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Structure 

I. Theoretical framework:  
– Most research on US campaigns  

• Fundraising and spending are now equal for women and men US House candidates 
• But women candidates are more reluctant to raise money  
• Fewer women donors 

– Does campaign finance limit opportunities for 
women candidates elsewhere? If so, how and why?   

II. Evidence: 
– Campaign finance worldwide 

III. Key Findings 
IV. Conclusions and next steps 
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I: WHAT EXPLAINS THE NUMBER OF 
WOMEN IN ELECTED OFFICE? 

THEORETICAL FRAMEWORK 
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% Women in lower house of 
parliament worldwide 1945-2011 

Source: Inter-Parliamentary Union Women in Parliament 
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Why the national contrasts? 

1. Economic development? 
• Growth in literacy and education, industry and service 

sector work, shrinking fertility 

2. Democracy? 
• Opportunities for women to mobilize and organize to 

demand equal rights 

3. Cultural values? 
• Egalitarian values more sympathetic to gender equality 

4. Or electoral systems, quotas, and campaign 
finance? 
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Why? Not economic development 
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Not democratization 
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Cultural attitudes matter… 
but difficult to change 
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Electoral institutions? 

• Type of electoral system 
– Proportional representation v. 

majoritarian/plurality   
• Use of legal and party quotas 

– Generous targets, effective sanctions for non-
compliance, zippering by gender 

• And/or levels of electoral integrity and 
campaign finance? 
– Money is an actual or perceived barrier? 
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Concepts 

•  ‘Electoral integrity’ refers to international 
standards and global norms governing the 
appropriate conduct of elections. 

• Standards are endorsed by the world’s 
governments in a series of authoritative 
written conventions, treaties and 
international laws 

• Standards apply universally to all countries 
which have endorsed these international 
laws 
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Stages in the electoral cycle 
Election 

laws 
Electoral 

procedures 

Boundaries 

Voter 
registration 

Party & 
candidate 

registration 

Campaign 
media 

Campaign 
finance 

Voting 
process 

Vote count 

Results 

EMBs 
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II: EVIDENCE AND DATA 

5/11/2015 WWW.ELECTORALINTEGRITYPROJECT.COM 13 



Research design 

• When are elections deeply flawed?  When do they fail? 
• The Perceptions of Electoral Integrity (PEI) expert 

survey 
• Compare all presidential and parliamentary elections 

worldwide 
• The current release (PEI-3.0) covers 127 elections in 

107 countries from 1 July 2012 to 31 Dec 2014 
• Collected evaluations from 1,429 election experts   
• Monitors 49 indicators, eleven stages, and an overall 

Perceptions of Electoral Integrity 100-point index (PEI)  
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Example of survey questions used… 
  Sections  Performance indicators 

“In the …election in ….country, do 
you  agree/disagree (5 point scale) 

Directio
n 

PR
E-

EL
EC

TI
O

N
 

1. Electoral laws 1-1  Electoral laws were unfair to smaller parties  
1-2  Electoral laws favored the governing party or parties (N) 
1-3  Election laws restricted citizens’ rights 

N 
N 
N 

2. Electoral 
procedures 

2-1  Elections were well managed 
2-2  Information about voting procedures was widely available 
2-3  Election officials were fair 
2-4  Elections were conducted in accordance with the law 

P 
P 
P 
P 

3. Boundaries 3-1  Boundaries discriminated against some parties 
3-2  Boundaries favored incumbents 
3-3  Boundaries were impartial 

N 
N 
P 

4. Voter 
registration 

4-1  Some citizens were not listed in the register 
4-2  The electoral register was inaccurate 
4-3  Some ineligible electors were registered 

N 
N 
N 

7.Campaign 
finance 

7-1  Parties/candidates had equitable access to public subsidies 
7-2  Parties/candidates had equitable access to political donations 
7-3  Parties/candidates publish transparent financial accounts 
7-4  Rich people buy elections 
7-5  Some state resources were improperly used for campaigning 

P 
P 
P 
N 
N 
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Problems during the electoral cycle 
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Comparing regions 

PEI index  Electoral laws Electoral 
procedures 

District 
boundaries 

Voter 
registration 

Party and 
candidate 

registration 

Media 
coverage 

Campaign 
finance 

Voting 
process 

Vote count Results Electoral 
authorities 

Western Europe 79 75 89 72 83 79 66 65 78 90 87 85

Americas 69 66 82 66 68 74 61 53 71 84 78 76
East Asia & Pacific 67 65 75 66 62 69 60 55 67 78 70 71
Eastern Europe 64 63 72 68 64 67 58 54 68 79 74 68
South Asia 59 67 67 63 55 58 66 50 59 66 63 65
North Africa 59 60 68 71 61 61 57 52 73 80 68 63
East & Southern Africa 58 58 63 59 54 62 56 42 58 65 66 61
Middle East 57 52 69 53 60 58 59 48 60 69 69 64
West & Central Africa 57 61 63 55 50 61 55 40 55 64 63 60

Total 64 64 73 64 62 67 60 51 66 76 72 69
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III: IMPACT OF CAMPAIGN FINANCE 
ON WOMEN IN ELECTED OFFICE? 
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EIP and women in office 
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Campaign finance and women in office 
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Campaign finance & % women 
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What explains % of women in elected office? 
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N. 83 nations Adjusted R2=..357 

Var Beta Sig St Beta 

Campaign finance index (PEI) .391 *** .482 

Economic development (GDP per cap 
ppp) (WB) 

.000 N/s -.064 

Democratization (FH/Polity) -.389 N/s -.098 

Ratio women:men in labor force (ILO) 14.0 ** .270 

Electoral system proportional (IDEA) 5.52 * .271 

Electoral system majoritarian (IDEA) .611 N/s .026 



IV: CONCLUSIONS 
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Conclusions 

• Does campaign finance shape opportunities 
for women in elected office worldwide? 

• Preliminary analysis suggests a significant 
connection 

• Several case studies confirm links eg Thailand 
• Next steps: explore reasons in more 

detail…More level playing field? Role of 
financial gate-keepers? Actual or perceived 
barriers? …  
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MORE DETAILS ABOUT EIP: 

2014    2015                                 2016 
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