimate

" [ o0a |

Date ot of Quiigamon

Name of Federd Candidae:
Kate Jones

[ Support
(X Cppose

Offics Sought | |House  Distet

[ presioent K et stae T

Calenda Year-To-Date

Per Election o Office Sought

SCHEDULE E (FEC Form 3X)
ITEMIZED INDEPENDENT EXPENDITURES

| 10,000.00

For:

PAGE oF
FOR LINE 24 OF FORM 3%

NAME OF COMMITTEE (n Ful)

XYZ Political Action Committee

FEC IDENTIFICATION NUMBER ¥

Check it || 2aour report Bkmurepon) K Mewrepat  Amends report Hed on D’ " E::j

Ful Name of Payee
KRLY TV, Inc.

[ Memo

ttem | Dae of Putiic Distituton/Disseminaion

Maiing Address

07| [os! 2020

1010 Cavalier Drive
iy Stk
Austin | TX

Tip Code

73301

Ad (actual ’:nst of estimated IE on

48-Hour He%rt filed 10!14]

o

'UE ol o1 Celigason

300 200

K s

Al Daniels [ coms=

omce Seught | [Heuse  Dismier

[ | Presigent [ Senate  stae TK_

Calenda Year-To-Date

For || Pimay K| Gerera

Per Election tor Office: Sought

.. 8000.00 |

| Cier (zpeary)» 2020 General

Full Name of Payes
KRLY Radio, Inc.

B memo 1tem

Dae of Putiic Diskibuton/Cisseminaion

Waing Address

U

RUANE:

1010 Cavalier Drive
aty 2p Code

3
Austin | ™ 73301

L. 300000 ]

Dat of Distursement o1 Celigagon

io Ad (actual cost of estimated IF
on 48-Hour Report filed 10/14}

o

Name of Fegelsl Canddae:

| suppont
Kate Jones

X Cppos=

Cifice Sought
(7] Presioent

[ JHouse Distet

K senae  stme T

Calendar Year-To-Date

11,000.00 |

Per Blection ke Ofice Sought
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Points to Remember: PAC Independent Expenditure Reporting
e Debts
0 Debts include ads that are contracted for but not paid for.
0 When payment for ad is made in subsequent reporting period, report payment on
Schedule E, and include date of dissemination in purpose field.
0 Update Schedule D with payment; cross-reference Schedule E.

e 24-Hour Reporting

0 Must file a 24-Hour Report for independent expenditures aggregating (per
calendar year, per election, per office) $1,000 or more made less than 20 days
but more than 24 hours before the day of an election.

0 Aggregation is done on per calendar year, per election, per office sought (race) basis.

0 Use Schedule E on Form 3X — check “24-hour” box.

0 Must be received by FEC within 24 hours after the independent expenditure is
publicly distributed or otherwise publicly disseminated.

0 Must be certified (signed) by treasurer (e-filers should type the treasurers name
following the certification on the report).

o For paper filers, can use overnight delivery, hand-delivery or fax to 202-219-0174
(certified or registered mail date will not be considered filed date for these).

o0 Last-minute independent expenditures must be disclosed again on Schedule E of
the next scheduled report that the committee files.

0 A 24-Hour Report is required each time additional independent expenditures
aggregate $1,000 or more for the same election.

e 48-Hour Reporting

o0 Inaddition, must file a 48-Hour Report for independent expenditures that
aggregate $10,000 or more with respect to a given election, anytime during a
calendar year up to and including the 20" day before an election.

0 Use Schedule E on Form 3X — check *“48-hour” box.

0 Must be received by FEC within 48 hours after expenditure is publicly
distributed or otherwise publicly disseminated.

0 Must be certified (signed) by treasurer (e-filers should type the treasurer’s
name following the certification on the Report).

o For paper filers, use online webform.

o Last-minute independent expenditures must be disclosed again on Schedule E
of the next scheduled report that the committee files.

0 Aggregation is done on a per calendar year, per election, per office sought
(race) basis.

0 A 48-Hour Report is required each time additional independent expenditures
aggregate $10,000 or more for the same election.

The 24- and 48-Hour Report time frames for 2020 are located on our website at
https://www.fec.gov/help-candidates-and-committees/dates-and-deadlines/2020-
reporting-dates/24-and-48-hour-reports-independent-expenditures-periods-main-page-
2020/
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

New for 2020 Presidential Primaries

Multistate Independent Expenditures

= |Es that are publicly distributed or otherwise disseminated
in six or more states, but do not refer to any particular state
must be reported as a single expenditure.

lj [
4 o .r .. .-!I'/
s
. _ -- ._{
i . J.;
LTy
e )
o
r‘.‘? 'm“l |m\ﬂml’¢mlmmw_
] 201020 Elpctimacyeis Siide 2

Multistate 1Es in presidential primary elections

1. If IE disseminated in six or more states, must be reported as a
single expenditure.
2. Indicate which state, among those where the IE is distributed,

has the next presidential primary and use that primary date to
determine whether the IE falls within the 24-hour report period.
3. Online resources:
e Rules posted at:
https://sers.fec.gov/fosers/showpdf.htm?docid=401326
e Additional information: https://www.fec.gov/help-candidates-
and-committees/filing-pac-reports/multistate-independent-

expenditures/
e Video example: https://youtu.be/-INL8cu2no4
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

A M T A oo
I i 1

ALFONT OF IKOEPENDINT EXPENDINIRES MAOE AMD CONTRISITIMS FECENLD
T e
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Independent Expenditures and Pre-Election Communications

Outline and Reporting Scenarios

Non-Committee |E Reporting

= Same 24- and 48-Hour Report o T ——
requirements as PACs/parties

= Quarterly reports required

when |Es for calendar year
aggregate > 5250 for an election
and in any subsequent period

during year when IEs of

any amount are made

r‘é TECCanmec LV
il 01520 Electios Cycle

it Expiendituris & Pra-Elaction Communications
Slide 7

5. Non-Committee reporting of independent expenditures

(11 CFR 109.10)

a) When to file reports

Quarterly Reports: Entities must file a quarterly
report (April Quarterly, July Quarterly, October
Quiarterly, Year-End) on FEC Form 5 at the end of the
first reporting period in which independent
expenditures (“IEs”) for a given election aggregate
more than $250 in a calendar year, and in any
succeeding period during the same year in which
additional IEs of any amount are made.

Expedited reports

1)

)

48-Hour Reports: Entities that make IEs
aggregating $10,000 or more for a given election up
to and including the 20th day before an election must
report them within 48 hours. Additional 48-Hour
Reports are due every time subsequent IEs aggregate
$10,000 or more for the same election.

24-Hour Reports: Entities that make IEs
aggregating $1,000 or more for a given election

after the 20th day but more than 24 hours before
12:01a.m. of the day of the election must file
24-Hour Reports. Additional 24-Hour Reports are
due every time subsequent IEs aggregate $1,000 or
more for the same election.
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Outline and Reporting Scenarios

Non-Committee |E Reporting

& Form 5 includes cover page, Schedules 5-A & 5-E
= Contributors itemized on Schedule 5-A

= Reportable IEs disclosed on Schedule 5-E

& FEC rule requiring disclosure of only some
contributions vacated (CREW v. FEC (16-0259))

= All contributions aggregating > 5200 (per year, per
election) from non-committees are itemized on report

= Contributions made to further independent
expenditures notated with memo text

] eccameauvt
By 201920 Elperion oyrln

Indipanident Expenditunes & Pro-Election Communicstions
Hlide

b) Reporting on Form 5 quarterly report
Report independent expenditures on
Schedule 5-E, providing the following:

1)

)

Name and address of the payee;

Purpose of the expenditure;

Date the IE was made (date of public
distribution/dissemination);

Amount of the expenditure;

Name of the candidate;

Whether the candidate was supported or
opposed by the expenditure;

Candidate’s office sought and election; and
Aggregate calendar year-to-date total per
election for office sought.

Report contributions on Schedule 5-A

District court in CREW v. FEC (16-0259)
vacated 11 CFR 109.10(e)(1)(vi), which
required disclosure of only some

contributions, effective 9/17/18.

For independent expenditures made on or after
9/18/18, each contributor who makes a
contribution during the reporting period
aggregating in excess of $200 during the
calendar year must be itemized on Schedule 5-A,
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Independent Expenditures and Pre-Election Communications

Outline and Reporting Scenarios

including their identification information,
contribution date and amount. For contributions
given for the purpose of furthering any
independent expenditure, memo text must be
included stating that the contribution was given
for the purpose of furthering independent
expenditures.

CREW v. FEC (16-0259):
https://transition.fec.gov/law/litigation/
crew_16259.shtml

FEC Press Release (10/4/18):
https://www.fec.gov/updates/fec-provides-
guidance-following-usdistrict-court-decision-
crew-v-fec-316-f-supp-3d-349-ddc-2018/

Non-Committee IE Reporting

Form 5 Filers: Avoiding Requests for
Additional Information (RFAIs)

= Form 5 filers who did not receive any contributions:
Indicate such in memo text to avoid RFAI

@ Form 5 filers disclosing contributions on

Schedule 5-A:

If no contributions were made to further IEs, filer may
include memo text stating such to avoid RFAI

[y frcconnecuve
) 201920 Eliction Cycl

Indipuntunt Expendiure & Pra-Flaction Communicetions.
Slide

Avoiding Requests for Additional Information (RFAIS)
Reports Analysis Division suggests Form 5 filers who

did not receive any contributions indicate such in memo
text to avoid receiving a RFAL. If a filer discloses
contributions on Schedule 5-A, but none of them were
made to further IEs, the filer may include memo text
stating this to provide clarification.

80

FECConnect LIVE Webinar 2020
Prepared by the Federal Election Commission


https://transition.fec.gov/law/litigation/crew_16259.shtml
https://transition.fec.gov/law/litigation/crew_16259.shtml
https://www.fec.gov/updates/fec-provides-guidance-following-usdistrict-court-decision-crew-v-fec-316-f-supp-3d-349-ddc-2018/
https://www.fec.gov/updates/fec-provides-guidance-following-usdistrict-court-decision-crew-v-fec-316-f-supp-3d-349-ddc-2018/
https://www.fec.gov/updates/fec-provides-guidance-following-usdistrict-court-decision-crew-v-fec-316-f-supp-3d-349-ddc-2018/

Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Reporting Scenario #5:  Individual Independent Expenditure

t’
ﬁ “ Individual Independent Expenditure

@ Jill Citizen spends $10,000 of her
own money on a TV ad supporting
Senate nominee Jonathan Cooke

= The ad airs on August 30

o

= No discussion with
campaign before placing ad

Without consulting anyone else, Jill Citizen spends $10,000 of her personal funds to
purchase a television ad expressly advocating the election of her favorite Senate
candidate, Jonathan Cooke. The ad airs on August 30, 2020—two months after the
candidate’s primary—and Jill pays for the ad on the same day.

1. What type of transaction is this?
An independent expenditure by an individual.
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GP
@\; Individual Independent Expenditure

Television Ad
airs an 8730

Ot Quarterly Election
Repor Cua Dlary
.

48-Heur Reports 24-Hour Reports
=510k =51k

A

20 Days 24 Hoirs
Before Election Before Election

Triggers 48-Hour Report

r"? FECCannect v Indipandant Expenditure & Pra-Elaction Communicmions.
] 101920 Elpstios Cycl S MIL

How is this transaction reported?

Since the expenditure is $10,000 (or more) and occurs more than 20 days
before the general election (August 30), Jill must file Form 5 within 48 hours
of the public distribution of the ad (i.e., by September 1).

She also must disclose it a second time on an October 15 Quarterly Report
(Form 5).

See reporting examples on next several pages
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4
“ 48-Hour Report

FEC FORM 5

REPORT OF INDEPENDENT EXPENDITURES MADE AND CONTRIBUTIONS RECEIVED
To Be Used by Persons (Other than Political Committees)

1. (a) Name of Individual, Organization or Corporation

Jill Citizen

(b) Address (number and street)

123 Main Street

| check if different than previously reported

(c) City, State and ZIP Code

New York, NY 10001

3. FEC Identification Number

[ | January 31 Year-End Report

2. Occupation and Name of Employer (for Individual Filers Only) C 900 111 22
Director, City Art Gallery
4. TYPE OF REPORT (check appropriate boxes):
(a) || April 15 Quarterly Report Dlssemlnated
|| suly 15 Quarterly Report 24-Hour Report AUEUSt 30;
|| october 15 Quarterly Report Form flled on
September 1

SCHEDULE 5-E
ITEMIZED INDEPENDENT EXPENDITURES

PaGE 1 oF 1
FOR LINE 7 OF FORM 5

NAME OF FILER (In Full

Jill Citizen
Full Name (Last, First, Middle Initial) of Payee Date of Public Distribution/Dissemination
Major Market Media 08 30 2020
Mailing Address
1355 Maple Avenue Amourt
City State Zip Code
10,000.00
New York NY 10001 .
Purpose of Expenditure Category/ Office Sought: House State: &
Televisi d Trwe X
elevision A (A Senale et
Name of Federal Candidate Supported or Opposed by Expenditure: President .
Jonathan Cooke Check One: | X Support | Oppose
Calendar Year-To-Date Per Election Disbursement For: | Primary X General
for Office Sought 103000'00 Other (specify) > 2020
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C’
@\m Individual Independent Expenditure

Television Ad
airs an 8730

Ot Quarterly Election
Repor Cua Dlary
.

48-Hour Reports 24-Hour Reports
=51k

=510k

A

20 Days 24 Hoirs
Before Election Before Election

Disclose again on October Quarterly Report

] ectammeauvi Indepindunt Expendunes & Pro-Elucsion Communicstians
Sl 101920 Elictiss Cycle Hide H4

¢
- October Quarterly Report

FEC FORM 5

REPORT OF INDEPENDENT EXPENDITURES MADE AND GONTRIBUTIONS RECEIVED
To Be Used by Persons (Other than Political Committees)

1. (a) Name of Individual, Organization or Corporation

lill Citizen

(b) Address (number and street) check if different than previously reported

123 Main Street
(c) City, State and ZIP Code
New Yorkll NY 10001 3. FEC Identification Number
2. Occupation and Name of Employer (for Individual Filers Only) C 90011122
Director, City Art Gallery

4. TYPE OF REPORT (check appropriate boxes):

(a) April 15 Quarterly Report

July 15 Quarterly Report 24-Hour Report

[x October 15 Quarterly Reporl] 48-Hour Report

January 31 Year-End Report

ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
&8 2019-20 Election Cycle Slide 105
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SCHEDULE 5-E PAGE 1 oF 1
ITEMIZED INDEPENDENT EXPENDITURES FOR LINE 7 OF FORM 5

NAME OF FILER (In Full)

Jill Citizen

Full Name (Last, First, Middie Initial) of Payee Dale of Public Distribution/Dissemination

MI_\_flajor Market Media 08 30 2020
ailing Address
1355 Maple Avenue Amount

City State Zip Code
New York NY 10001 . 10,000.00

Purpose of Expenditure Catagory/ Office Sought: | | House state: NY
Television Ad e Xosenate oy
Name of Federal Candidate Supported or Opposed by Expenditure: President

Jonathan Cooke Check One: Support | Oppose

Calendar Year-To-Date Per Election Disbursement For: ] Primary [y¢] General

for Ofice Sought 10,000.00 | Other (specity) . 2020
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Reporting Scenario #5, Part 11: Individual Independent Expenditure

t’
@_ “ Individual Independent Expenditure

@ On October 19, Jill Citizen spends $1,000
more of her own money on a newspaper
ad supporting Jonathan Cooke

& The ad appears the same day

9o = Again, no discussion with
campaign before placing ad

On October 19, Jill Citizen independently spends another $1,000 of her personal
funds to purchase a newspaper ad expressly advocating the Jonathan Cooke’s
election. The ad runs the same day.

1. What type of transaction is this?
Last-minute independent expenditure by an individual.

2. How is this transaction reported?
Jill’s $1,000 independent expenditure triggers a 24-Hour Report.
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P
@\; Individual Independent Expenditure

Mewspaper fd
runs an 10/19
Ot Quarterly

Report Dus
h

Election

48-Heur Reports 24-Hour Reports
=510k =51k

A A

20 Days 24 Hoirs
Before Election Before Election

Triggers 24-Hour Report

] eccameauvt It Experdiure & Pro-Eloesion Cammunications
B 301920 Elisetis £yt Side ME

“ 24-Hour Report

FEC FORM 5

REPORT OF INDEPENDENT EXPENDITURES MADE AND CONTRIBUTIONS RECEIVED

To Be Used by Persons (Other than Political Committees)

1. (a) Name of Individual, Organization or Corporation

lill Citizen

(b) Address (number and sireet) check if different than previously reported

123 Main Street

(c) City, State and ZIP Code

New York, NY 10001 3. FEC Identification Number

2. Occupation and Name of Employer (for Individual Filers Only) c 90011122
Director, City Art Gallery

4. TYPE OF REPORT (check appropriate boxes):

(a) || April 15 Quarterly Report Disseminated
July 15 Quarterly Report October 19;
October 15 Quariarly Report JT— Form filed the
January 31 Year-End Report same day‘
ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
(=4 2019-20 Election Cycle R
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y 9
. Itemized Expenditure

SCHEDULE 5-E PAGE 1 oF 1
ITEMIZED INDEPENDENT EXPENDITURES FOR LINE 7 OF FORM 5
NAME OF FILER (In Full)

Jill Citizen

Full Name (Last, First, Middle Initial) of Payee Date of Public Distribution/Dissemination
The Local Gazette 10 19 2020
Mailing Address
1665 Main Street Ameunt
City State Zip Code
1,000.00
New York NY 10001
Purpose of Expenditure Category/ Office Sought: House stae: NY
% LI
Newspaper Ad e X Senate i
Name of Federal Candidate Supported or Opposed by Expenditure: President
Jonathan Cooke Check One: X support Oppose
Galendar YearTo-Date Per Election 11.000.00 Disursement For: [ Primary )] Genera)
for Office Sought Lo Other (specify) , 2020

ﬂ FECConnect LIVE Independent Expenditures & Pre-Election Communications
.8 2019-20 Election Cycle Slide 110

Individual IE filers are not required to file pre- or post-election reports, so Jill discloses
the $200 independent expenditure again on a Year-End Report, due January 31, 2021.

G’
@\m Individual Independent Expenditure

Mewspapar Ad
runs on 1019

Election —  ear-End
Dy

20 Days 24 Hours
Befora Election Before Election

Disclose again on Year-End Report

TECEanmE UM Indgpandant Expendiiuse & Pra-Eaeion Communicnions
B 201920 Elocticncyel Sde 11
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Independent Expenditures and Pre-Election Communications

Outline and Reporting Scenarios

4
“ Year-End Report

FEC FORM 5

REPORT OF INDEPENDENT EXPENDITURES MADE AND CONTRIBUTIONS RECEIVED
To Be Used by Persons (Other than Political Committees)

1. (a) Name of Individual, Organization or Corporation

Jill Citizen

(b) Address (number and street)

123 Main Street

| check if different than previously reported

(c) City, State and ZIP Code

New York, NY 10001

3. FEC Identification Number

2. Qccupation and Name of Employer (for Individual Filers Only)

Director, City Art Gallery

€90011122

4. TYPE OF REPORT (check appropriate boxes):
(a) [ | April 15 Quarterty Report
[ July 15 Quarterly Report

|| october 15 Quarterly Report

[D( January 31 Year-End Heporl]

24-Hour Report

| 48-Hour Report

SCHEDULE 5-E
ITEMIZED INDEPENDENT EXPENDITURES

PaGE 1 oF 1
FOR LINE 7 OF FORM 5

NAME OF FILER (In Full

Jill Citizen
Full Name (Last, First, Middle Initial) of Payee Date of Public Distribution/Dissemination
Local Gazette 10 19 2020
Mailing Address
1665 Main Street Amount
City State Zip Code 000
New York NY 10001 1,000:00
Purpose of Expenditure Category/ Office Sought: House state: NY
Newspaper Ad e X sorale 1y
Name of Federal Candidate Supported or Opposed by Expenditure: President .
Jonathan Cooke Check One: | X Support | Oppose
Calendar Year-To-Date Per Election 11,000.00 Distursement For: | Primary X General
for Office Sought ’ . Other (specify) > 2020
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Reporting Scenario #6: Corporate Independent Expenditure

t’
@ “ Corporate Independent Expenditure

m On October 30, Social Welfare, Inc.
runs $3,000 newspaper ad for Janet
Johnson’s House campaign

Janet Jahnson

= Social Welfare received $3,000 in
contributions during the period

®

@ No discussion with
campaign before placing ad

m 920 Election Cycld !'t"'mlﬂ"mﬂ'mmﬁ

Social Welfare, Inc., a nonprofit corporation, spends $3,000 on a full-page newspaper ad
supporting Janet Johnson’s House campaign. The ad appears in the Local Gazette on
October 30, 2020, and Social Welfare pays for the ad the same day. In the weeks leading
up to the ad buy, Social Welfare, Inc. received two contributions—$1,600 from Joseph
A. Smith, which was designated to help underwrite independent expenditures, and an
undesignated $1,400 from Jane Q. Public.

1. What type of transaction is this?
A last-minute independent expenditure by a corporation.
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

@ P
xrf Corporate Independent Expenditure

October 30

Election

Ot Quarterly
Repor Cua
.

48-Heur Reports 24-Hour Reports
=510k =51k

A

20 Days 24 Hoirs
Before Election Before Election

Triggers 24-Hour Report

r"? FECCannect v Indipandant Expenditure & Pra-Elaction Communicmions.
] 101920 Elpstios Cycl Side 115

How is this transaction reported?

Since the ad cost more than $1,000 and appears less than 20 days before the
general election, but more than 24 hours before the election, Social Welfare, Inc.
must file Form 5 within 24 hours of the public distribution of the ad (i.e., by
October 31).

The corporation also must disclose it a second time on a Year-End Report.

See reporting examples on next several pages
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

4
“ Initial 24-Hour Report

FEC FORM 5

REPORT OF INDEPENDENT EXPENDITURES MADE AND CONTRIBUTIONS RECEIVED
To Be Used by Persons (Other than Political Committees)

1. (a) Name of Individual, Organization or Corporation

Social Welfare, Inc.

(b) Address (number and street) | check if different than previously reported

123 Main Street

(c) City, State and ZIP Code

Albany, NY 12084 3. FEC Identification Number
2. Occupation and Name of Employer (for Individual Filers Only) C 90011123

4. TYPE OF REPORT (check appropriate boxes):

(a) || April 15 Quarterty Report D|ssem|nat8d
|1 auty 15 Quarterly Report OCtober 30;
0 ] Filed on
October 15 Quarterly Report 48-Hour Report

October 31

[ | January 31 Year-End Report

SCHEDULE 5-E e 1 oF 1
ITEMIZED INDEPENDENT EXPENDITURES FOR LINE 7 OF FORM 5
NAME OF FILER (In Full)

Social Welfare, Inc.

Full Name (Last, First, Middie Inital) of Payee Date of Public Distribution/Dissemination
l.._ocal Gazette 10 30 2020
Mailing Address
301 Elm Street Amount
City State Zip Code
3,000.00
Albany NY 12084
Purpose of Expenditure Category/ Office Sought: | ) House state: NY
Newspaper Ad e o |
Name of Federal Candidate Supported or Opposed by Expenditure: President .
Janet Johnson Check One: X support | Oppose
Calendar Year-To-Date Per Election 3.000.00 Disbursement For: ] Primary [f] General
for Office Sought », ' Other (specify) > 2020
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

@ P
\_;: Corporate Independent Expenditure

October 30

Fieiony Election
Repor Dua Diay

V Y

24-Hour Reports
> 51k
- A
g2 b 24 Hiviirs

ol Before Election

Disclose again on Year-End Report

] eccameauvt e et Exgmeasiturrs 6 P -Elwesion Eommuiiisstions
By 201920 Elperion oyrly Hide 118

?
“ Year-End Report

FEC FORM 5
REPORT OF INDEPENDENT EXPENDITURES MADE AND CONTRIBUTIONS RECEIVED
To Be Used by Persons (Other than Political Committees)

1. (a) Name of Individual, Organization or Corporation

Social Welfare, Inc.

(b) Address (number and sireet)

123 Main Street

(c) City, State and ZIP Code

Albany, NY 12084
2. Occupation and Name of Employer (for Individual Filers Only) c 90011123

4. TYPE OF REPORT (check appropriate boxes):

check if different than previously reported

3. FEC Identification Number

(a) April 15 Quarterly Report
July 15 Quarterly Report 24-Hour Report

October 15 Quarterly Report 48-Hour Report

Independent Expenditures & Pre-Election Communications

ﬂ FECConnect LIVE
.8 2019-20 Election Cycle Slide 119
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

- SCHEDULE 5-A
ITEMIZED RECEIPTS FAGE q OF q

Any informanon coped from such Feports and Statements may not be sold or used by any person lor the purpose of solicing contnbutons:
o for commercial purposes, other than using e name and address of any paitcal comminies 1o solict comibutions Trom such commines.
MAME OF FILER (In Full)

Social Welfare, Inc.

ACFull Maree [Last. First. Migdls Initial)
Smith, JUSEph A Date of Recsipt

456 Eim Street 10 100 2020

G
Klbanv N Amcunt of Each Receipt this Pericd

FEC 1D number of contributing

federal political commiltee. | 2 = I:GDQ-DD |

Fame of Empioyer Occupation Made to further
Smith & Associates Accountant |ngependent expenditures
. Full Name (Last. First, Middle Inital)
Pubiu:, Jane Q Date of Feceipt
Mailing Address B i i [TTTTTTT
1020 Oak Lane 10 12 2020
| Slale Zip Code
NY 12084 Amount of Esch Receipt tis Period

.. 180000

FEC |0 number of contributing Cl
federal poliical commities.

Marne of Employer Crecupation
Public Properties Realtor

SCHEDULE 5-E page 1 oF 1
ITEMIZED INDEPENDENT EXPENDITURES FOR LINE 7 OF FORM 5
NAME OF FILER (In Ful)

Social Welfare, Inc.

Full Name (Last, First, Niddle Infial) of Payee Date of Public Distribuion/Disseminalion

Local Gazette 10 30 2020

Mailing Address
301 Elm Street Amount
State Zip Code
NY 12084 2
Purpose of Expenditure Cate%ory.f Office Sought: | House state: NY
Newspaper Ad ype E T |
Name of Federal Candidate Supported or Opposed by Expenditure: . President
Janet Johnson Check One: Support || Oppose

Galendar YearTo-Date Per Election Disbursement For. | Primary (| General
for Office Sought . 3,000.00 | | Other (specity), 2020

3,000.00
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Points to Remember:
e Form 5 filed on quarterly basis if aggregate IEs are in excess of $250 with respect
to a given election; and on 24- or 48-Hour Reports based on amount and timing.

95

FECConnect LIVE Webinar 2020
Prepared by the Federal Election Commission



Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

How to file Form 5

E-filing

= E-Filing mandatory if > $50,000 in contributions or
expenditures in 2020

& FECFile or other e-filing software recommended

& Online webforms: https://webforms.fec.gov/

Paper options
& FAX to 202-219-0174
= email to 2022190174@fec.gov

EW _ Indipandurnt nications.
Poll Time

@ s, s

Poll Question: With the Crew v. FEC court decision effective September 2018, what are
the requirements for reporting contributions on Form 5? (Choose one)
I Only report contributions made to further IEs

O Report contributions aggregating over $200 in a calendar year and notate
those made to further IEs
O Report contributions aggregating over $200 in a calendar year without

notating those made to further IEs
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

ANSWER:
Poll Question: With the Crew v. FEC court decision effective September 2018, what are
the requirements for reporting contributions on Form 5? (Choose one)
O Only report contributions made to further IEs
M Report contributions aggregating over $200 in a calendar year and notate
those made to further IEs - CORRECT ANSWER
O Report contributions aggregating over $200 in a calendar year without notating those
made to further IEs

As a result of CREW v. FEC (16-0259), all contributors who made contributions
during the reporting period aggregating in excess of $200 during the calendar year
must be disclosed on the quarterly report, not just those that gave to further the
independent expenditure. In addition, for contributions given for the purpose of
furthering any independent expenditure, memo text must be included stating that the
contribution was given for the purpose of furthering independent expenditures.

Communications

Types Covered in this Workshop:
1. Public Communications

2. Electioneering Communications
3. Coordinated Communications

4. Independent Expenditures

r} TECCannect LV Indepandent Expenditure & Pr-Election Communicmions.
B 301920 Electiza Cycls Side 125
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

— 1
vEs B Coordination? 4

In-kind Contribution

. Hard §, Limited, Repartable Express Advocacy?

..'-rEE NG
Independant Expenditure
Unimited, Reponable 30 or 60 Days Before Election &

on TV, radio or satellite?

YES

NGO

Electionearing Communication

Unkmsted, Repordable
Mot subject to FECA

More information:

e Help for candidates and committees: https://www.fec.gov/help-candidates-and-
committees/

e FEC Connect on Demand videos: https://www.youtube.com/user/FECTube

¢ Information for citizens: https://www.fec.gov/introduction-campaign-
finance/understanding-ways-support-federal-candidates/

Questions?
Information Division — 800-424-9530 (menu option 6) or email info@fec.gov

Reports Analysis Division — 800-424-9530 (menu option 5) or use contact form at
https://www.fec.gov/help-candidates-and-committees/question-rad/
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Independent Expenditures and Pre-Election Communications
Outline and Reporting Scenarios

Evaluation Link: https://www.surveymonkey.com/r/822F7F8
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